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Showdown  on  Radio  Problem  Expected 
as  A.  N*  P*  A>  P>  Act  on  Protests 

Directors  of  Publishers’  Association  Adopt  Committee’s  Report  Which  Vigorously  Outlines  the  Case 
Against  Radio — A.  P.  to  Poll  Membership  on  Radio  Attitude,  Leaving  Ballot  Form  to  President  Noyes 
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on  the  radio  competition  controversy 
and  to  curb  the  press’s  cooperation  with 
broadcasters  was  taken  this  week  by  the 
board  of  directors  of  the  American 
Newspaper  Publishers  Association  and 
the  executive  committee  of  the  Asso¬ 
ciated  Press,  meeting  separately  in  New 
York  Dec.  5  and  6. 

The  two  moves,  while  not  definite  in 
themselves,  are  expected  to  force  a 
showdown  between  newspaper  publishers 
and  radio.  For  a  decade  a  large  por¬ 
tion  of  the  press  has  been  indifferent 
to  the  encroachments  made  by  radio  on 
the  newspapers,  both  in  advertising  and 
news  coverage.  The  agitation  of  one 
group  of  publishers,  however,  which  at 
the  outset  saw  in  radio  a  strong  com¬ 
petitor,  and  the  often  reiterated  ixilicy 
of  Editor  &  Publisher  urging  a  united 
fight  against  radio’s  invasion  of  the 
newspaper’s  field,  are  now  showing  re¬ 
sults.  The  action  of  the  Associated 
Press,  which  provided  the  two  predomi¬ 
nant  radio  chains  with  the  results  of  the 
November  national  election,  raised  such 
a  storm  of  protest  that  specific  action 
on  the  matter  liecame  mandatory. 

Comments  of  publishers  collected  by 
telegraph  by  Editor  &  Publisher 
following  the  action  of  the  two  bodies 
show  that  interest  in  the  radio-news¬ 
paper  controversy  is  livelier  than  ever 
before.  Although  some  difference  of 
opinion  is  expressed,  a  general  tone 
that  the  time  is  ripe  to  take  definite 
action  runs  through  the  publishers 
comments.  William  R.  Hearst  referred 
to  the  “selfishness”  of  the  press  associa¬ 
tions  in  giving  news  to  radio  stations 
and  put  the  matter  squarely  up  to  pub¬ 
lishers  to  see  that  it  does  not  continue. 
If  the  radio  companies  want  news,  let 
them  get  their  own  news,”  he  said. 
"There  is  no  reason  why  they  should  be 
allowed  to  tap  the  wires  and  unwarrant¬ 
ably  appropriate  the  news  of  the  news- 
papers.” 

Harry  Chandler,  l.os  Angeles  Times, 
former  president  of  the  A.N.P.A. ; 
Frank  E.  Gannett,  Gannett  Newspapers; 
A.  0.  Lindsay,  president  of  Inland 
Daily  Press  Association;  J.  Noel  Macy, 
Westchester  Newspapers,  and  other  well 
known  publishers  expressed  their 
on  the  matter  pointedly  and  forcefully. 
Their  comments  are  printed  below. 

The  A.N.P.A.  directors,  after  a 
busy  session  lasting  two  days,  adopted 
a  resolution  urging  that  eight  points, 
involving  the  relation  of  newspapers 
and  other  news  agencies  be  submitted  to 
publishers  for  consideration.  These 
points  suggest  that  news  services  “should 
not  sell  or  give  away  news  in  advance  of 
publication  by  the  newspapers,”  and 
urged  that  individual  newspapers  “pro¬ 
tect  their  property  rights  in  news,  both 
Wore  and  after  publication.”  The  points 
stressed  are  interpreted  to  be  a  guide 
to  A.N.P.A.  policy  on  radio,  which 
will  likely  be  formulated  at  the  annual 
oteting  of  members  next  April.  This 
Wion,  which  is  the  most  vigorous  the 
AN.P.A.  has  ever  taken  on  radio,_  fol¬ 
lowed  the  anpointment  of  a  national 
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auxiliary  committee  on  radio  some  time  send  to  ineinliers  “an  analysis  of  the 
ago,  consisting  of  three  publishers  in  broadcasting  situation,  with  a  statement 
each  state,  two  of  whom  own  or  are  of  the  history  of  the  question,  and  ac- 
affiliated  with  radio  stations.  The  direc-  companied  by  a  questionnaire  designed 
tors  at  their  New  York  meeting  ap-  to  secure  an  expression  from  the  mem- 
pointed  a  committee  to  serve  as  a  bership  that  will  be  helpful  to  the  board 
clearing  house  for  the  information  in  formulating  its  recommendations  to 


obtained  from  the  auxiliary  group, 
consisting  of  E.  1 1.  Harris,  Rieli- 
mond  (Ind.)  Palladium-Times,  (chair¬ 
man  of  the  A.N.P.A.  radio  com¬ 
mittee),  chairman;  James  G.  Stahlman, 
Nashville  (Tenn.)  Banner,  and  presi¬ 
dent  of  the  Southern  Newspaper  Pub¬ 
lishers’  Association;  John  Cowles,  Des 
Moines  Register  and  Tribune,  and  Ed¬ 
win  S.  Friendly,  Nezv  York  Sun.  All 
are  members  of  the  A.N.P.A.  radio 
committee.  Practically  all  of  the  two- 
day  meeting  was  devoted  to  the  radio 
matter. 

The  A.P.  executive  committee  de¬ 
voted  an  afternoon  session  to  the  letters 
received  by  General  Manager  Kent 
Cooper  following  the  A.P.’s  coopera¬ 
tion  with  the  radio  on  furnishing  a  com¬ 
plete  election  report,  and  decided  to  poll 
members  on  their  attitude  toward  radio. 
The  form  of  the  questionnaire,  which  is 
considered  of  vital  importance  by  news¬ 
papermen,  was  left  to  the  judgment  of 
President  Frank  B.  Noyes,  Washington 
(D.  C.)  Star.  Mr.  Noyes  presided  at 
the  meeting  in  New  York  this  week. 

The  meagre  announcement  made  by 
the  executive  committee  said  that  its 
members  had  given  “consideration  to 
comment  by  members  respecting  the 
release  of  election  news  to  broadcasting 
companies  on  the  night  of  Nov.  8,”  and 
that  President  Noyes  had  been  asked  to 


the  annual  meeting.”  The  next  board 
meeting  will  be  held  Jan.  25.  The  an¬ 
nual  meeting  will  be  held  in  April,  con¬ 
currently  with  the  A.N.P.A.  meeting. 

The  A.N.P.A.  board’s  resolution  fol¬ 
lows  in  full : 

“Resolved,  That  it  is  the  belief 
of  this  board,  in  the  interest  of  the  pub¬ 
lic  and  publishers  alike,  that  the  follow¬ 
ing  points  with  reference  to  the  use  of 
news  should  be  submitted  to  publishers 
for  their  individual  consideration.  It  is 
this  board’s  belief : 

“1.  That  the  national  organizations 
whose  primary  purpose  is  the  gathering 
of  news  for  newspapers,  should  not  sell 
or  give  away  such  news  for  use  in  ad¬ 
vance  of  publication  by  the  newspapers 
which  have,  in  part,  participated  in 
gathering  it,  and  which  pay  a  large  part 
of  the  cost  of  its  collection.  Publishers 
have  recognized  property  rights  in  such 
news  and  such  rights  should  neither  be 
destroyed  nor  injured. 

“2.  That  individual  newspapers  own¬ 
ing  or  affiliated  with  broadcasting  sta¬ 
tions  should  give  proper  credit  to  the 
news  gathering  organizations  for  the 
use  of  bulletins  taken  from  their  dis¬ 
patches  in  addition  to  the  mention  of  the 
individual  newspaper  supplying  the  news 
bulletins  for  broadcast.  All  bulletins, 
whether  of  local  news  or  state,  national 
or  international  news  should  be  in  the 


nature  of  brief  announcements  only  and 
of  interest  to  the  public. 

"3.  That  the  national  news  gathering 
organizations  should  without  delay  pre¬ 
scribe  policies  for  each  of  their  resjiec- 
tiye  groups  for  the  broadcasting  of 
brief  news  items  of  national  and  inter¬ 
national  interest  by  individual  news¬ 
papers,  taking  due  care  in  the  pro¬ 
nouncement  of  such  policies  for  the 
protection  of  all  newspaper  properties 
in  the  broadcasting  of  such  news.  Fur¬ 
ther,  that  the  national  news  gathering 
organizations  either  designate  a  com¬ 
mittee  within  their  own  groups  or  au¬ 
thorize  their  managing  executives  to 
receive  and  act  upon  the  complaint  of 
publishers  on  violations  of  such  policies 
as  they  lay  down  and  still  further  to 
receive  and  act  upon  any  suggestions 
from  broadcasters  or  organizations  of 
broadcasters  relative  to  the  broadcast¬ 
ing  of  any  specific  news  bulletin  of  na¬ 
tional  or  international  importance.  To 
the  end  that  there  may  be  the  fullest 
consideration  of  such  policies,  a  sub¬ 
committee,  consisting  of  four  members 
of  the  A.N.P.A.  committee  on  radio, 
two  of  whom  do  not  own  or  have 
affiliations  with  broadcasting  stations, 
will  be  designated  to  transmit  to  the 
national  news  gathering  organizations 
such  suggestions  and  complaints  as 
newspaper  publishers  wish  to  transmit 
through  it. 

“4.  That  national  news  gathering  or¬ 
ganizations  should  not  sell  or  give  away 
to  telephone  and  telegraph  companies 
news  gathered  at  the  expense  of  news¬ 
papers  for  use  in  newspapers,  so  that 
the  wire  Companies  may  sell  such  news 
to  their  clients  as  a  by-product  of  their 
own  transmission. 

“5.  That  publishers  urge  the  Senate 
to  pass  the  Davis  bill,  now  pending  be¬ 
fore  the  Interstate  Commerce  Commit¬ 
tee  of  that  body,  making  applicable  to 
broadcasting  stations  the  same  penalties 
for  violation  of  federal  laws  as  are  now 
applicable  to  newspapers. 

“6.  That  publishers  take  every  proper 
step  to  protect  their  property  rights  in 
news,  both  before  and  after  publication. 
The  property  right  in  news  does  not 
cease  after  publication  and  it  is  within 
the  power  of  publishers  to  put  an  im¬ 
mediate  stop  to  its  unauthorized  use, 
whether  by  broadcasters  or  others.  Two 
steps  are  open  to  publishers:  (a)  In 
all  cases,  by  an  equity  proceeding  in  a 
court  under  the  authority  of  the  ruling 
Associated  Press  case  248  U.  S.  63  L. 
Ed  211-233  or  (b)  in  the  case  of  broad¬ 
casters  only,  by  complaint  to  the  Fed¬ 
eral  Radio  Commission.  The  former 
will  probably  produce  the  earlier  relief, 
but  in  case  of  repeated  offenses  by 
broadcasters  the  latter  would  probably 
result  in  the  revocation  or  refusal  of 
renewal  of  licenses.  (During  the  last 
year  instances  of  the  illegal  and  unau¬ 
thorized  appropriation  of  news  have 
been  brought  to  the  attention  of  this 
Association  and  prompt  steps,  taken  by 
publishers  as  above  outlined,  have  ended 
such  practices  in  each  instance.) 

“7.  That  the  views  of  this  board  be 
transmitted  to  the  national  news  gather- 
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ing  organizations  and  to  publishers  of 
daily  newspapers  in  the  United  States, 
for  their  information. 

“8.  That  E.  11.  Harris,  James  G. 
Stahlman,  John  Cowles,  and  Edwin  S. 
Friendly,  members  of  the  committee  on 
radio,  be  designated  as  a  sub-committee 
of  said  committee  on  radio,  to  receive 
suggestions  and  complaints  from  pub¬ 
lishers  for  transmittal  to  the  news 
gathering  organizations ;  to  receive  such 
suggestions  as  the  news  gathering  or¬ 
ganizations  may  care  to  make  to  this 
association;  and  to  make  report  to  the 
annual  meeting  of  the  association  in 
April,  1933.” 

These  eight  points  had  been  submitted 
for  consideration  by  the  radio  committee 
and  were  adopted  with  some  slight 
changes.  The  following  remarks  were 
also  submitted: 

“On  Oct.  24  your  radio  committee 
presented  a  definite  plan  to  the  board 
for  the  organization  of  a  nation-wide 
radio  committee  which  could  collect  and 
codify  the  opinions  of  the  newspaper 
publishers  of  the  United  States  on  the 
subject  of  radio  broadcasting.  This 
organization  has  been  perfected,  and 
now  we  are  ready  to  make  an  addi¬ 
tional  report  to  your  board  on  the  sub¬ 
ject  of  a  definite  policy  through  which, 
if  your  board  adopts  it,  we  hope  to  be 
able  to  present  a  united  front. 

“The  program  outlined  in  this  report 
was  formulated  from  information  which 
flowed  back  to  our  committee  from  the 
various  state  committees.  By  grouping 
this  information  w'ith  other  facts  which 
are  in  the  possession  of  our  committee, 
we  are  able  to  present  herewith  for  your 
consideration  a  program  covering  eight 
points. 

“There  are  about  600  radio  stations 
in  the  United  States  in  the  present  radio 
broadcasting  band,  and  about  1,900  daily 
newspapers,  of  which  only  a  very  small 
number  own  or  are  affiliated  with  radio 
stations. 

“The  large  majority  of  newspapers, 
which  do  not  have  radio  stations  but 
serve  a  large  proportion  of  the  popula¬ 
tion  of  the  nation,  deserves  the  utmost 
consideration  in  any  program  that  is 
adopted  by  newspaper  organizations  as  a 
policy  applicable  to  all  newspapers. 

“There  is  no  intention  in  this  presenta¬ 
tion  to  criticize  the  publisher  who  in¬ 
vested  his  money  in  a  station.  The  use 
which  a  publisher  makes  of  his  station, 
however,  does  have  a  direct  bearing  on 
all  newspaper  properties.  Therefore,  it 
is  necessary  for  the  publisher  with  a 
radio  station  to  be  mindful  of  his  obli¬ 
gations  to  the  newspaper  industry  as  a 
whole. 

“The  committee  has  not  a*--"oached 
this  subject  from  the  viewpoint  of  the 
large  newspaper  or  of  the  small  news¬ 
paper,  nor  from  the  viewpoint  of  the 
newspaper  with  radio  station  affiliations. 
The  approach  has  been  motivated  by  a 
desire  to  provide  a  policy  which,  if 
adopted,  will  apply  to  all  newspapers 
alike. 

“We  believe  that  nearly  all  the  news¬ 
papers  owning  radio  stations  have  ac¬ 
quired  these  stations  merely  in  order 
that  they  might  be  on  the  ground  floor 
and  might  have  channel  protection. 

“From  reports  received  from  state 
committees  apparently  all  publishers  are 
willing  to  work  together  to  find  a  com¬ 
mon  ground  on  which  to  stand  and  to 
formulate  a  policy  to  which  they  will 
be  able  to  agree. 

“People  hear  something  over  the 
radio,  but  it  is  not  definitely  fixed  in 
their  minds  merely  by  listening  to  a 
broadcast.  It  must  be  seen  in  print  and 
be  read  again  before  the  message  is 
clearly  understood  and  impressed  on  the 
mind  of  the  individual.  The  radio 
listeners  also  must  be  at  a  certain  spot, 
at  a  certain  time,  and  under  ^favorable 
conditions  before  the  message  can  be 
received.  Otherwise  the  news  or  the 
message  is  entirely  lost. 

“Since  newspapers  have  a  tendency 
in  the  present  situation  to  divide  into 
two  groups  as  to  a  line  of  thought, 
namely,  the  publisher  who  has  no  radio 
station  and  the  publisher  who  owns  a 
radio  station,  and  also  a  number  of 
nublishers  affiliated  with  stations  whose 
ideas  are  divided  as  between  the  two 


major  groups,  vve  have  tried  to  find  a 
common  ground  upon  which  these  two 
groups  of  publishers  may  unite  to  pre¬ 
sent  a  co-ordinated  and  unbroken  front 
in  the  controversy  over  radio.  It  is 
believed  that  the  proposal  which  the 
committee  will  submit  today  will  meet 
with  the  approval  of  all  publishers. 

“In  your  consideration  of  the  propo¬ 
sals  herewith  presented  we  ask  you  to 
take  the  broadest  viewpoint  of  the  sub¬ 
ject  and  to  approach  the  various  points 
from  the  standpoint  of  conserving  the 
interests  of  all  newspapers. 

“It  has  been  impossible  to  give  you 
a  detailed  report  from  all  the  states,  as 
these  reports  are  still  coming  in,  but  it 
can  be  said  that  nearly  all  letters  con¬ 
vey  the  same  general  opinion  we  have 
endeavored  to  express  in  this  report 

In  closing  the  report,  special  mention 
was  made  of  the  “untiring  efforts”  of 
Mr.  Stahlman,  S.N.P.A.  president,  and 
his  organization.  “It  was  largely 
through  his  suggestion  and  endeavors 
that  we  have  been  able  to  perfect  a 
nation-wide  committee.” 

There  are  several  factors  in  the 
A.N.P.A.  action  w’hich  add  interest.  In 
the  first  place  six  of  the  14  directors 
of  the  A.N.P.A.  own  or  are  affiliated 
with  radio  broadcasting,  and  five  of  the 
ten  members  of  the  radio  committee 
likewise  have  an  active  interest  in 
broadcasting.  Secondly,  the  vigorous 
efforts  of  S.N.P.A.  in  fighting  the  radio 
menace  are  joined  now  with  the  pro¬ 
gram  of  the  A.N.P.A. 

The  A.N.P.A.  directors  representing 
newspapers  which  own  or  are  affiliated 
with  radio  stations  are  Harry  Chandler, 
Los  Angeles  Times;  E.  H.  Butler,  Buf¬ 
falo  (N.  Y.)  News;  Charles  A.  Webb, 
Asheville  (N.  C.)  Citizen-Times;  S.  R. 
Winch,  Portland  Oregon  Journal;  F.  J. 
Burd,  Vancouver  (B.  C.^  Province,  and 
W.  E.  Macfarlane,  Chicago  Tribune. 
Other  board  members  are  Howard 
Davis,  New  York  Herald  Tribune, 
president ;  George  M.  Rogers,  Cleve¬ 
land  Plain  Dealer,  vice-president ;  E.  H. 
Harris,  secretary;  Walter  M.  Dear, 
Jersey  City  Jersey  Journal,  treasurer; 
John  S.  Parks,  Ft.  Smith  (Ark.) 
Times-Record;  Jerome  D.  Barnum, 
Syracuse  (N.  Y.)  Post -Standard;  Hil¬ 
ton  U.  Brown,  Indianapolis  News,  and 
Charles  H.  Taylor,  Boston  Globe.  All 
directors  were  present  except  Messrs. 
Chandler,  Winch,  Burd  and  Brown. 

The  A.N.P.A.  radio  committee  is 
composed  of  Edwin  S.  Friendly,  New 
York  Sun;  H.  Ponting,  Detroit  News; 
Amon  G.  Carter,  Fort  Worth  (Tex.) 
Star-Telegram;  James  G.  Stahlman, 
Nashville  Banner;  K.  A.  Engel,  Little 
Rock  (Ark.)  Democrat;  Arthur  D. 
Hecox,  Albany  (N.  Y.)  Knickerbocker 
Press;  O.  S.  Warden,  Great  Falls 
(Mont.)  Tribune;  E.  D.  Corson,  Lock- 
Port  (N.  Y.)  Union  Sun;  John  Cowles, 
Des  Moines  Register  and  Tribune,  and 
E.  H.  Harris,  Richmond  (Ind.)  Palla¬ 
dium  and  Item,  chairman.  Those  with 
radio  affiliations  are  Messrs.  Ponting, 
Carter,  Hecox,  Warden,  and  Cowles. 

Comments  received  by  Editor  &  Pub¬ 
lisher  follow: 

William  Randolph  Hearst,  Hearst 
Newspapers — “I  am  not  one  of  those 
publishers  opposed  to  the  radio.  I  think 
that  newspapers  should  employ  the 
radio  for  entertainment  and  promotion 
and  own  radio  stations  and  take  advan- 
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CALENDAR 

Jan.  12-14 — Virginia  Press  Assn., 
winter  meeting,  Roanoke. 

Jan.  13-14 — Pennsylvania  News¬ 
paper  Publishers’  Assn.,  annual 
convention,  Harrisburg. 

Jan.  18-20 — Newspaper  Institute, 
North  Carolina  Press  Assn.,  Uni¬ 
versity  of  North  Carolina,  Chapel 
Hill. 


tage  of  all  the  opportunities  that  the 
radio  offers  them.  However  I  am  far 
from  believing  that  newspapers  should 
sacrifice  their  essential  rights  for  the 
benefit  of  the  radio  and  certainly  news¬ 
papers  should  not  build  up  the  radio  as 
a  rival  to  themselves  in  tlieir  news  dis¬ 
tributing  capacity. 

“I  know  of  nothing  more  selfish  and 
more  shortsighted  than  the  disposition 
of  the  news  services  which  are  sup¬ 
ported  by  the  newspapers  to  deliver 
news  to  the  radio  in  advance  of  pub¬ 
lication  in  the  newspapers.  The  news 
belongs  to  the  newspapers.  It  is  bought 
and  paid  for  by  the  newspapers.  The 
news  services  could  not  exist  a  day 
without  the  support  of  the  newspapers 
which  contribute  99  per  cent  of  their 
income.  The  news  services  to  my  mind 
have  no  right  to  sell  this  news  either 
before  or  after  publication  in  the  news¬ 
papers.  They  are  merely  the  agencies 
of  the  newspapers  in  collecting  news. 

“But  the  breach  of  good  faith  is  not 
entirely  the  fault  of  the  news  services. 
It  is  mainly  the  fault  of  the  newspaper 
publishers  who  permit  such  invasion  of 
their  rights.  If  the  radio  companies 
want  news  let  them  get  their  own  news. 
There  is  no  reason  why  they  should  be 
allowed  to  tap  the  wires  and  unwar¬ 
rantably  appropriate  the  news  of  the 
newspapers.  The  news  dispatches  are 
no  essential  part  of  a  radio  program. 
They  are  the  most  essential  part  of  a 
newspaper  duty  and  function.” 

A.  O.  Lindsay,  Quincy  (Ill.)  Herald- 
Whig  and  president  of  the  Inland  Daily 
Press  Association — “The  action  of  the 
A.N.P.A.  board  is  in  accord  with  the 
feelings  of  thousands  of  newspaj^r 
publishers  who  have  watched  with 
astonishment  and  apprehension  the 
growing  ease  with  which  broadcasting 
companies  have  secured  from  press  as¬ 
sociations  the  free  use  of  news  whose 
cost  of  collection  was  being  borne  by  the 
newspapers.  I  believe  it  is  the  almost 
unanimous  desire  of  newspaper  publish¬ 
ers  that  this  practice  be  stopp^  and 
this  should  include  the  prohibition  of 
news  broadcasting  by  those  newspapers 
who  own  radio  stations.” 

Harry  Chandler,  Los  Angeles 
Times  and  former  A.N.P.A.  president — 
“As  it  is  worded  the  program  outlined 
in  the  A.N.P.A.  resolution  seems  to 
me  well  calculated  to  effect  a  needed 
curb  in  present  news  broadcasting 
abuses.  Its  position  on  property  rights 
of  news  is  unquestionably  sound.  The 
plan  leaves  open  to  the  newspapers 
themselves  the  privilege  of  broadcasting 
news  according  to  their  own  judgment 
of  radio  utility  as  an  adjunct  to  news¬ 
papers  which  is  important.” 

Donald  J.  Sterling,  managing  edi¬ 
tor,  Portland  Oregon  Journal — “I  firmly 
believe  that  as  long  as  press  associations 
are  supported  by  newspapers  these  as¬ 


sociations  should  not  supply  news  to 
broadcasting  systems.  If  individual 
newspapers  desire  to  broadcast  prets 
association  news  over  their  own  cr 
other  stations  let  them  do  it  at  a  prict 

Frank  E.  Gannett,  Gannett  News^ 
papers — “Although  the  Gannett  News¬ 
papers  own  and  control  two  radio  broac- 
casting  stations  and  are  interested  in 
a  third,  yet  we  are  willing  to  join  with 
the  other  publishers  of  America  in 
stopping  the  distribution  by  radio,  either 
before  or  after  printing,  of  all  news 
bulletins  assembled  for  publication  either 
by  press  services  or  by  our  own  forces, 
if  such  policy  be  for  the  best  interests 
of  the  newspapers  of  America.” 

Col.  R.  R.  McCor-mick,  publisher, 
Chicago  Tribune — “Because  the  Tribune 
owns  a  radio  station  I  absented  myself 
from  the  directors  meeting  which  con¬ 
sidered  the  subject  and  will  refrain 
from  any  activities  concerning  this 
question.” 

J.  Noel  Macy,  Westchester  News¬ 
papers — “Intelligent  comment  is  im- 
possible  without  more  information,  but 
believe  this  must  be  a  step  towards 
some  definite  action  after  years  of  fruit¬ 
less  talk.  As  such  it  will  help  bring 
the  troublesome  radio  problems  to  i 
showdown  but  believe  it  is  only  a  minor 
step.” 

Paul  Block,  Paul  Block  Newspapers 
— “Personally  I  consider  it  both  unfair 
and  harmful  to  have  the  news  associa¬ 
tions  give  out  news  through  radio  sta¬ 
tions  and  I  trust  it  will  be  possible  for 
the  publishers  to  arrange  that  suci 
action  be  not  continued.” 

Paul  Bellamy,  Cleveland  Plm 
Dealer — “I  am  quite  in  sympathy  with 
the  tenor  of  the  resolution  passed  by 
the  A.N.P.A.  board  and  believe  that 
their  view  ought  to  and  will  prevail." 

Josephus  Daniels,  Raleigh  (N.  C) 
News  and  Observer — “My  judgment  is 
that  in  reaching  a  conclusion  upon  this 
very  important  matter,  the  questioc 
should  have  first  place  on  the  agenda  at 
the  spring  meeting  of  the  A.N.P.A.  and 
Associated  Press.  Prior  to  these  meet¬ 
ings  their  officers  should  make  full  sur¬ 
veys  and  furnish  the  results  for  the  in¬ 
formation  of  the  members.  A  wise  con¬ 
clusion  can  best  be  reached  by  the 
fullest  information  to  be  followed  by 
frank  discussion  in  regular  meeting." 

W.  F.  Wiley,  Cincinnati  Enquirer- 
“The  Enquirer  is  in  hearty  accord  with 
the  action  of  the  A.N.P.A.  board 
American  newspapers  have  temporized 
too  long.  No  one  is  to  blame  for  tht 
encroachment  of  the  radio  into  the  news 
and  advertising  field  except  the  news¬ 
papers.  It  is  time  to  call  a  halt.” 

Clark  Howell,  Jr.,  Atlanta  Consti¬ 
tution — “To  my  mind  the  action  of  the 
A.N.P.A.  board  is  a  step  in  the  right 
direction  which  should  have  been  taker 
long  ago,  and  I  believe  that  the  Asso¬ 
ciated  Press  poll  of  members  will  re 
veal  that  the  great  majority  of  mem¬ 
bership  is  not  in  sympathy  with  the 
policy  pursued  in  the  past.” 

John  Cowles,  Des  Moines  Register- 
Tribune  and  a  member  of  the  A.N.P.A 
radio  committee — “I  believe  the  As^ 
ciated  Press  in  sending  a  questionnaire 
to  members  to  ascertain  their  views  on 
radio  is  taking  a  constructive  step 
toward  solution  of  the  radio-newspaper 
problem.  I  personally  do  not  regard 
radio  as  such  a  serious  menace  to  news¬ 
papers  as  some  publishers  apparently 
do,  bur  I  am  withholding  judgment  until 
the  viewpoints  of  newspapers  generally 
is  learned.” 

G.  B.  Dealey,  Dallas  (Tex.)  Newt 
and  Journal — “We  are  opposed  to  radio 
news  broadcasts  before  publication  ex¬ 
cept  in  times  of  great  disaster  when 
suffering  or  loss  of  life  would  1»  P_r^ 
vented  by  giving  warning  or  issuing 
appeal  for  aid.  News  agencies  should 
not  supply  news  to  broadcasters  either 
free  or  for  pay.” 

John  .S.  Knight,  managing  editor, 
.-ikron  (O.)  Beacon- Journal — "I 
unalterably  opposed  to  the  practice  of 
furnishing  news  to  the  radio  in  ads-ance 
of  publication.  The  Beacon-Journal  does 
not  print  any  speeches  that  have  been 
made  over  the  radio  and  will  fight  most 
vigorously  any  attempted  encroachment 
upon  its  news  property  rights.” 
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SEES  PROFIT  FOR  ALERT  ADVERTISERS 

Stuart  Peabody,  New  President  of  A.N.A.,  Urges  Efforts  to  Locate  Strategic  Situations  Where 
Increased  Sales  Pressure  Will  Bring  Worth-While  Returns — Advises  Flexible  Budgets 


The  biggest  thing  advertising  men 
can  do  to  speed  up  business  is  to 
work  along  two  lines,  in  the  opinion 
of  Stuart  Peabody,  new  president  of  the 
Association  of  National  Advertisers. 

First,  they  can  tighten  up  on  their 
own  practices  and  retine  their  methods, 
cutting  off  waste  on  side  issues,  and 
keeping  every  available  dollar  straight 
in  the  path  toward  profitable  sales. 

Second,  they  can  dig  into  their  pos¬ 
sibilities  a  little  deeper  and  locate  the 
spots  where  more  business  can  be  ob¬ 
tained  by  more  intensive  advertising — 
the  spots,  in  other  words,  where  routine, 
rule-of-thumb  methods  of  determining 
the  advertising  expenditure  are  inad¬ 
equate.  Such  a  process,  Mr.  Peabody 
feels,  will  result  in  uncovering  many 
opportunities  now  available  to  specific 
businesses,  and  offers  more  hopes  of 
progress  than  lie  in  any  program  of 
following  routine  practices  and  waiting 
for  improving  business  conditions  to 
bring  larger  appropriations. 

To  take  advantage  of  these  oppor¬ 
tunities,  however,  will  require  abandon¬ 
ing  of  arbitrary,  horizontal  limits  upon 
advertising  expenditures,  he  warns.  It 
will  mean  recognition  of  the  fact  that 
it  is  good  business  to  put  out  $5  in 
advertising  to  get  back  $5.50  in  net 
return.  It  will  mean  balancing  the 
sales  possibilities  of  an  extra  advertis¬ 
ing  push  against  the  declining  sales  and 
losses  that  are  involved  in  letting 
things  go. 

Mr.  Peabody  candidly  does  not  see 
any  likelihood  that  business  in  general 
may  throw  sudden  large  increases  in 
advertising  appropriations  into  the  field 
in  the  near  future.  The  present,  how¬ 
ever,  does  offer  special  opportunities  to 
certain  companies,  he  believes,  and  even 
companies  which  are  not  in  a  position 
to  increase  their  total  sales  efforts  can 
find  specific  products  or  specific  markets 
where  added  expenditures  will  show 
a  profit. 

He  cited  one  instance  that  had  come 
to  his  attention,  in  which  a  firm  found 
sales  of  an  especially  profitable  product 
declining.  No  reasonable  cut  in  price 
would  have  been  enough  to  let  the  prod¬ 
uct  meet  its  principal  competitors  on  a 
price  basis.  Instead,  the  advertising  of 
this  product  was  stepped  up  25  per  cent. 
While  this  measure  did  not  stop  the 
losses  in  volume,  altogether,  it  did  hold 
up  sales  to  the  point  where  the  extra 
advertising  more  than  paid  for  itself. 

“In  regard  to  appropriations  in  gen¬ 
eral,  my  own  feeling  is  that  in  too  many 
cases  the  set-up  is  arbitrary,”  he  said. 
“Many  companies  assign  a  certain  ad¬ 
vertising  allowance  per  unit  of  sale, 
when  they  should  look  more  at  the 
advertising  job  to  be  done,  and  then 
make  an  appropriation  that  will  accom¬ 
plish  the  job. 

“Even  where  a  skillful  advertising 
director,  with  the  aid  of  his  advertising 
agency,  has  analyzed  the  possibilities 
and  made  a  careful  recommendation  as 
to  the  size  of  the  appropriation,  execu¬ 
tive  management  sometimes  falls  back 
on  the  old  idea  of  allowance  per  unit 
of  probable  sales.  If  the  recommenda¬ 
tion  calls  for  a  larger  expenditure  per 
case  or  per  machine  than  in  the  past, 
the  company  heads  are  apt  to  reduce  it 
on  general  principles.  That  is  natural, 
perhaps,  for  men  not  versed  in  the 
technique  of  advertising,  but  it  is  un¬ 
desirable.  It  has  resulted  in  some — 
possibly  many — inadequate  appropri¬ 
ations. 

_  ‘The  biggest  drawback  for  adver¬ 
tising  at  present  is  this  lack  of  a  broader 
and  more  thorough  understanding  among 
advertisers  themselves,  of  what  adver¬ 
tising  can  do.  Many  manufacturers 
accept  the  idea  of  advertising,  make 
appropriations,  and  get  results,  but 
tot  know  how  or  why.  The  result 
IS  that  advertising  is  burdened  with  a 
lot  of  loads  that  don’t  belong  on  it. 


By  ROBEF 

It  is  not  black  magic,  you  know.  These 
loads  are  not  noticeable  in  boom  times, 
but  they  may  well  be  fatal  in  the  com¬ 
petitive  conditions  which  face  us  today.” 

Mr.  Peabody,  manager  of  sales  and 
distribution  analysis,  the  Borden  Com¬ 
pany,  New  York,  was  elected  president 
of  the  A.N.A.  at  the  recent  convention 


Stuart  Peabody 

in  Atlantic  City,  succeeding  Lee  H. 
Bristol.  He  has  been  active  in  the  work 
of  the  A.N.A.  for  several  years,  serv¬ 
ing  as  first  vice-president  for  the  last 
two  years,  and  acting  on  various  com¬ 
mittees.  He  was  formerly  general  ad¬ 
vertising  manager  of  the  Borden  Com¬ 
pany,  his  previous  experience  having 
included  advertising  agency  work  and 
newspaper  reporting,  as  well  as  work 
with  the  Procter  &  Gamble  Company 
and  the  Borden  Sales  Co.,  Inc. 

“Casting  bunk  aside,  what  can  ad¬ 
vertising  men  do  in  the  immediate  fu¬ 
ture  to  create  more  business?”  was  the 
specific  question  put  to  him  by  Editor 
&  Publisher. 

“One  might  answer,  ‘Cast  bunk 
aside’,”  he  smiled ;  then  went  on : 
“Seriously,  however,  advertising  men 
are  already  trying  to  create  more  busi¬ 
ness.  Some  are  working  with  adequate 
appropriations,  some  with  inadequate 
ones.  Most  of  them  are  up  against  the 
problem  of  taking  a  reduced  appropria¬ 
tion  and  doing  with  it  the  job  formerly 
done  with  larger  funds.  Their  biggest 
immediate  task  is  to  plan  their  expendi¬ 
tures  so  as  to  eliminate  every  possible 
bit  of  waste  and  guesswork.  Of  course 
advertising  is  not  an  exact  science,  but 
standards  are  being  developed,  and  if  all 
the  available  material  were  put  into 
wholehearted  use,  advertising  could  ob¬ 
tain  much  better  results  than  at  present. 

“Advertising  alone  can’t  bring  gen¬ 
eral  sales  levels  back  to  normal  in  the 
present  situation,  but  it  does  tend  to  do 
so,  and  for  some  products  it  has  the 
power  to  shoot  sales  upward  surpris¬ 
ingly.  I  know  of  one  cosmetic  product, 
comparatively  new  on  the  market,  that 
is  setting  remarkable  records,  largely 
on  the  strength  of  good  advertising.” 

Out  of  the  depression  and  the  conse¬ 
quent  losses  of  linage,  certain  definite 
benefits  to  advertising  have  come,  Mr. 
Peabody  pointed  out.  He  gave  first 
place  to  the  negative  virtue  of  some¬ 
what  smaller  circulations  for  both  news¬ 
papers  and  magazines,  commenting  that 
the  readers  who  have  been  retained  con¬ 
stitute  the  most  productive  part  of  the 
circulation,  while  a  slackening  of  over- 
eager  promotion  efforts  has  allowed 
readers  who  are  not  keenly  interested 
in  the  publication  to  fall  off. 

“There  is  no  question  that  both  ad- 
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vertisers  and  agents  in  the  past  have 
regarded  large  circulation  as  a  virtue  in 
itself,”  he  said.  “They  encouraged  pub¬ 
lishers  to  shove  up  their  circulations, 
as  any  frank  buyer  of  space  will  admit. 
Fiven  today  some  media  are  still  using 
shot-in-the-arm  methods  of  holding 
readers,  but  the  movement  to  let  circu¬ 
lations  seek  their  natural  levels  has 
gone  a  long  way. 

“More  intelligent  space  buying  has 
been  partly  responsible  for  this.  Ad¬ 
vertising  managers  who  formerly  left 
the  making  of  schedules  wholly  to  their 
agencies  are  now  casting  a  careful  eye 
over  the  lists  themselves. 

“In  this  they  are  aided  by  the  re¬ 
search  work  of  the  Association  of 
National  Advertisers.  The  A.N.A. 
analyses  of  A.B.C.  magazine  reports 
point  up  the  essential  information  for 
buyers  who  are  not  skilled  in  digging 
through  the  details  of  the  A.B.C.’s  page 
3,  and  we  probably  will  continue  these 
studies  on  a  yearly  basis. 

“Similar  material  on  newspaper  cir¬ 
culations  is  being  contemplated  but  has 
not  yet  been  made  available  to  the 
A.N.A.  membership.  It  is  our  feeling 
that  a  more  careful  scrutiny  of  both 
newspaper  and  magazine  circulations  by 
the  users  of  advertising  space  will  re¬ 
sult  in  great  benefit  both  to  the  adver¬ 
tiser  and  to  the  mediums  themselves. 
As  a  matter  of  fact,  there  is  ample 
evidence  to  show  that  as  a  result  of  the 
increased  emphasis  being  placed  by  the 
advertiser  on  quality  of  circulation  as 
well  as  on  totals,  the  publishers  of  both 
newspapers  and  magazines  are  respond¬ 
ing  by  scrutinizing  their  own  circula¬ 
tions  from  the  advertiser’s  viewpoint. 

“These  circulation  changes  and  the 
consequent  rate  reductions  have  made  it 
possible  for  the  advertiser  to  buy  more 
for  his  money,  thus  tending  to  stabi¬ 
lize  the  ratio  of  advertising  expendi¬ 
tures  to  sales.  Incidentally,  I  can  speak 
for  the  A.N.A.  in  saying  that  we  have 
never  gone  to  a  publisher  and  told  him 
to  reduce  his  rates.  We  have  asked 
publishers  to  cut  out  forced  circulation 
and  other  forms  of  advertising  waste, 
believing  that  this  would  inevitably  re¬ 
sult  in  lower  rates. 

“Of  course  no  one  can  say  flatly  that 
all  media  should  reduce  rates.  Rates 
are  an  individual  problem  with  every 
publication.” 

Turning  to  the  question  of  copy,  Mr. 
Peabody  said  he  expected  the  tendency 
toward  “jazzier”  advertising  to  continue 
through  the  coming  year,  with  an  in¬ 
creased  use  of  advertising  to  promote 
merchandising  “deals.”  He  was  skepti¬ 
cal  of  the  value  of  color  in  newspaper 
advertising  when  used  merely  to  attract 
attention,  holding  that  color  advertis¬ 
ing  finds  its  real  purpose  in  showing 
products  in  their  original  color — par¬ 
ticularly  to  obtain  appetite  appeal  in 
.advertising  food  products. 

“As  a  matter  of  off  hand  judgment 
from  my  own  standpoint,”  he  com¬ 
mented,  “I’d  say  that  we  are  not  in¬ 
terested  in  color  advertising  until  we 
can  get  a  beautiful  full-color  reproduc¬ 
tion.  I  wouldn’t  use  color  merely  for 
its  attention  value,  considering  the 
extra  cost.  I’d  rather  take  a  chance  on 
getting  attention  by  careful  layout  and 
display. 

“Similarly  advertisers  and  agents  are 
giving  careful  attention  to  their  copy, 
trying  to  get  more  effect  from  the 
smaller  space  they  now  have  to  work 
with. 

“The  merchandising  deal,  involving 
special  offers  of  premiums  with  each 
purchase,  is  apt  to  continue  pomilar.  In 
some  lines  this  has  been  found  the  only 
effective  method  of  stimulating  sales, 
and  advertising  has  been  used  more  to 
push  the  special  deal  than  to  describe 
the  merchandise  advertised.  Manufac¬ 


turers  can't  just  throw  their  goods  into 
the  stores  and  trust  the  dealers  to  push 
them.” 

Mr.  Peabody  described  a  plan  devel¬ 
oped  successfully  by  the  Borden  Com¬ 
pany  to  secure  dealer  cooperation.  This 
consists  of  an  advertising  allowance 
that  is  primarily  advertising  rather  than 
primarily  allowance. 

Under  this  plan  any  Borden  dealer 
who  uses  newspapers  may  devote  part 
of  his  copy  to  certain  Borden  prod¬ 
ucts,  send  in  the  tearsheet,  and  be  reim¬ 
bursed  at  the  rate  the  Borden  Company 
itself  would  have  had  to  pay.  While 
this  is  usually  somewhat  higher  than 
the  rate  the  dealer  actually  pays,  the 
difference  is  not  great  because  the  space 
involved  is  small.  The  plan  limits  space 
to  the  largest  amount  given  any  other 
product  in  the  same  advertisement. 
Price  must  be  stated,  while  copy  sug¬ 
gestions  and  cuts  are  furnished  by 
Borden. 

“We  have  never  regarded  our  co¬ 
operative  advertising  as  a  handout,”  Mr. 
Peabody  said.  “We  consider  it  an  im¬ 
portant  link  in  our  chain  of  advertising. 

“We  have  felt  that  only  part  of  the 
advertising  job  is  done  when  we  have 
told  the  reader:  ‘Here  is  a  desirable 
product.  It  will  do  thus-and-so.  You 
ought  to  have  it.’ 

“The  two  missing  links  are :  ‘What  is 
the  price  today?’  and  ‘Where  can  I 
buy  it?’  Our  dealer  advertising  sup¬ 
plies  this  information.  Of  course  we 
carry  on  our  own  advertising  inde¬ 
pendently,  and  the  cooperative  dealer 
copy  amounts  to  only  a  small  per¬ 
centage  of  our  total  activity.” 

Mr.  Peabody  said  that  although  sales 
had  not  yet  shown  an  upturn,  his  com¬ 
pany  had  noted  an  improvement  in 
advertising  response  as  shown  by 
inquiries. 

A.N.P.A.  CUTS  DUES 

Ten  Per  Cent  Discounted  for  1933 
— Office  Costs  Reduced 

Membership  dues  in  the  American 
Newspaper  Publishers  Association  were 
reduced  ten  per  cent  for  1933  by  action 
of  the  A.N.P.A.  board  of  directors, 
meeting  in  New  York  Dec.  5  and  6. 

The  announcement  of  the  reduction 
follows : 

“The  board  of  directors,  having  given 
careful  consideration  to  present  conch- 
tions,  has  voted  that  there  shall  be  dis¬ 
counted  to  members  10  per  cent  of  the 
membership  dues  for  the  coming  year. 

“Bills  for  dues  will  be  submitted  as 
usual  on  the  first  of  January,  May  and 
September,  less  a  discount  of  10  per 
cent. 

“To  make  this  reduction  possible,  the 
board  has  reduced  materially  the  ex¬ 
penses  of  administration." 

MEIGS  AVIATION  DIRECTOR 

Merrill  C.  Meigs,  vice-president  of 
the  American  Weekly,  was  recently 
elected  a  director  of  the  Aviation  Cor¬ 
poration,  following  the  successful  fight 
of  E.  L.  Cord  for  larger  representa¬ 
tion  on  the  board.  Mr.  Meigs  is  also 
chairman  of  the  Chicago  .\ero  Com¬ 
mission. 


COWLES  SPEAKS  IN  N.  Y. 

Gardner  Cowles,  publisher  of  the 
Des  Moines  (la.)  Register  and  Tribune 
and  a  director  of  the  Reconstruction 
Finance  Corporation,  addressed  the 
annual  convention  of  the  Association  of 
Life  Insurance  Presidents  in  New  York, 
Dec.  9. 


STAFF  HONORS  ROBERTS 

Roy  Roberts,  managing  editor,  Kansas 
City  Star,  was  guest  at  a  dinner  last 
week  given  by  members  of  his  staff  on 
the  occasion  of  Mr.  Roberts’  45th  birth¬ 
day  anniversary.  The  dinner  was  held 
at  the  Kansas  City  Club. 
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NATION  NEEDS  PRESS  LEADERSHIP 
TO  WEATHER  DEPRESSION  STORM 


MERGER  RUMOR  DENIED 


Publishers’  Greatest  Opportunity  Now  At  Hand  Says 
Harry  Chandler  —  Must  Supply  “Constructive 
Enlightenment”  On  Community  Problems 


By  HARRY  CHANDLER 
Publisher,  Los  Angeles  Times 


TO  MY  MIND,  there  has  never  been 
a  time,  within  recent  years  at  least, 
when  the  newspai)ers  of  America  have 
been  in  a  position  to  render  more  sub- 


Harrv  Chandler 


stantial  service  to  the  country  than  now. 

The  top  of  the  hill  is  always  the  hard¬ 
est  part  of  the  climb ;  the  last  few 
months  of  a  depression  are  usually  the 
toughest  going.  The  cumulative  effects 
of  years  of  dwindling  business  has 
shaken  our  morale  to  a  point  where  the 
tendency  is  to  pull  in  the  last  inch  of 
our  economic  horns,  sit  tight  and  wait 
for  somebody  else  to  start  something. 

Xewspai)ers  have  been  hit  as  hard 
as  any  other  business ;  harder,  perhaps, 
than  most,  since  not  all  the  compensat¬ 
ing  economies  open  to  others  have  been 
possible  to  them.  Retrenchment  in  pro- 
jxjrtion  to  loss  of  business  is  not  prac¬ 
ticable  in  an  enterprise  whose  standard 
of  service  must  be  maintained,  no  mat¬ 
ter  what  the  cash  register  says.  The 
demands  upon  genuine  leadership  are  in 
inverse  ratio  to  the  favorable  character 
of  conditions ;  the  more  serious  these 
api)ear,  the  greater  the  need  for  courage 
and  constructive  effort  on  the  part  of 
those  upon  whom  the  public  at  large 
must  depend  for  information  and  guid¬ 
ance. 

The  right  kind  of  a  newspaper  is  a 
good  deal  more  than  merely  a  medium 
for  news  and  advertising.  It  does  not 
only  bring  the  world  to  its  readers’ 
doors ;  it  supplies  the  si)ectacles  through 
which  the  outlook  is  viewed.  Whether 
that  outlook  is  encouraging  or  other¬ 
wise  depends  to  a  surprising  extent  uixjii 
the  newspaper’s  own  viewpoint,  as 
expressed  in  its  presentation  and  inter¬ 
pretation  of  the  news.  This  is  no  argu¬ 
ment  for  Pollyanna  journalism  nor  a 
recommendation  that  any  class  of  news 
be  handled  otherwise  than  on  its  intrin¬ 
sic  merits.  It  is  an  argument  for  seek¬ 
ing  out  the  forward-looking  and  con¬ 
structive  things;  for  all  the  emphasis 
which,  without  bias  or  distortion,  can 
be  laid  upon  the  hopeful  and  the  helpful. 

The  situation  today  can  be  described 
with  equal  accuracy  as  a  turning  point 
and  as  a  crisis.  There  are  plenty  of  in¬ 
dications  of  improvement  in  conditions 
generally,  though  as  yet  they  are  little 
more  than  indications.  There  is  every 
probability  that  the  winter  now  upon 
us  will  be  the  hardest  which  the  present 
depression  has  seen.  Long-continued 
unemployment  has  brought  human  hard¬ 
ship  to  its  peak.  Many  who  heretofore 
have  helped  others  can  no  longer  do 
so;  more  who  so  far  have  been  able 


to  get  along  unaided  must  now  be 
helped;  those  who  have  been  helped  in 
the  past  are,  for  the  most  part,  worse 
off  than  ever. 

The  minimum  of  imperative  relief 
represents  a  gigantic  job;  one  far 
beyond  the  capacities  of  our  organized 
charities;  one  which  cannot  be  met  by 
levies  upon  our  already  nearly-drained 
public  treasuries.  It  is  the  obligation  of 
every  one  who  has  to  those  who  have 
not.  It  is  the  individual  business  of 
every  man  and  woman,  and  it  is  no 
more  charity  than  the  millions  poured 
out  from  private  purses  for  the  relief 
of  the  Mississippi  flood  victims  were 
charity.  It  is  the  duty  of  good  Ameri¬ 
cans  to  equally-good  Americans,  an  in¬ 
vestment  in  their  own  interest  and  for 
their  own  protection.  / 

There  is  but  one  agency  capabU'  of 
bringing  home  this  obligation  to  those 
to  whom  it  must  be  brought  home.  That 
is  the  newspaper.  Magnificent  as  they 
are,  the  records  of  our  Community 
Chests  and  similar  organizations  show 
that  they  are  falling  far  short  of  the 
unprecedented  demands  upon  them. 
There  is  only  one  reason  jKissible — the 
failure  of  those  who  can  help  to  appre¬ 
ciate  the  necessity  for  helping,  the  pos¬ 
sible  consequences  of  refusing  to  help. 
If  every  newspaper  assumes,  for  its  own 
community,  the  task  of  constructive 
enlightenment  on  this  pressing  prob¬ 
lem,  it  speedily  will  cease  to  be  a 
problem. 

Many  newspapers  have  commented 
ui)on  the  philosophic  manner  in  which 
the  public  at  large  has  accepted  the 
recent  political  results,  notwithstanding 
that  these  were  at  variance  with  the 
strenuously-expressed  wishes  of  forty 
per  cent  of  the  electorate.  \  world 
accustomed  to  seeing  governments  over¬ 
turned  to  the  accompaniment  of  riot  and 
revolution,  by  bullets  instead  of  ballots, 
is  surprised  to  see  so  large  a  defeated 
faction  not  merely  reconciled  to  the  out¬ 
come  but  actually  joining  hands  with 
the  winners  to  turn  their  victory  to  good 
national  account. 

It  may  be  surprising  but  it  is  char¬ 
acteristically  .American.  It  is  the  same 
spirit  which,  once  our  internal  differ¬ 
ences  have  been  fairly  decided,  has 
always  enabled  us  to  pull  together  for 
the  common  good.  It  is  the  same  spirit 
which  has  brought  us  through  the  de¬ 
pression  with  less  labor  trouble  than  in 
good  times,  fewer  hunger  riots  and 
similar  demonstrations  than  any  other 
country  has  seen,  and  scantier  progress 
for  the  radical  and  the  Communist  for 
whom  hard  times  are  a  happy  hunting 
ground. 

It  is  the  same  spirit  which,  properly 
appealed  to,  will  carry  us  over  the 
depression’s  final  hump  with  a  minimum 
of  hardship  and  misery  for  our  fellow- 
•Americans. 


NEW  SIOUX  CITY  M.  E. 

Henry  E.  Cody,  an  employe  of  the 
Sioux  City  (la.)  Journal  for  42  years, 
and  managing  editor  for  11  years,  has 
been  appointed  postmaster  at  Sioux 
City.  John  W.  Carey,  a  member  of  the 
Journal  staff  for  40  years,  succeeds  Mr. 
Cody. 


MENTIONED  FOR  CABINET 

^W.  A.  Cochel,  editor  of  the  IVcckly 
Kansas  City  Star,  was  boomed  for  sec¬ 
retary  of  agriculture  in  President 
Roosevelt’s  cabinet  at  an  impromptu 
dinner  in  his  honor  at  the  International 
Livestock  Show,  Chicago. 


KINSLEY  SENT  TO  JAPAN 

Philip  Kinsley,  Chicaqo  Tribune  cor¬ 
respondent.  has  been  sent  by  the  Tribune 
to  Japan  to  make  a  special  study  of 
conditions  there. 


Clark  Howell  Says  Reduction  of 
Sunday  Field  Wat  Discussed 

Clark  Howell,  editor  and  general 
manager  of  Atlanta  (Ga.)  Constitution, 
this  week  denied  to  Editor  &  Publisher 
a  rumor  that  had  circulation  in  the 
South  that  the  Constitution  and  the 
Atlanta  Sconjian  planned  to  merge.  He 
referred  to  the  story  as  “fantastic” 
and  said  there  had  been  no  thought  of 
the  Constitution  buying  the  Georgian 
or  the  Georgian  buying  the  Constitu¬ 
tion.  The  only  basis  for  the  report, 
Mr.  Howell  said,  was  that  a  few  weeks 
ago  some  conversations  occurred  con¬ 
cerning  the  possibility  of  the  Constitu¬ 
tion  taking  over  the  Sunday  Atlanta 
American,  to  reduce  the  Sunday  papers 
of  the  city  to  two,  instead  of  three. 
There  was  no  reference  to  the  daily 
newspapers.  However,  he  added,  that 
movement  had  come  to  nothing  and  had 
been  “definitely  abandoned.” 

Mr.  Howell  said  there  had  been  much 
reckless  and  harmful  rumor-mongering 
concerning  the  .Atlanta  newspapers  in 
certain  Southern  newspapers  and  a 
house  organ  and  he  asked  the  privilege 
of  a  correction  in  Editor  &  Publisher 
to  clear  the  position  of  the  publishers. 


DEMURRER  IN  LIBEL 
CASE  OVERRULED 


Henry  L.  Doherty’s  $12,000,000 
Suit  Against  Kansas  City  Star 
and  Its  Editors  Will  Proceed 
To  Trial 


( Hy  teUyi-ayh  to  Kditok  &  Publisher) 
Ka.ns.vs  City,  Mo.,  Dec.  0 — The  first 
of  two  libel  suits  filed 


CITED  FOR  CONTEMPT 


Kentucky  Judge  Will  Hear  Barbour- 
ville  Editor’s  Case  In  February 

(Special  to  Editor  &  Publisher) 
H.xrbourvillf.,  Ky.,  Dec.  5. — M.  R. 
Chandler,  publisher  of  the  Mountain 
Advocate,  weekly  newspaper  here,  has 
lieen  cited  by  Circuit  Judge  R.  S.  Rose 
for  contempt  of  court  as  a  result  of 
publishing  an  article  contributed  by  the 
local  post  of  the  American  Legion 
which  Judge  Rose  held  as  a  reflection 
on  his  conduct  of  court. 

.After  hearing  some  evidence  the  con¬ 
tempt  charge  was  deferred  until  the 
February  term.  Several  Legion  mem¬ 
bers  were  summoned  as  witnesses  but 
thus  far  none  of  them  has  been  served 
with  a  contempt  notice.  The  current 
term  of  court  was  adjourned  by  Judge 
Rose  because  the  county  had  no  sheriff. 
The  article  took  exception  to  the  ad¬ 
journment  and  charged  that  it  resulted 
in  extravagance. 


HARLINGEN  STAR  SOLD 

McHenry  Ticlienor,  formerly  with  the 
Oklahoma  City  Daily  Oklahoman  and 
Times,  has  purchased  the  Ilarlinqcn 
(Tex.)  alley  Morninq  Star  from  the 
Fentress-Marsh  Xewspapers.  He  be¬ 
comes  publisher  of  the  morning  daily. 
J.  X.  Railey,  Oklahoma  City  Times 
reporter,  has  been  appointed  editor. 
H.  Burnham,  also  employed  bv  the 
Times,  accompanied  Bailey  to  Harlingen. 


RUSSELL  RE-ELECTED 

J.  S.  Russell,  Des  Moines  Reqister- 
Trihune  farm  editor,  was  re-elected 
president  of  the  Farm  Xews  Writers 
.Association  at  the  annual  meeting  in 
Chicago  this  week.  Charles  Thatcher, 
Manitowoc  (Wis.)  Herald-Kews,  was 
re-elected  vice-president  and  E.  B. 
Swingle,  Chicaqo  Tribune,  secretary- 
treasurer. 


NEWSPAPER  SUED 

The  Madison  Wisconsin  State  Journal 
was  named  defendant  in  a  $10,000  libel 
suit  filed  recently  in  the  Dane  county 
circuit  court  by  Louis  Granzow.  The 
plaintiff  says  the  daily  falsely  stated 
that  a  huge  still  had  been  found  in  the 
ruins  of  a  fire  at  his  farm. 


TOM  GERBER  IN  EUROPE 

Tom  Gerber,  manager  of  the  spe¬ 
cial  business  department  of  the  United 
Press,  is  on  a  business  trip  to  Europe. 
He  will  visit  bureaus  in  London.  Ber¬ 
lin  and  Paris,  and  is  expected  to  re¬ 
turn  before  Christmas. 


RULES  ON  LEGAL  COPY 

The  Pennsylvania  Supreme  Court  has 
handed  down  a  supplemental  ruling  that 
constitutional  amendments  should  be 
published  in  each  county  of  the  state 
once  a  month  for  three  months  prior 
to  election. 


against  the 
Kansas  City  Star  by  Henry  L.  Doherty 
because  of  the  Star’s  campaign  for  lower 
gas  rates,  W’as  listed  for  jury  trial  by 
Judge  A.  Stanford  Lyon  in  circuit  court 
here  yesterday  after  the  court  had  over¬ 
ruled  a  demurrer  filed  by  the  defendants. 
There  are  six  counts  in  the  petition 
for  a  total  of  $12,0(K),{)()0  damages. 

Immediately  following  the  court's  rul- 
ing  on  the  demurrers,  attorneys  for  the 
Star  filed  a  notice  to  take  depositions 
and  asked  the  appointment  of  a  com¬ 
missioner  to  hear  them. 

The  suit  is  based  upon  articles  which 
apjieared  in  the  Star  showing  high  gas 
rates  here  and  attacking  the  Doherty 
monopoly.  It  was  filed  July  10,  1931, 
and  contains  six  counts  of  alleged  libel. 
Each  count  asks  $1,(X)0,00U  actual  and 
$1,0(X),(X)0  punitive  damages.  The 
Kansas  City  Star  Company,  George  B. 
Longan,  Roy  A.  Roberts  and  Fred  C. 
Trigg,  all  members  of  its  board  of 
directors,  are  named  defendants. 

The  demurrer  to  the  suit  was  filed 
shortly  afterward  and  arguments  from 
both  sides  were  presented  last  February. 
If  the  court  had  upheld  the  demurrer, 
the  plaintiff  would  have  been  given 
opportunity  to  amend  its  petition,  hence 
the  ruling  would  not  have  been  final. 

The  defendants  were  given  30  days  in 
which  to  file  additional  pleadings.  These 
later  developments  must  be  filed  in  the 
assignment  division  of  the  court,  since 
the  case  has  been  sent  to  that  division 
for  assignment  for  trial,  which  prob¬ 
ably  will  be  delayed  several  months  by 
a  crowded  docket. 

Xo  statement  was  made  by  Judge 
Lyon  in  announcing  his  ruling  other 
than  the  necessary  entry  in  the  record. 

“The  demurrer  in  the  case  of  Henry 
L.  Doherty  versus  the  Kansas  City  Star 
et  al.,”  he  said,  “is  overruled  as  to  each 
of  its  six  counts  and  it  is  returned  to 
the  assignment  division  for  the  joining 
of  the  issues.” 

A  similar  case,  asking  $12,000,0(X)  for 
libel,  has  been  filed  by  Doherty  in  the 
District  Court  at  Topeka,  Kan.  Deposi¬ 
tions  now  are  being  taken  in  another 
Doherty  suit  against  the  Star,  alleging 
conspiracy  to  damage  the  value  of  his 
utilities  properties  and  asking  $30,000,- 
000  in  damages. 


CONVENTIONS  CANCELLED 


Journalism  Teachers  and  Schoolt 
Groups  Abandon  Meetings 

The  .American  Association  of  Schools 
and  Departments  of  Journalism  and  the 
American  Association  of  Teachers  of 
Journalism,  which  were  scheduled  to 
hold  their  annual  conventions  at  Wash¬ 
ington  and  Lee  University,  Lexington, 
Va.,  during  the  Christmas  holidays, 
have  decided  to  cancel  this  year’s  meet¬ 
ings.  The  action  was  taken  followii^ 
polls  of  the  two  organizations,  it  is 
announced  by  H.  H.  Herbert,  director 
of  the  school  of  journalism  of  the  Uni¬ 
versity  of  Oklahoma  and  seerrtary- 
treasurer  of  the  teachers’  association. 

Notices  sent  out  by  Mr.  Herbert  say 
that  the  presidents  of  the  two  assai- 
ations,  Frederick  J.  Lazell  of  the  Uni¬ 
versity  of  Iowa,  and  Ralph  L.  Gros¬ 
man  of  the  University  of  Colorado,  have 
resigned,  and  that  arrangements  will 
be  made  later  to  fill  their  places. 


AIDED  BOMB  VICTIMS 

A  check  for  $2,465.28  was  turned  over 
to  Judge  John  P.  McGoorty  by  the  Chi¬ 
cago  Herald  and  Examiner  to  be  used 
for  the  benefit  of  Lee  Wilbur  Koeppen. 
the  boy  who  was  blinded  when  a  bomb 
exploded  in  front  of  Judge  McGoorty  s 
home,  and  Mrs.  Ada  Moyer,  16-year- 
old  mother,  who  was  also  injured.  The 
fund  was  raised  by  the  Herald  and 
Examiner. 
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interim  REPORTS  STUDIED  BY  A.B.C.;  gives  quantity  rates  2ND  CLASS  RECEIPTS 
TUCSON  CITIZEN  IS  SUSPENDED  LESS  THAN  EXPECTED 

— -  line  for  general  advertising,  has  scaled  .  .  —  ' 

Board  of  Directors  Charges  Western  Paper  Issued  False  this  down  to  14  cents  a  line  for  2,500  Tilton  Estimates  Increase  Will  Be 


2ND  CLASS  RECEIPTS 
LESS  THAN  EXPECTED 


Statements — Will  Take  More  Time  to  Study 
Form  of  Proposed  New  Report 


The  board  of  directors  of  the  Audit 
Bureau  of  Circulations,  meeting  at 
the  Astor  Hotel,  New  York  City,  Dec. 

2  found  the  Tucson  (Ariz.)  Citizen 
"guilty  of  violation  of  the  by-laws  in 
that  it  filed  or  caused  to  be  filed  pub¬ 
lisher’s  statements  for  the  periods  end¬ 
ing  Sept.  30,  1927,  Sept.  30,  1930,  and 
March  31,  1932,  which  were  false. 

The  board  therefore  ordered  that  the 
Citizen  be  suspended  until  the  release  of 
an  audit  for  the  six-month  period  end¬ 
ing  March  31,  1933. 

Action  was  taken  after  a  lengthy 
hearing  at  which  Frank  H.  Hitchcock, 
president  of  the  Citizen  Publishing  Com¬ 
pany,  presented  the  case  for  his  news¬ 
paper. 

This  was  the  second  hearing  held  by 
the  board  to  consider  the  charges  against 
the  Citizen.  The  first  was  in  Chicago 
(^t.  19.  At  that  time  the  board  voted 
a  temporary  suspension  for  the  Citizen, 
adopting  a  resolution  saying  “that  the 
publisher  has  allowed  a  condition  to 
persist  in  that  paper’s  circulation  depart¬ 
ment  inimical  to  the  welfare  of  the 
Bureau  and  subversive  of  the  principles 
of  frank  statement  of  circulation  on 
which  this  cooperative  organization  is 
founded.”  However,  the  board’s  action 
was  help  up  when  Mr.  Hitchcock  filed 
a  vigorous  protest  on  the  ground  that 
he  had  not  been  able  to  attend  the  hear¬ 
ing.  Busy  with  political  affairs  on  the 
Pacific  Coast,  he  started  to  fly  to  Chi¬ 
cago  for  the  meeting,  but  had  been 
forced  down  in  Utah.  The  board  agreed 
to  hold  another  hearing. 

The  case  arose  when  complaints  were 
filed  with  the  Bureau  challenging  the 
accuracy  of  the  Citizen’s  publisher’s 
statement  for  the  six  months  ending 
March  31,  1932.  Following  an  audi¬ 
tor’s  investigation,  a  revised  statement 
was  issued  on  July  14.  The  suspension, 
however,  w’as  based  not  alone  on  the 
errors  discovered  at  this  time,  but  on 
the  charges  of  repeated  misstatements. 

A  previous  suspension  of  the  Citizen, 
in  1928,  was  lifted  when,  according  to 
an  .\.B.C.  statement,  the  publisher  dis¬ 
missed  the  individuals  responsible  for 
falsification,  made  rebates  to  advertisers 
to  cover  the  shortage  of  circulation,  and 
<ent  a  check  to  his  competitor  reimburs¬ 
ing  him  for  advertising  accounts  lost  by 
reasion  of  the  false  circulation  statement. 

The  A.R.C.  directors  at  their  Dec.  2 
meeting  also  took  up  the  proposal  for 
quarterly  circulation  statements  to  sup¬ 
plement  the  regular  semi-annual  figures. 
This  proposal  had  been  referred  to  the 
directors  at  the  association’s  October 
convention  in  Chicago.  Suggested  forms 
for  the  interim  reports  were  discussed, 
but  directors  representing  newspapers 
soueht  more  time  to  study  the  matter. 

The  board  also  adopted  the  following 
rule: 

“W^here  cash  is  paid  by  a  newspaper 
publisher  member  to  an  employe  or  reg¬ 
ular  correspondent  for  services  rendered 
and  remitted  back  for  a  subscription, 
such  subscription  shall  qualify  as  paid 
if  in  other  respects  it  measures  up  to  i 
the_  Bureau’s  definition  of  a  paid  sub¬ 
scription.” 

0.  C.  Harn,  managing  director  of  the 
A.B.C.,  explained  after  the  meeting  that 
it  was  hoped  to  shorten  the  required  ; 
information  for  the  purpose  of  interim  i 
reports,  giving  most  attention  to  data 
»hich  indicated  changes  from  the  pre-  i 
ceding  semi-annual  statement.  The  mat-  i 
ter  was  put  over  to  the  next  meeting  i 
of  the  board,  to  be  held  Jan.  27  at  a  i 
place  to  be  decided  later.  When  the 
interim  forms  are  satisfactory  to  the  i 
txsard.  they  will  be  submitted  to  the  i 
A.B.C.  members  by  mail  for  approval.  1 
It  is  possible  that  changes  in  the  reg- 
nlar  forms,  which  have  been  under  dis-  i 
enssion  for  some  time,  may  be  sub- 
ntitfed  to  the  members  at  the  same  i 
time.  , 

The  board  set  the  next  A.R.C.  con-  ; 


vention  for  Oct.  19-20  at  the  Stevens 
Hotel,  Chicago.  This  action  was  taken 
early  in  view  of  the  exposition  to  be 
held  in  Chicago  next  year,  in  order  to 
as.sure  convention  accommodations. 

The  Ntnv  Glasgmv  (Canada)  Nezvs, 
and  Civil  Engineering,  New  York  busi¬ 
ness  paper,  were  elected  to  membership, 
and  are  to  be  admitted  upon  release  of 
audit  reports.  It  w’as  announced  that 
the  following  business  papers,  all  pub¬ 
lished  in  New'  York,  had  qualified  since 
the  la.st  meeting  and  had  been  admitted 
to  membership:  Plumbing  &  Heating 
Contractors’  Trade  Journal,  Undenvear 
&  Hosiery  Review,  also  the  administra¬ 
tion  edition,  the  druggist  edition,  the 
general  merchandise  edition,  the  grocery 
store  managers’  edition,  and  the  grcKery 
edition,  of  Chain  Store  Age. 

I.P.P.  LOSS  GREATER 
IN  THIRD  QUARTER 

Deficit  of  $3,001,567  Reported,  Com¬ 
paring  With  Loss  of  $1,856,236 
in  Second  Period — Graustein 
Sees  Signs  of  Stabilization 

Operations  of  the  International  Paper 
and  Power  Company  for  the  third 
quarter  of  1932  resulted  in  a  loss  after 
all  charges  of  $3,001,567,  as  compared 
with  a  loss  of  $1,856,236  in  the  second 
quarter  and  a  profit  of  $264,297  for  the 
third  quarter  of  last  year.  According 
to  .Archibald  R.  Graustein,  president, 
“the  increased  loss  as  compared  to  the 
second  quarter  reflects  usual  seasonal 
declines  and  further  reductions  in  prices 
for  newsprint,  kraft  and  some  other 
grades  of  paper.” 

Operations  for  the  first  nine  months 
of  this  year  resulted  in  a  loss  of 
$5,257,371,  against  a  profit  of  $238,729 
in  the  first  nine  months  of  last  year. 
Unpaid  cumulative  dividends  on  7  per 
cent  and  six  per  cent  preferred  stock 
from  April  1,  1931,  to  Sept.  30,  1932, 
amount  to  $9,832,909.50. 

Mr.  Graustein’s  statement  said: 

“In  recent  months  operations  of 
power  properties  have  been  showing  im¬ 
provement  over  1931  and  there  have 
been  some  signs  of  stabilization  in  con¬ 
sumption  of  paper  products  following 
the  sharp  declines  earlier  in  the  year. 
With  both  paper  prices  and  sales 
volume,  however,  still  far  below  nor¬ 
mal.  operations  for  the  fourth  quarter 
will  also  result  in  a  loss  in  spite  of 
seasonal  improvement.  Since  Jan.  1, 
1932,  the  company  has  met  all  operat¬ 
ing  expenses,  interest  charges  and  sink¬ 
ing  fund  obligations  and  has  been  able  to 
make  a  net  reduction  of  over  $5,000,000 
in  total  funded  and  floating  debt.” 

N.  Y.  CONTRACT  DRAFTED 
Changes  Made  Embracing  Arbitra¬ 
tor’s  Award  on  Wages  and  Hours 

.A  new  contract  embracing  the 
changes  aw'arded  last  w'eek  in  New 
A'ork  in  the  arbitration  proceedings  of 
the  Publishers’  .Association  of  New 
York  City  and  Typographical  Union 
No.  6  has  been  drawn  up  and  sent  to 
all  members,  EntTOR  &  Publisher  was 
informed  this  week. 

The  former  operating  contract  be¬ 
tween  the  printers  and  publishers  re¬ 
mains  in  force,  excepting  the  sections 
devoted  to  wages  and  hours  which  came 
under  the  jurisdiction  of  the  arbitrator. 
The  arbitrator  awarded  a  wage  reduc¬ 
tion  of  approximately  ten  per  cent  and 
shift  hours  were  revised.  The  changes 
became  effective  Dec.  4. 

Several  newspaper  chapels  objected 
to  the  award  this  week,  but  Austin 
Hewson,  president  of  the  typographical 
union,  who  also  condemned  it.  said  the 
new  contract  would  be  signed  as  soon 
as  it  was  drafted. 


lines  or  more,  and  13  cents  for  15,000 
lines  or  more.  The  open  rate  is  un¬ 
changed. 

DAILIES  WOULD  BAR 
‘SHARE  EXPENSE’  ADS 

Many  Offer  to  Co-operate  With 

Agencies — Publishers  in  Smaller 
Cities  Offer  Reservations 
to  Plan 

(Special  to  Kditok  &  Publisher) 

Cuic.vGO,  Dec.  8. — Many  newspapers 
are  apparently  in  favor  of  discontinuing 
“Share  E.xpense  and  Travel”  classified 
advertising,  judging  from  replies  re¬ 
ceived  to  418  letters  sent  to  publishers 
in  cities  of  50,000  population  and  over. 
Answers  were  received  from  85  per  cent 
of  the  publishers  queried  by  J.  V.  Gil- 
mour,  of  Roche,  Williams  &  Cunnyng- 
ham,  chairman  of  the  agency  committee 
representing  si.x  agencies  interested  in 
eliminating  this  form  of  newspaper  ad¬ 
vertising. 

Mr.  Gilmour  told  Editor  &  Pub¬ 
lisher  today  that  209  newspapers,  or 
60  per  cent,  expressed  themselves  in 
favor  of  discontinuing  copy  appearing 
under  such  heads  as  “Travel  Oppor¬ 
tunities”  or  “Share  Expense  and  Travel” 
in  which  individuals  are  offered, 
through  “travel  bureaus”  an  opportunity 
to  join  or  share  the  expense  of  alleged 
private  parties  traveling  by  automobile 
to  various  sections  of  the  country.  An¬ 
other  group,  numbering  117,  or  33  per 
cent,  replied  in  favor,  with  reservations, 
of  barring  this  advertising.  This  group 
was  composed  largely  of  publishers  in 
smaller  cities  where  the  paper  has  a 
better  opportunity  to  get  in  touch  with 
both  the  advertiser  and  the  subscriber 
answering  the  advertisement.  Twenty, 
or  five  per  cent,  expressed  themselves 
as  opposed  to  eliminating  the  advertis¬ 
ing  and  nine  were  non-committal. 

“In  order  to  protect  their  readers,  this 
class  of  advertising  should  be  eliminated 
from  newspapers,”  stated  Mr.  Gilmour, 
“except  where  the  public  is  safeguarded 
by  local  ordinances  or  state  legislation.” 
He  pointed  to  the  record  of  the  large 
number  of  newspaper  exposes  of  this 
“wildcat  transportation  racket.” 

“Many  newspapers  are  now  refusing 
this  ‘anywhere-for-hire’  copy,  notably 
the  Associated  Dailies  of  Florida,”  he 
said.  “Many  other  publishers  who  have 
had  the  matter  called  to  their  attention, 
either  through  campaigns  conducted  by 
their  own  newspapers,  or  through  legis¬ 
lative  action,  are  opposed  to  this  kind 
of  advertising.” 

Cooperating  with  Roche.  Williams  & 
Cunnyngham,  were  the  following  agen¬ 
cies  :  Batten.  Barton,  Durstine  &  Os¬ 
born,  Caples  Company,  Stack-Goble 
■Advertisiner  .Agenev.  Lord  &•  Thomas 
and  J.  Walter  Thompson  Company. 
These  agencies  all  represent  responsible 
railroad,  motor  bus  and  steamship  com¬ 
panies  placing  transportation  advertis¬ 
ing  in  newspapers. 

LIBEL  VERDICT  AFFIRMED 

.A  verdict  of  the  New  A’ork  State 
Court  of  Appeals  handed  down  this 
week  unanimously  affirmed  the  iudgment 
for  $10,190  granted  the  New  York  So¬ 
ciety  for  the  Suppression  of  Vice 
against  the  Macfadden  Publications  and 
Bernarr  Macfadden.  In  1927  plaintiff 
sued  for  $100,000,  alleging  libel. 

ANDERSON  TRANSFERRED 

Robert  C.  Anderson,  for  three  years 
statehouse  reporter  for  the  .Associated 
Press.  Indianapolis,  has  been  trans¬ 
ferred  to  the  Washington  bureau. 
Harold  Harrison,  of  the  staff,  In¬ 
dianapolis  Ne^vs.  succeeded  Mr.  An¬ 
derson. 

VIRGINIA  MEETING  JAN.  12-14 

Mid-winter  meeting  of  the  Virginia 
Press  Association  will  be  held  Jan. 
12-14  in  Roanoke. 


$5,261,000  Based  On  1931 
Poundage  Which  Dropped 
14.67  Per  Cent 

By  George  H.  M.\.\ni.\g 
( Washington  Correspo)ident, 
Editor  &  Publisher) 

W.\SHi.NGTo.\,  Dec.  8.  —  Increased 
postage  receipts  from  higher  second 
class  rates  put  into  effect  July  1  will 
be  "somewhat  less  than  the  amount 
anticipated,”  $5,261,000,  according  to 
the  annual  report  of  Frederic  A.  Til¬ 
ton,  third  assistant  postmaster  general. 

Noting  that  one  of  the  effects  of  the 
depression  has  been  a  sharp  drop  in 
poundage  of  second  class  mailings,  Mr. 
Tilton  made  no  recommendations  for 
changes  in  the  general  rate  on  such 
publications,  but  did,  however,  urge 
Congress  to  give  consideration  to  the 
idea  of  charging  the  same  rates  on 
newspapers  and  periodicals  published  by 
and  in  the  interests  of  religious,  edu¬ 
cational,  scientific,  philanthropic,  agri¬ 
cultural,  labor,  and  fraternal  organ¬ 
izations. 

Revenues  from  second  class  matter 
during  the  last  fiscal  year  amounted  to 
$21,187,191,  a  decrease  of  16.48  per 
cent,  the  report  showed.  Poundage 
dropped  14.67  per  cent  to  a  total  of 
1,250,579,071  pounds.  The  total  weight 
of  the  advertising  portions  of  publica¬ 
tions  subject  to  the  zone  rates  was 
384,945,976  pounds,  on  which  $9,448,- 
600.13  was  collected,  making  the  aver¬ 
age  rate  2.45  cents  per  pound.  This 
was  a  decrease  of  113,427,555  pounds 
and  $2,810,284.93. 

“Based  on  the  volume  of  the  mailings 
of  second  class  matter  at  the  iwund 
rates  during  the  fiscal  year  1931  and 
the  proportion  of  advertising  therein,  it 
was  estimated  that,  assuming  the  same 
volume,  the  increased  rates  on  the  ad¬ 
vertising  portions  as  provided  by  the 
revenue  act  of  1932  would  result  in  an 
increase  in  the  postage  collected  on 
second  class  matter  for  the  fiscal  year 
1933  of  $5,261,000.  However,  in  view 
of  the  continued  decrease  in  the  volume 
of  mailings  of  second  class  matter,  as 
well  as  the  curtailment  of  the  advertis¬ 
ing  appearing  therein,  the  additional 
po.stage  on  such  matter  during  the  fi,scal 
year  1933  will  be  somewhat  less  than 
the  amount  estimated,”  the  report  said. 

While  no  information  was  given  re¬ 
garding  the  effect  of  the  new  law 
requiring  payment  of  fees  with  applica¬ 
tions  for  second  class  entry,  Mr.  Til¬ 
ton  reported  that  the  number  of  pub¬ 
lications  with  these  privileges  fell  off 
664  during  the  year. 

He  disclosed  the  department  expects 
to  .see  a  substantial  increase  in  mailings 
of  second  class  matter  by  the  general 
public  as  the  result  of  modifications  in 
the  transient  rate  permitting  mailers  to 
take  advantage  of  lower  fourth-class 
rates. 

GIVING  QUANTITY  REBATES 

The  following  papers,  all  represented 
nationally  by  the  Kelly-Smith  Company, 
have  announced  quantity  rates  by  which 
general  advertisers  who  use  21000  to 
100,000  lines  or  more  in  any  12-month 
period  will  receive  rebates :  M  obile 
(Ala.)  Register  and  Press;  Fall  River 
CSlass.) Herald  Netvs;  Atlantic  City 
(N.J.)  Press  and  Union;  Perth  Amboy, 
(N.J.)  Nezvs;  Glens  Falls  (N.Y.) 
Post-Star  and  Times;  Westchester 
(N.Y.)  Group  (eight-paper  combina¬ 
tion)  :  JVinston-Salem  (N.C.)  Journal 
and  Tzvin  City  Sentinel;  Youngstozvn 
(O.)  Vindicator;  Easton  (Pa.)  Ex¬ 
press;  Rockford  (Ill.)  Star  and 
Register-Republic.  The  Niagara  Falls 
(N.Y.) Gazette  will  give  a  rebate  for 
100,000  lines  or  more. 

SON  BORN  TO  ADAMSES 

Franklin  P.  Adams,  conductor  of 
“The  Conning  Tower”  in  the  Nezv 
York  Herald  Tribune,  and  Mrs.  .Adams 
are  the  parents  of  a  son,  their  fourth 
child,  born  Dec.  3  in  New  A'’ork. 
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PRESSMEN  WIN  POINT 
IN  CHICAGO  DISPUTE 

Publishers’  Counter-Proposals  Struck 
Out  of  Proceedings — Discussion 
Confined  to  Number  of 
Men  in  Press  Crews 

(Special  to  Editok  &  Publisher) 

Chicago,  Dec.  7.— Federal  Judge 
John  P.  Barnes,  chairman  of  the 
arbitration  board,  ruled  today  in  favor 
of  Chicago  Web  Printing  Pressmen’s 
Union  No.  7,  by  sustaining  the  union’s 
original  motion  to  strike  all  of  the  pub¬ 
lishers’  counter-proposal  from  the  ar¬ 
bitration  proce^ings  with  Chicago 
Local,  A.N.P.A.,  and  confine  the  dis¬ 
cussion  to  the  number  of  men  consti¬ 
tuting  a  press  crew.  The  union  is 
seeking  to  add  three  men  on  some  crews 
and  four  on  others. 

In  accordance  with  the  chairman’s  de¬ 
cision,  the  arbitration  hearing  was  re¬ 
sumed  here  tonight  at  the  Great 
Northern  Hotel  relative  to  Sections  19 
and  35,  dealing  with  manning  of  press 
crews. 

The  union  contested  the  publishers’ 
case  on  manning  of  press  crews  at 
Wednesday’s  hearing.  Judge  Barnes  in¬ 
dicated  to  the  union  that  inasmuch  as 
manning  has  a  definite  bearing  on  oper¬ 
ating  exi^ses,  the  pressmen  could,  if 
they  desired,  answer  the  publishers’ 
counter-proposal  relative  to  a  15  per 
cent  wage  reduction.  The  publishers 
have  pointed  out  that  the  proposed  in¬ 
crease  in  manning  is  equivalent  to 
higher  wages. 

The  hearing  will  be  resumed  next 
Monday  evening. 

James  A.  Marsh  and  Ebert  H.  Chant, 
representing  the  pressmen,  concurred 
with  Chairman  Barnes  in  his  decision, 
while  L.  B.  Rock,  Chicago  Daily  News 
business  manager,  and  Martin  V.  Kelly, 
secretary  of  Chicago  Local,  proxy  for 
John  Park,  Chicago  Tribune  production 
manager,  filed  a  dissenting  opinion  as 
publishers’  representatives  on  the  arbi¬ 
tration  board.  They  announced  their 
intention  of  filing  an  appeal  to  the 
International  Board  of  Arbitration.  The 
publishers  had  included  in  their  counter¬ 
proposal  a  suggested  15  per  cent  reduc¬ 
tion  in  wages  and  also  asked  changes 
in  the  overtime  provisions  of  the 
contract. 

In  arriving  at  his  decision.  Judge 
Barnes  declared  the  proposition  dealing 
with  a  proposed  wage  cut  and  changes 
in  overtime  provisions  is  not  a  true 
counter-proposal  and  is,  therefore,  not 
arbitrable  by  the  board.  His  decision 
stated  in  part: 

“On  March  1,  1932,  the  union  sub¬ 
mitted  to  the  publishers  a  proposal  to 
change  and  amend  Sections  12  and  28 
of  an  agreement  dated  May  1,  1925,  be¬ 
tween  said  parties.  .  .  The  agreement 
between  the  publishers  and  the  union 
dated  May  26,  1919,  evidences  an  intent 
on  the  part  of  the  parties  thereto  to 
make  a  contract  which  should  at  all 
times  thereafter  govern  the  relations  be¬ 
tween  them.  .  .  The  conclusion  of  this 
board,  on  the  record  made  before  it,  is 
that  there  is  a  valid  and  subsisting  con¬ 
tract  between  the  parties,  which  con¬ 
tract  bears  date  May  1,  1925,  as  the 
same  has  been  amended  by  the  supple¬ 
mentary  wage  agreement  dated  June  3, 
1927,  and  interpreted  by  the  three  de¬ 
cisions  of  arbitration  boards.  In  that 
contract,  as  so  amended  and  interpreted, 
and  in  the  individual  arbitration  agree¬ 
ment  dated  Feb.  29,  1929,  is  to  be  found 
in  writing  the  agreement  between  the 
parties.  .  . 

“The  proposal  of  the  union  in  the  in¬ 
stant  case  was  delivered  March  1.  1932, 
which  was  not  less  than  60  days  before 
the  first  day  of  May,  1932.  ^Accord- 
ingly,  such  proposal  is  properly  before 
this  board.  The  counter-proposal  of  the 
publishers  was  delivered  on  April  1. 
1932.  and  accordingly  was  not  delivered 
60  days  before  the  first  day  of  May, 
1932,  and  except  to  the  extent  that  the 
matters  therein  set  forth  are  true 
counter-proposals,  they  are  not  ar¬ 
bitrable  by  this  board,  and  cannot  be 
considered.’’ 


LeGATE  SUCCEEDS  ENGLER 

James  LeGate  of  South  Bend,  Ind., 
is  the  new  promijtion  manager  for  the 
Indianapolis  News,  succeeding  William 
B.  Engler,  who  went  to  the  El  Faso 
(Tex.)  Hcrald-Fost. 

FRAUD  AD  RESTRAINT 
SAVED  U.  S.  MILLIONS 

Federal  Trade  Commission  Issues 
Report  On  Year’s  Work — 20,000 
Advertisements  Were  Barred 
From  Publications 


By  George  H.  Manning 
(  Washington  Correspondent, 
Editor  &  Publisher) 

Washington,  Dec.  8. — .\ctivities  of 
the  Federal  Trade  Commission  in  forc¬ 
ing  discontinuance  or  revision  of  false 
and  misleading  advertisements,  chiefly 
of  nostrums  and  beauty  preparations, 
saved  the  public  “many  millions  of  dol¬ 
lars’’  during  the  past  year,  according  to 
the  commission’s  annual  report. 

The  commission  said  it  was  impossible 
to  state  accurately  the  number  of  false 
and  misleading  advertisements  which 
have  been  discontinued  entirely  or  re¬ 
vised  to  check  fairly  with  the  truth 
during  the  past  year,  but  an  estimate 
would  place  it  at  more  than  20,000. 

The  worst  frauds,  the  commission 
said,  were  perpetrated  by  “those  who 
prey  on  the  suffering  of  those  of  their 
fellows  who  are  willing  to  try  anything 
to  get  relief  from  pain  or  the  handicap 
of  illness.’’ 

“Millions  of  dollars  are  spent  annually 
for  preparations  worthless  or  of  doubt¬ 
ful  value  but  advertised  as  being  effective 
for  such  uses  as  reducing  flesh  or  build¬ 
ing  it  up;  removing  wrinkles,  age  lines, 
freckles,  moles,  warts,  and  the  foot¬ 
prints  of  time;  tinting  or  bleaching  the 
skin ;  growing  hair  or  removing  it ; 
coloring  hair  or  bleaching  it,  and  the 
like,’’  said  the  commission. 

The  declaration  of  policy  adopted  at 
the  28th  annual  convention  of  the  Ad¬ 
vertising  Federation  of  America  in 
June,  1932,  was  pointed  to  by  the  com¬ 
mission  as  an  example  of  the  rapid 
progress  being  made  for  truth  and  hon¬ 
esty  in  advertising.  The  declaration, 
quoted  in  the  report,  reads: 

“W^e  agree  to  conduct  our  business 
with  due  recognition  that  truth,  honesty, 
and  integrity  must  be  the  basis  of  every 
sound  transaction;  consider  the  mutual 
interests  of  supplier  and  consumer,  and, 
therefore,  avoid  anything  tending  toward 
misrepresentation,  indecent  or  mislead¬ 
ing  advertising,  deceptive  methods,  or 
the  promise  of  performance  that  cannot 
be  reasonably  fulfilled.’’ 

The  commission  also  spoke  of  the  new 
advertising  code  adopted  by  the  Asso¬ 
ciation  of  National  Advertisers  and  the 
American  Association  of  Advertising 
Agencies,  prohibiting  false  and  mislead¬ 
ing  statements,  exaggerations  and  dis¬ 
tortions  for  sales  purposes. 

BOURNE  MANAGING  EDITOR 

Burl  Armstrong,  managing  editor. 
Salt  Lake  Telegram,  has  relinquished 
that  position  to  Colonel  Roy  Bourne  of 
the  Telegram  staff,  to  become  head  of 
the  Tribune-Telegram  bureau  which 
w’ill  handle  the  coverage  of  the  coming 
session  of  the  Utah  legislature.  Colonel 
Bourne  is  a  former  managing  editor  of 
the  Deseret  News. 

FIVE-DAY  WEEK  IN  PORTLAND 

(By  telegraph  to  Editor  &  Pi-blibher) 

PoRTi,AND,  Me.,  Dec.  8— By  a  vote  of 
54  to  34,  the  Portland  Typographical 
Union  voted  Wednesday  to  adopt  a  five- 
day  week.  Printers  now  working  six 
days  will  voluntarily  relinquish  one  day 
of  employment  a  w’eek.  The  added  time 
to  he  distributed  among  unemployed 
members. 


DAILY  BUYS  WEEKLY 

The  Norman  (Okla.)  Transcript, 
afternoon  paper,  has  purchased  the 
weekly  Democrat-News  from  E.  S. 
Kerrigan,  and  hereafter  the  Democrat- 
News  will  be  published  at  the  Norman 
Transcript  plant.  Fred  E.  Tarman  is 
publisher  of  the  Transcript. 


MOVIE  CRITIC 

MARRIES 

% 

$ 

Photo  shows  wedding  of  Eric  M. 
Knight,  movie  critic,  Philadelphia 
Public  Ledger  and  Miss  Ruth  Brylawski, 
state  fencing  champion  and  tenth  rank¬ 
ing  woman  fencer  in  the  country.  The 
ceremony,  read  hy  Mayor  Moore,  was 
written  by  Knight  him.self.  Mr.  and 
Mrs.  Knight  left  for  a  honeymoon  in 
Mexico. 


UTAH  PRESS  ELECTS 


A.  Frank  Gaisford  Named  President 
Succeding  L.  L.  Taylor 

(Special  to  Editor  &  Publisher) 

Salt  Lake  City,  Utah,  Dec.  5. — 
A.  Frank  Gaisford,  editor  and  pub¬ 
lisher,  American  Fork  Citizen,  was 
elected  president  of  the  Utah  State 
Press  Association  at  the  annual  conven¬ 
tion  at  the  Newhouse  Hotel,  this  city, 
Saturday  and  Sunday.  He  succeeds 
L.  L.  Taylor,  editor  and  publisher,  Moab 
Times. 

J.  L.  Asbury,  editor,  Richfield  Reaper, 
was  elected  vice-president.  Howard  A. 
Jarvis,  publisher,  Magna  Times,  sec¬ 
retary-treasurer,  was  re-elected.  New 
directors  are  Gunnar  Rasmussen,  man¬ 
ager,  Logan  Daily  Herald;  W.  Warner 
Mitchell,  Parowan  Times;  and  Charles 
V.  K.  Saxton,  Ogden  Post  and  Kays- 
ville  Reflex. 

On  Saturday  the  delegates  were  en¬ 
tertained  at  a  luncheon  by  the  pub¬ 
lishers  of  the  Salt  Lake  Tribune  and 
Salt  Lake  Telegram. 

At  the  banquet  on  Saturday  night 
Governor  George  H.  Dern  of  Utah 
was  presented  with  a  desk  set  as  a  token 
of  the  group’s  appreciation  of  his  serv¬ 
ices  to  the  press.  Governor-elect 
Henry  H.  Blood  spoke. 

ART  SOCIETY  ELECTS  MASON 

Julian  Mason,  editor  of  the  New 
York  Evening  Post,  was  elected  a  di¬ 
rector  of  the  Municipal  Art  Society  at 
the  November  meetin"'  of  the  board. 
Among  other  directors  of  the  Society 
are  John  M.  Davis,  president,  Delaware, 
Lackawanna  &  Western  Railroad ; 
James  W.  Gerard,  former  Ambassador 
to  Germany ;  Samuel  W.  Reyburn,  presi¬ 
dent,  Associated  Dry  Goods  Corpora¬ 
tion  of  New  York;  Herbert  Bayard 
Swope,  former  executive  editor  of  the 
World;  Thomas  J.  Watson,  president 
of  the  Merchants’  Association  of  New 
York,  and  Louis  Wiley,  business  man¬ 
ager  of  the  Nezv  York  Times. 


SENT  PLANE  FOR  MAT 

The  enterprise  of  the  modern  news¬ 
paper  was  demonstrated  to  an  adver¬ 
tiser  recently  when  the  Asbury  Park 
(N.  J.)  Press  dispatched  an  airplane 
to  the  Kresge  Department  Store,  New¬ 
ark,  to  pick  a  mat  for  which  an  edi¬ 
tion  was  being  held.  Immediate  ac¬ 
tion  was  essential  to  bring  the  paper 
out  on  time  and  to  retain  the  good  will 
of  the  advertiser.  A  plane  was  engaged 
at  once  and  within  an  hour  the  mat  was 
in  the  printer’s  hands  ready  for  use. 


I.N.S.  GIVES  HUNTER 
ROVING  COMMISSION 

Far  Eastern  Correspondent  Is  Trans, 
ferred  to  London  Staff  in 
Recognition  of  Out¬ 
standing  Work 

As  a  result  of  his  work  in  Manchuria 
Edward  Hunter,  International  News' 
Service  correspondent  in  the  Far  East 
has  been  pro-  ’ 

moted  and  trans¬ 
ferred  to  the  Lon¬ 
don  staff,  with  a 
commission  as 
roving  corre¬ 
spondent  on  Euro¬ 
pean  affairs.  The 
annou  n  c  e  m  e  n  t 
and  the  citation 
came  from  J.  V. 

Connolly,  presi¬ 
dent  and  general 
news  manager  of 
I.N.S. 

Mr.  Hunter’s 
promotion  was 
clinched  by  his  story  on  the  killing  of 
2,700  Chinese  peasants  by  Japanese 
troops.  A  subsequent  dispatch  from 
Geneva  quoted  League  of  Nations  offi¬ 
cials  as  saying  that  Hunter’s  stoiy 
would  be  of  great  importance  to  the 
League  in  their  examination  of  the 
Manchurian  situation. 

The  story  that  the  inhabitants  of  three 
Manchurian  villages  had  been  wiped  out 
first  emanated  from  Chinese  sources. 
Hunter  worked  his  way  to  the  almost 
inaccessible  spot  designated  as  the  scene 
of  the  attack,  and  found  what  were 
evidently  enormous  graves  into  which 
great  numbers  of  bodies  had  txMn 
thrown  and  scantily  covered.  He  wrote: 
“There  was  more  evidence  tnan  blood¬ 
stained  clothing.  Hundreds  of  bodies 
cannot  be  allowed  to  putrefy  under  a 
few  inches  of  earth  without  betraying 
their  presence.’’ 

Although  warned  that  a  Japanese  sen¬ 
tinel  was  nearby  at  a  telephone  to  bring 
soldiers  in  case  anyone  approached  the 
spot.  Hunter  was  not  molested  during 
his  investigation. 

He  wrote  a  2,000  word  dispatch  in 
Fuchin,  got  to  the  South  Manchurian 
Railway  and  proceeded  to  the  Great 
Wall  of  China  on  a  train  inspected  by 
Japanese  intelligence  officers  at  every 
stop.  He  filed  his  story  just  over  the 
great  Wall  at  Shan-Haik-Wan.  It  was 
cabled  to  London  at  Tientsin  and  re¬ 
layed  to  New  York. 

Hunter  is  a  native  of  New  York 
City.  Ordered  to  the  Manchurian  front 
at  the  outbreak  of  hostilities  in  the  fall 
of  1931  he  is  said  to  have  been  the  first 
correspondent  other  than  Chinese  or 
Japanese  reporters  to  cover  the  fighting 
along  the  Mukden  front.  He  has  worked 
on  the  New  York  American,  the  New 
York  Morning  Telegraph,  Philadelphia 
Bulletin,  the  Paris  Herald  and  the  New 
Orleans  Times-Picayune.  In  1927  he 
was  on  the  Japan  Advertiser  in  Toldo. 
He  went  to  (Zhina  as  manager  of  the 
American  -  owned  Hankow  Herald. 
When  the  paper  was  sold  to  Chinese 
interests  he  b^ame  a  correspondent  for 
the  Consolidated  Press  and  in  the  fall 
of  1931  he  joined  International  News 
Service. 


PAPER  HEARINGS  CONTINUE 

(Special  to  Editor  &  Publisher) 
Montreal,  Dec.  6 — Meetings  of 
newsprint  executives  and  banking  in¬ 
terests  were  continued  in  Montreal  dur¬ 
ing  the  past  week,  with  A.  R.  Graustein, 
president  of  International  Paper  Com¬ 
pany  in  attendance.  No  indication  can 
be  obtained  from  official  sources,  how¬ 
ever,  that  any  basis  for  an  agreeniCTt. 
either  in  maintaining  prices  or  pooling 
tonnage  had  been  reached  so  far. 


SEEKS  RADIO  LIBEL  LAW 

Amendment  of  the  Kansas  libel  law 
to  include  radio  utterances  is  advo¬ 
cated  by  Roland  Boynton,  state’s  at¬ 
torney  general.  He  said  the  present 
statute,  enacted  in  1868,  could  ^ 
amended  by  adding  the  phrase  “or  radio 
broadcasting.” 
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GRANDFATHER 
never  had  a  Sales  Chart 


The  old  manufacturer  who  had 
built  a  World-Wide  business  was 
asked  to  explain  his  success. 

“I  had  a  good  product,  so  I  told 
some  neighbors  about  it,”  he  replied. 

Today  that  man’s  grandsons  are 
struggling  with  problems  of  sales 
quotas,  dealer  inertia,  jobber  relations, 
mass  merchandising,  and  all  of  the 
other  aches  which  beset  our  complex 
marketing  scheme. 

Grandfather  never  had  a  sales  chart 
.  .  .  never  toyed  with  illusions  of  na¬ 
tional  prestige.  He  made  a  good 
product,  and  kept  telling  more  people 
about  it  in  a  straightforward,  neighbor* 
ly  way. 

Many  a  fine  American  business  has 
prospered  by  that  method.  And  what 
a  grand  program  it  is  for  this  day 
and  age! 

A  number  of  manufacturers  are  get¬ 
ting  back  to  first  principles  in  selling. 


They  know  that  business  cannot  slide 
up  the  bannister,  but  that  it  will  climb 
the  stairs.  And  the  only  successful 
method  of  stair  climbing  is  to  take  one 
step  at  a  time. 

They  may  not  be  able  to  talk  to 
one  hundred  and  twenty  millions  of 
people.  But  they  are  laying  an  endur. 
ing  foundation  by  telling  a  few  neigh¬ 
bors  now. 

Some  of  them  are  making  Phila¬ 
delphia  the  first  step  in  their  sales 
climb.  A  number  of  factors  makes  this 
a  logical  choice. 

Philadelphia  is  the  third  market  in 
size,  but  first  in  importance  from  the 
standpoint  of  sales  economy.  One  news¬ 
paper  reaches  nearly  every  home,  gives 
thorough  coverage  of  half  a  million 
families  who  spend  one  billion  dollars 
yearly  in  retail  stores. 


The  Philadelphia  Bulletin  has  grown 
in  a  straightforward,  neighborly  way; 


printing  news  without  fear  or  favor; 
avoiding  sensationalism  in  the  handling 
of  news;  using  no  prizes  or  contests  to 
get  readers. 

For  thirty-seven  years  The  Bulletin 
has  endeavored  to  reflect  Philadelphia 
.  .  .  content  to  win  readers  upon  the 
permanent  basis  of  reading  confidence. 

In  1893,  The  Bulletin  had  6,317 
daily  sales.  Today,  510,735.  (October 
average).  This  is  two  and  one-half 
times  the  sales  of  any  other  evening 
newspaper;  more  than  all  morning 
newspapers  combined. 

Half  a  million  circulation  in  Phila¬ 
delphia  means  that  day  after  day,  year 
after  year,  nearly  everybody  reads 
The  Bulletin. 

The  advertiser  needs  but  one  news¬ 
paper  in  Philadelphia;  that  is  one  sales 
economy.  And  another  one  of  equal 
importance  is  that  the  advertising  cost 
of  The  Philadelphia  Bulletin  is  one  of 
the  lowest  in  America. 


The  Evening  Bulletin 

ROBERT  McLEAN,  President 
WILLIAM  L.  McLEAN,  Jr.,  Vice  President  &  Treasurer 

PHILADELPHIA 

MEW  YORK  247  PARK  AVE  CHICAGO  333  N.  MICHIGAN  AVE.  DETROIT  321  LAFAYEHE  BLVD.  SAN  FRANCISCO  5  THIRD  ST. 

01932,  BULLETIN  CO. 
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STAFF  SHARES  CASH 
IN  LIEU  OF  SALARY 

Publisher  Divides  Each  Week’s 

Income  After  Expenses — Says 
Plan  Has  Prevented  Staff 
Reductions 

A  “depression  salary  plan"  has  been 
worked  out  by  Charles  F.  Renich,  pub¬ 
lisher  of  Woodstock  (Ill.)  Daily 
Sentinel  and  McHenry  (Ill.)  Plain- 
dealer,  whereby  the  employes  of  the  two 
papers  receive  salaries  in  proportion  to 
the  amount  of  cash  on  hand  at  the  end 
of  the  week,  after  fixed  operating  ex¬ 
penses  have  been  deducted.  The  plan 
has  been  in  operation  for  the  past  five 
months  and  includes  the  publisher’s  own 
salary.  Mr.  Renich  has  12  employes  on 
the  Daily  Sentinel  and  five  on  the 
weekly  Plaindealer. 

“I  first  took  my  employes  into  my 
confidence  and  gave  them  a  picture  of 
the  economic  situation  as  it  had  hit  our 
newspapers,”  stated  Mr.  Renich  in  out¬ 
lining  the  plan  to  Editor  &  Publisher. 
“With  greatly  reduced  earnings,  I  ex¬ 
plained  the  necessity  of  radically  reduc¬ 
ing  operating  expenses.  I  showed  them 
that  salaries  and  wages  constitute  more 
than  two-thirds  of  our  ojierating  ex¬ 
penses.  Instead  of  laying  off  part  of 
the  force,  I  have  banded  them  all  to¬ 
gether  as  one  family  and  on  pay  day  I 
distribute  to  each  employe  from  the 
money  on  hand  and  available  for  pay 
roll  use  a  proportionate  share,  based 
on  my  best  judgment  as  to  his  needs 
and  his  service  to  the  paper.  The 
amount  paid  averages  from  one-half  to 
two-thirds  of  the  usual  pay.” 

Mr.  Renich  pointed  out  that  most  of 
his  employes  have  been  with  him  for 
many  years  and  he  is  not  hamiiered  by 
union  rules.  The  plan,  he  said,  has  the 
full  endorsement  of  every  employe. 
Provision  is  always  made  to  meet  the 
usual  overhead  expenses,  including  pur¬ 
chase  of  paper  and  supplies,  repairs  and 
other  obligations. 

“When  I  explained  the  plan  to  niy 
employes  they  urged  me  to  put  it  into 
operation  at  once,”  said  Mr.  Renich.  “as 
it  relieved  them  of  the  growing  indi¬ 
vidual  fear  of  being  laid  off.  The  dread 
and  uncertainty  of  the  future  has  been 
removed  and  although  each  one  re¬ 
ceives  much  less  money  than  before, 
the  men  are  adjusting  themselves  to  the 
change.  It  is  the  spirit  in  which  my 
employes  have  joined  with  me  in  this 
plan  that  really  counts.  They  all 
recognize  that  they  have  taken  a  great 
burden  off  my  shoulders,  but  they  also 
feel  that  they  have  a  larger  part  in  the 
success  of  the  business  than  ever 
before.” 

For  years  Mr.  Renich  has  conducted 
his  newspaper  business  according  to 
notions  of  his  own  that  do  not  conform 
entirely  to  regular  procedure  in  other 
plants.  For  instance,  he  has  never  paid 
overtime,  and  points  out  that  there  is 
hardly  an  evening  when  some  one  of  his 
force  does  not  come  back  to  work  for 
an  hour  or  more  when  he  finds  it  neces¬ 
sary  to  catch  up  or  complete  a  job 
which  is  promised.  Neither  does  he 
“dock”  his  employes  when  they  are  ab¬ 
sent  on  account  of  illness  or  some  other 
valid  reason.  Each  employe  also  re¬ 
ceives  an  annual  vacation  with  pay. 

“In  fact,  the  whole  thing  is  a^  mat¬ 
ter  of  playing  the  game  together,”  con¬ 
cluded  Mr.  Renich. 


FINANCING 

AUDITS  SURVEYS 

SYSTEMS  BUDGETS 

NEWSPAPER' 
Audit  &  Research  Bureau 
11  So.  LaSalle  St. 
CHIC.4GO 
Tel.  State  320} 


NEW  YORK  WASHINGTON 


FENGER-HALL  APPOINTED 

The  Fenger-Hall  Company,  Ltd., 
newspaper  representative,  San  Fran¬ 
cisco,  has  been  appointed  to  represent 
the  Redlands  (Cal.)  Daily  Facts  na¬ 
tionally,  effective  Dec.  1. 

MILWAUKEE  JOURNAL 
MARKS  50th  YEAR 

L.  W.  Nieman,  Present  President 

and  Editor,  Is  Also  Original 
Founder  of  Paper — Won 
Pulitzer  Prize  in  1918 

The  fiftieth  anniversary  of  the  Mil- 
waiikcc  Journal  in  November,  was 
marked  by  a  unique  achievement. 
Present  to  receive  the  congratulations 
of  friends  and  associates  was  the  Jour¬ 
nal’s  president  and  editor-in-chief, 
L.  W.  Nieman,  who  was  also  the 
original  founder  of  the  paper  50 
years  ago. 

His  idea  in  1882  was  to  found  a 
“news”  paper,  not  merely  a  party  organ, 
as  most  of  the  papers  were  at  that  time. 
Mr.  Nieman  envisioned  a  truly  inde¬ 
pendent  paper,  printing  the  news  “as 
fully,  fairly  and  squarely  as  it  could  be 
done.”  Although  the  Journal  has  been 
under  the  same  management  for  50 
years,  it  has  never  been  known  as  a 
“one-man  paper.”  It  has  not  been  a 
party-controlled  paper.  And  during  its 
entire  career,  it  has  never  been  ab¬ 
sorbed  by  another  pajier,  nor  has  it  ab¬ 
sorbed  another. 

In  the  first  few  months  of  its  ex¬ 
istence,  the  Milwaukee  Journal  had 
occasion  to  prove  its  worth  to  the  com¬ 
munity.  -After  the  disastrous  Newhall 
House  fire,  which  was  its  first  big  news 
story,  the  Journal  crusaded  for  the  in¬ 
stallation  of  fire  escapes  on  all  large 
buildings  and  brought  about  a  city  ordi¬ 
nance  requiring  them. 

Next,  it  started  and  led  the  fight 
against  an  infamous  system  under 
which  the  interest  money  on  Wisconsin 
state  funds  passed  into  the  pockets  of 
the  state  treasurers.  After  an  eight- 
year  crusade,  the  Journal’s  contentions 
were  upheld  by  the  supreme  court  of 
Wisconsin,  and  as  a  result  $500,000  in 
accumulated  interest  was  recovered  and 
a  consequent  saving  through  subsequent 
years  of  millions  of  dollars  was  effected. 

The  Pulitzer  Prize  for  “the  most  dis¬ 
interested  and  meritorious  public  serv¬ 
ice  rendered  by  an  .American  newspaper” 
was  given  to  the  Journal  in  1918.  It 
was  the  second  paper  to  achieve  this 
honor,  the  .Veto  York  Times  having 
been  the  first. 

The  first  .Shuman  trophy  ever  awarded 
went  to  the  Journal  in  1927  for  the 
most  effective  advertising  campaign  pre¬ 
sented  by  an  American  newspaper  in 
that  year.  In  1931,  it  won  the  first 
Editor  &  Pi'blishf.r  award  for  the  best 
all-around  newspaper  promotion  of  the 
year. 

On  its  fiftieth  birthday,  the  Journal 
published  a  special  anniversary  edition 
and  sponsored  a  three-hour  radio  pro¬ 
gram  over  its  station,  WTMJ. 


278,270 

was  the  average  net  pajJ  daily 
circulation  oF  The  Baltimore  Sun 
(Morning  and  Evening  issues) 
for  the  month  of 

NOVEMBER,  1932 

The  average  net  paid  circulation 
of  THE  SUNDAY  SUN  per 
Sunday  for  the  month  of  Novem¬ 
ber,  1932,  was  183,234. 

Everything  in  Baltimore 
Revolvea  Around 

THE  4esas  SUN 

Morning  Evening  Sunday 


ADVERTISING  GROUP 
ELECTS  PORTER 

New  President  Of  New  York  As¬ 
sociation  Is  Advertising  Manager 
of  Paul  Hoeber,  Inc. — Has 
8  Point  Program 


Pltxy  a.  Porter 


-A  program  calling  for  extended  activity 
for  the  Association  of  Advertising  Men 
is  being  backed  by  Pliny  Allen  Porter, 
newly  inaugurated 
president  of  the 
association. 

Mr.  Porter  is 
sales  and  adver¬ 
tising  manager  of 
Paul  B.  Hoeber, 
Inc.,  medical  pub¬ 
lishers,  of  New 
York.  He  came 
east  in  1921  im¬ 
mediately  after 
being  graduated 
from  college,  and 
entered  sales  and 
advertising  work 
for  the  George  F. 
Cram  Company,  eastern  division.  Later, 
for  two  years,  he  was  with  D.  Appleton 
&  Co.,  publishers,  as  sales  manager  in 
charge  of  the  medical  department.  Dur¬ 
ing  1929  he  conducted  his  own  business 
as  sales  and  advertising  counselor. 

His  program  for  the  A.A.M.  follows : 

“(1)  First  step  in  a  comprehensive 
program  of  advertising  the  City  of  New 
Y’ork.  Selection  of  a  city  ‘slogan’  with 
a  promotion  endeavor  to  have  it  gener¬ 
ally  adopted. 

“(2)  Evening  classes  for  those  in¬ 
terested  in  copy,  layout,  space  solicita¬ 
tion,  art.  pnxluction,  industrial  advertis¬ 
ing,  etc. 

“(3)  -Active  sponsorship  of  the  group 
known  as  the  ‘-Advertising  Neophytes.’ 

“(4)  A  wide  increase  in  membership 
of  high  quality.  Continuance  of  the 
present  moderate  dues  and  lowered 
initiation  fee. 


“(5)  The  establishment  of  an  e.xecu- 
tive  secretary  for  the  club. 

“(6)  A  monthly  social  program. 
“(7)  Establishment  of  an  active  em¬ 
ployment  bureau  for  all  club  members. 

“(8)  Cooperation  with  other  adverbs, 
ing  clubs  and  affiliated  organizations.” 


JAMES  DISCUSSES  DEBTS 

Too  Much  Nationalism  Prevents  Ac¬ 
cord  N.  Y.  Times  Man  Says 

The  view  that  the  press  “.shows  so 
much  nationalism  there  is  no  room  for 
internationalism"  was  expressed  by 
hZdwin  L.  Janies,  managing  editor  oi 
the  A>«’  York  Times,  in  an  address  on 
"War  Debts  and  the  Press”  at  the 
school  of  journalism,  Columbia  Univer¬ 
sity,  Dec.  6. 

Speaking  of  newspapers  as  playing  a 
vital  and  “preeminent”  role  in  shaping 
public  opinion  particularly  with  refer¬ 
ence  to  world-wide  questions,  Mr.  James 
pointed  out  that  the  support  of  their 
respective  governments  by  the  various 
newspapers  is  “responsible  in  the  main 
for  the  consolidated  mass  opinion  in 
Europe  that  debts  should  be  either  can¬ 
celled  or  postponed”  and  in  America 
“that  the  debts  can  and  should  be  paid 
when  they  come  due.” 

Mr.  James  said  the  newspaper  of 
today  is  a  “mirror  and  not  a  guiding 
star.]’  The  “real  hope”  for  ihe  future 
of  international  relations  rests  with 
newspapers  whose  power  it  is,  he  said, 
to  “crush  the  thinking  of  politicians  and 
one-hundrcd-and-ten-per-cent  national- 
i.sts.” 

Mr.  James  was  introduced  by  Pro¬ 
fessor  -Allen  Sinclair  Will.  Dean  Carl 
\N'.  -Ackerman  presided. 


ARIZONA  MEET  POSTPONED 

-Annual  meeting  of  the  -Arizona  Press 
-Association,  scheduled  for  last  week-end 
has  been  postponed  until  the  first 
Sunday  in  March,  1933,  in  Phoenix 
Illness  of  more  than  50  per  cent  of  the 
members  caused  the  postponement. 


COLOR 


WITH 


DUPLEX 

All  High  Speed  Dupl  ex  Presses, 
Angle-Bar,  Model  E,  Tubular,  and 
Heavy  Duty  Unit  Type  Have  Been 
Designed  For  Color  Work. 


No  D  isca  rd  ing  or  Changing  of 
Equipment  Is  Required  in  All 
Those  Many  Hundreds  of  Duplex- 
Equipped  Plants — Only  Adjustment 
and  in  Some  Cases  a  Few  Added 
Parts,  Which  Are  Promptly  Avail¬ 
able  From  the  Factory. 


^  ^  Newspapers 

now  equipped  to  run 


DVERTISERS  who  realize  that  they  can  now  obtain  additional  color — and 
in  some  instances  two  or  three  additional  colors  in  their  newspaper  advertise¬ 
ments.  will  he  able  to  gain  the  same  advertising  scoop  that  the  first  to  use 
color  in  magazines  obtained. 


Now. — 363  newspapers  in  cities  throughout  the  country,  are  equipped  to 
render  this  additional  service  to  advertisers. 


Sinclair  Refining  Company  and  the  makers  of  White  Owl  Cigars — as  well  as 
a  few  other  national  advertisers  have  already  taken  advantage  of  this  newest 
form  of  attention-getting  with  phenomenal  results.  Advertisements — in 
color — have  dominated  the  page  on  which  they  appeared. — and  in  some  cases 
dominated  the  issue,  so  outstanding  were  they. 


It  is  with  pleasure  that  Editor  &  Publisher  calls  to  the  attention  of  adver¬ 
tisers  this  new  service  so  that  they  may  take  a<lvantage  of  the  opportunity 
of  making  their  a«lvertising  more  effective.  Color  has  revolutionized  maga¬ 
zine  advertising.  It  is  the  life  of  printed  literature.  Now  you  may  use  it  in 
your  newspaper  advertising. 


s 


'S. 


NATIONAL  Coverage^^n |his 


Cii.  Ilf  Kxtra 
ilin's  Availiil 


The  ispots  on  the  map  indicate  how  well  yon 
can  blanket  the  country  with  a«lvertiseinents 
brightened  with  color.  Practically  every 
trading  area  is  covered.  The  list  gives  you  the 
name  of  each  paper  equippe<l  to  add  color. 
Specific  data  regarding  them  may  he  obtained 
from  the  publisher’s  rate  cards  or  from  their 
representatives. 


I’aiKT  Issuod 

Bulletin  (e) 

Gazette  (e) 

1  luniholdt  Staiularil  (e) 

I’co  &  Repuhlicaii  (c) 

News-Press  (e) 

.Itnirnal  (ni  s) 

Citizen-Xews  (c) 

Sun  X-  Press- rikKrani  (iiics) 
Examiner  (m  s) 

Record  (e) 

Times  (ms) 

I’ost  Kiuiiiirer  (e) 

Tribune  (e  s) 

Daily  Report  (e) 

Post  &  Star-News  (mes) 

Progress-Bulletin  (e) 

I'nion  (ms) 

Union  &  Tribune  (mes) 

('all-Hulletiii  (e) 

Chronicle  (m  s) 

Examiner  (m  s) 

News  (e) 

News  (e) 

Times  &  News  Leader  (e) 

News- Pilot  (e) 

Outlook  (e) 

Record  (e> 


<  'ity 

Anaheim,  Calif. 
Berkeley,  Calif, 
luireka.  Calif. 

Fresno.  Calif. 
Glendale,  Calif. 
Hanford.  Calif. 
Ht>lly\vood.  Calif. 
Long  Heach.  Calif. 
Los  Angeles.  Calif. 
Los  Angeles,  Calif. 
Los  .Kngeles.  Calif. 
Oakland,  Calif. 
Oakland.  Calif. 

( )ntario.  Calif. 
Pasadena.  Calif. 
Pomona,  Calif. 
Sacramento.  Calif. 
San  Diego,  Calif. 
San  Francisco,  Calif. 
San  Francisco,  Calif. 
•San  Francisco,  Calif. 
San  Francisco.  Calif. 
San  Jose,  Calif. 

San  Mateo,  Calif. 
.San  I’edro,  Calif. 
.Santa  Monica.  Calif. 
.Stockton.  Calif. 


I’ai>er  Issued 

News  &  .Age  Herald  (mes) 

Daily  (e) 

Press-Register  (m  e  s) 

Times  (es) 

Republic  &  (iazette  (mest 

Citizen  (e) 

-Arizona  Star  (ms) 

S\V  .Amer.-Times-Record  (mes) 

Star  (e) 

Democrat  (es) 

Post-Advocate  (e) 


•  •ity 

Hirmingham,  .Ala. 
Decatur.  .Ala. 
Mobile,  Ala. 
Mobile,  -Ala. 
Phoenix.  .Ariz. 
Tucson,  Ariz. 
I'ucson.  .Ariz 
I't.  Smith.  .Ark. 
Hope,  Ark. 

Little  Rock.  .Ark. 
Alhambra,  Calif. 


Times-Herald-Chronicle  (mes)  D  1 


Vallejo,  Calif. 


8 — Sunday 


D— Uaily 


S — Sunday 


Canadian  News¬ 
papers  equipped 
for  color  are 
listed  on  next 
page. 


No.  of  Kxtra 

l’a|>or  Issufd  Colors  Available 

Georgian-American  (e  s)  D 1  S3 

Jtninial  (e  s)  D1  S3 

Tflegraph  &  Xt-ws  (ines)  D1  S3 

Capital  X’ews  (c  s)  Di  SJ 

Statesman  (m  s)  D  1  SI 

Post-Register  (e  s)  D 1  Si 

Trilnme  (ms)  D1  SI 

Trilmiie  (es)  D1  SI 

News  (m  s)  D  1  SI 

Beacon-News  (e  s)  D  1  S3 

News-Democrat  (e)  D  2 

Gazette- News  (e  s)  D 1  SI 

American  (e)  D  1  Sat.  4 

Daily  Xews  (c)  Sat.  4 

Herald  &  Examiner  (ms)  D1  S3 

Tribune  (ms)  D  3  S3 

Ct'inmercial  News  (es)  S3 

Herald-Review  (ines)  S3 

Journal  (es)  1)1  S3 

Herald  News  (e  s)  D  1  SI 

Star-Courier  (e)  D  1 

Review  Atlas  (e)  D  2 

Journal  Transcript  (m e  s)  D  1  S3 

Star  (e  s)  S3 

State  Journal  (ms)  D  1  S3 

State  Register  (e  s)  D 1  SI 

Herald  (es)  S3 

World  (e)  D1 

X'evvs-Examiner  (e)  D  1 

Courier  &  Journal  (mes)  1)1  SI 

Press  (e  s)  D 1  S3 

Journal  Gazette  (ms)  D 1  S3 

Times  (m  s)  D  1  SI 

Star  (ms)  S3 

Times  (e)  D 1 

Chronicle  Leader-Trib.  (mes)  D  1  S3 

Courier-Times  (e)  1)  1 

Tribune  (e  s)  D  1  SI 

News-Times  (es)  S3 

World  (e)  1)1 

Star  Tribune  (mes)  S3 

Hawk-Eye  (ms)  1)1  SI 

X't)npareil  (e  s)  1)  1  .SI 

Register  &  Tribune  (mes)  D 1  S3 

Journal  (mes)  D  1  S  4 

Tribune  (e)  D  2  Sat.  3 

Traveller  (e)  D 1 

'Tribune  (e)  1)  1 

Gazette  (e)  D 1 

1  lerald-.X’ews  (mes)  1)1  SI 

Kansan  (es)  1)1  .SI 

Herald  (e)  D 1 

Sun-Headlight  (mes)  D 1  SI 

Journal  (e)  1)  1 

Capital  (ms)  D  1  SI 

State-Journal  (e)  1)2 

Beacon  (e  s)  D  3  S3 

Eagle  (mes)  D  2  S  2 

Messenger-lmiuirer  (mes)  1)1  SI 

(.'ourier  Journal  iS;  'Times  (mes)  S3 

Advocate  &  State-Times  (mes)  D  1  SI 

.\merican  Press  (e)  1)  1 

World  &  News-Star  (mes)  D  3  S3 

Item  Tribune  (mes)  S3 

.States  (e  s)  1)1  S3 

Times- Picayune  (ms)  D1  S3 

Journal  (e)  1)  1 

Times  (ms)  1)1  S2 

Xews  (e  s)  1)  1  SI 

Post  (e)  D 1 

Sun  (m  e  s)  S 

Times  (e  s)  D  3  S 

Globe  (mes)  S 

Post  (ms)  S. 

Telegram  (e  s)  D  3  S ; 


City 

Atlanta,  Ga. 

.\tlanta,  Ga. 

.Macon,  Ga. 

Poise,  Idaho 
Poise,  Idaho 
Idaho  Falls,  Idaho 
Lewiston,  Idaho 
Pocatello,  Idaho 
'Twin  Falls,  Idaho 
Aurora,  III. 

Belleville,  Ill. 
Champaign-Urbana 
Chicago,  111. 

Chicago,  111. 

Chicago,  111. 

Chicago,  Ill. 

Danville,  Ill. 

Decatur,  Ill. 

East  St.  Louis,  Ill. 
Joliet,  Ill. 

Kewanee,  111. 
Monmouth,  Ill. 
Peoria,  Ill. 

Peoria,  Ill. 
Springfield,  Ill. 
Springfield,  Ill. 
.\ndcrson,  Ind. 
Ploomington.  Ind. 
Comiersville,  Ind. 
Evansville.  Ind. 
Evansville,  Ind. 

Ft.  Wayne,  Ind. 
h'rankfort.  Ind. 
Indianapolis,  Ind. 
Indianapolis,  Ind. 
Marion,  Ind. 
Xewcastle,’  I  nd. 
South  Bend,  Ind. 
.South  Pend.  Ind. 
Spencer,  Ind. 

'Terre  Haute.  Ind. 
Purlington.  la. 
Council  Pluffs.  la. 
Des  Moines,  la. 
Sioux  City,  la. 

Sioux  City,  la. 
Arkansas  City,  Kans. 
Cliannte.  Kans. 
Emporia,  Kans. 
Hutchinson.  Kans. 
Kansas  City.  Kans. 
Ottawa.  Kans. 
Pittsburg,  Kans. 
Salina,  Kans. 
l\>peka.  Kans. 
'Topeka.  Kans. 
Wichita,  Kans. 
Wichita.  Kans. 

( tweiishoro.  Ky. 
Louisville.  Ky. 

Baton  Rouge,  La. 
Lake  Charles,  La. 
Monroe,  La. 

Xew  Orleans.  La. 
Xew  Orleans.  La. 
New  Orleans.  La. 
.''hrevei)ort.  La. 
.Shreveport.  La. 
Paltimore.  Md. 
Paltimore.  M<1. 
Paltimore.  Md. 
(.'umherland,  Md. 
Poston.  Mass. 
Poston,  Mass. 
Lawrence,  Mass. 


est  Aiedium 


N'i».  i>f  Hxtra 
J.xsued  Color.x  .\ vailaldo 

(e)  D1 

(e)  1)1 

mes)  1)1  SI 

(e  s)  1)  3  S  3 

(  m  s)  1)  1  .S  3 

(e  s)  D  1  SI 

(e  s)  1)1  SI 

(ms)  1)1  S3 

(es)  1)3  .S3 

(e)  D1 

(ms)  S3 

(ms)  S3 

(m  s)  S  3 

(ms)  .S3 

( e  s )  .S3 

[mes)  D  2  S3 

(es)  1)1  SI 

(ms)  D  3  S3 

(ms)  D  1  SI 

(es)  1)2 

(mes)  D  2  S  2 

(e)  D2 

(ms)  D  3  S3 

(e)  1)  1 

(ms)  D  3  S3 

(e)  D3 

(e)  D  1 


Pai..!- 

Star 

'Times-Delta 
(iazette  iK:  'Telegraph 
1  'ost 

Rocky  Mt.  Xews 

Express-Courier 

Daily  .Sentinel 

Chieftain 

Star-Journal 

Advocate 


(aitura,  Calif. 
n«lia.  Calif. 

I  'iiTado  Springs 
I'tnver,  Colo. 

Huvir,  Colo. 

J  Collins,  Colo. 

■Jii'l  Junction.  Colo. 
ceMo.  Colo. 

!'»blo,  Colo, 
iwling,  Colo, 
f'^eport.  Conn, 
-iliord.  Conn. 
'Xerbury,  Conn, 
‘'bhington.  1).  C. 
llbhington,  D.  C. 
»ahington,  D.  C. 
'’■‘.'tona  Beach.  Fla. 
l«k8onville,  Fla. 


Ctuirant 

Repid)Iican 

Post 

.Star 

Times-Herald 

.Xews-Journal 

Times  Union 

Herald 

Daily  Xews 

Sentinel-Reporter-Star 

Independent 

Times 

'Times 

Tribune 

Palm  Beach  Times 
Herald 


Fla. 

P^do.  Fla. 

I'-  Petersburg,  Fla. 

Petersburg,  Fla, 
L'lnpa,  Fla. 
t®Pa.  Fla. 

PW  Palm  Beach 
fr^y,  Ga. 

Ga. 


Xew  Bedford,  Mass.  Standard-'Times 


Constitution 


NEWSPAPERS  EQUIPPED  TO  ADD  COLOR  TO  NEWSPAPER  ADVERTISING  (Cont’d) 


No.  of  Extra 

City  Paper  Issued  Colors  Available 


Worcester,  Mass. 

Telegram  Gazette 

(m  e  s) 

S3 

Battle  Creek,  Mich. 

Enquirer  News 

(e  s) 

D  1 

SI 

Benton  Harbor,  Mich 

.  News  Palladium 

(e) 

D3 

Detroit,  Mich. 

Free  Press 

(ms) 

D  1 

S3 

Detroit,  Mich. 

News 

(e  s) 

D  1 

S3 

Detroit,  Mich. 

Times 

(,e  s  ) 

D  1 

S3 

(irand  Rapids,  Mich. 

.  Herald 

(.m  s) 

D  1 

S3 

Mt.  Clemens,  Mich. 

Leader 

(e) 

D  1 

Niles,  Mich. 

Star 

(e) 

D  1 

Duluth,  Minn. 

N  ews-T  ribune-Herald 

(m  e  s) 

S3 

Fergus  Falls,  Minn. 

Journal 

(e) 

D  1 

Minneapolis,  Minn. 

Journal 

(e  s> 

D.f 

S3 

Minneapolis,  Minn. 

Star 

(e) 

D3 

Minneapolis,  Minn. 

Tribune 

(m  e  s) 

D3 

S3 

St.  Paul,  Minn. 

News 

(e  s) 

D.3 

S3 

St.  Paul,  Minn. 

Pioneer  Press-Dispatch 

(m  e  s) 

S3 

Meridian,  Miss. 

Star 

(e  s) 

D3 

S3 

Independence.  Mo. 

E.xaminer 

(e) 

D  1 

Jefferson  City,  Mo. 

Capital  News 

(m e  s) 

D  1 

S  1 

Joplin,  Mo. 

Globe-News-Herald 

(m  e  s) 

D  1 

SI 

Kansas  City,  Mo. 

Journal- Post 

(e  s) 

D2 

S3 

Kansas  City,  Mo. 

Star 

(m  e  s) 

D  1 

S3 

St.  Louis,  Mo. 

<  ilobe-Democrat 

(ms) 

S3 

St.  Louis,  Mo. 

Post  Dispatch 

(e  s) 

D  1 

S3 

St.  Louis,  Mo. 

Star  &  Times 

(e) 

D  1 

Springfield,  Mo. 

News-Leader 

(m  e  s) 

D  1 

S2 

Springfield,  Mo. 
Butte,  Mont. 

Press 

Standard  &  Daily  Post 

(e  s) 
(m  e  s) 

S3 

Billings,  Mont. 

Great  Falls,  Mont. 

Gazette 

(m  e  s) 

D.l 

S3 

Tribune  &  Leader 

(m  e  s) 

D  1 

S  1 

Missoula,  Mont. 

Missoulian  &  Sentinel 

(m  e  s) 

D  1 

Miles  City,  Mont. 

Star 

(e  s) 

D  1 

S  1 

Hastings,  Neb. 

Tribune 

(e) 

D2 

Lincoln,  Neb. 

Journal-Star 

(m  e  s) 

S3 

Omaha,  Neb. 

Bee- News 

(m  e  s) 

D  1 

S  1 

Omaha,  Neb. 

World-Herald 

(m  e  s  ) 

D  1 

S3 

Winnemucca,  Nev. 

Humboldt  Star 

(e) 

D  1 

Asbury  Park,  N.  J. 

Press 

(e  s) 

D  1 

SI 

Newark,  N.  J. 

Star-Eagle 

(e) 

D  1 

Albuquerque,  N.  M. 

State  Tribune 

(e) 

D1 

Buffalo,  N.  Y. 

Courier  Express 

(m  s) 

D  1 

S3 

Buffalo,  N.  Y. 

Times 

(e  s) 

D  1 

S3 

Coming,  N.  Y. 

Leader 

(e) 

D  1 

Elmira,  N.  Y. 

.\dvertiser  Star-Gazette 

(mes) 

D  1 

S3 

New  York,  N.  Y. 

Herald  Tribune 

(m  s) 

S3 

New  York,  N.  Y. 

Journal 

(e) 

•Sat.  4 

New  York,  N.  Y. 

Daily  News 

(m  s) 

S3 

New  York,  N.  Y. 

Mirror 

(m  s) 

S3 

Oswego.  N.  Y. 

Palladium  Times 

(e) 

D  1 

Rome,  N.  Y. 

Sentinel 

(e) 

D  1 

Syracuse,  N.  Y. 

Herald 

(e  s) 

S  3 

Syracuse,  N.  Y. 

Post-Standard 

(m  s) 

D  1 

S3 

Troy,  N.  Y. 

Observer 

(s) 

S  3 

Troy,  N.  Y. 

Times 

(e) 

D2 

Asheville,  N.  C. 

Citizen  Times 

(ni  e  s> 

D  1 

S  1 

Burlington,  N.  C. 

Times-News 

(e) 

D.f 

Charlotte,  N.  C. 

Observer 

(ms) 

S3 

Greensboro,  N.  C. 

News  Record 

(m  e  s) 

S  3 

Kinston,  N.  C. 

Free  Press 

(e) 

D  1 

Raleigh,  N.  C. 

Times 

(e) 

D2 

Mandan.  N.  D. 

Pioneer 

(e) 

D  1 

Akron,  Ohio 

Times-Press 

(e  s) 

D  1 

S3 

.\shtabula.  Ohio 

Star  &  Beacon 

(e) 

D  1 

Athens,  Ohio 

Messenger 

(e  s) 

D  1 

SI 

Chillicothe,  Ohio 

News-.\dvertiser 

(e) 

D2 

Chillicothe,  Ohio 

Scioto  Gazette 

(e) 

D  1 

Cincinnati,  Ohio 

Enquirer 

(m  s) 

D2 

S3 

Cincinnati,  Ohio 

Post 

(e) 

D  1 

Cincinnati,  Ohio 

Times-Star 

(e) 

D  1 

Cleveland,  Ohio 

News 

(e  s) 

D  1 

S3 

Cleveland,  Ohio 

Plain  Dealer 

(m  s) 

S3 

Cleveland,  Ohio 

Press 

(e) 

D  1 

Columbus,  Ohio 

Citizen 

(e) 

D  1 

Columbus,  Ohio 

Dispatch 

(es) 

D  1 

S3 

Columbus,  Ohio 

Ohio  State  Journal 

(m) 

D  1 

Daj’ton,  Ohio 

Herald  8c  Journal 

(mes) 

D  1 

S3 

Dover,  Ohio 

Reporter 

(e) 

D  1 

Newark.  Ohio 

Advocate 

(e) 

D1 

Niles,  Ohio 

Times 

(e) 

D2 

Painesville.  Ohio 

Telegraph 

(e) 

D  1 

Portsmouth,  Ohio 

Times 

(e  s) 

D3 

S3 

.Sandusky.  Ohio 

Register-Star-Journal 

(mes) 

D  1 

S  1 

Toledo,  Ohio 

Times  &  Blade 

(m  e  s) 

D  1 

S3 

Toledo,  Ohio 

News-Bee 

(e) 

D  1 

Xenia.  Ohio 

Gazette 

(e> 

I)  1 

Youngstown.  Ohio 

Telegram 

(e) 

1)  1 

Zanesville,  Ohio 

Times  Recorder-Signal 

(m  e  s) 

D  1 

S  1 

Bartlesville,  Okla. 

Examiner 

(m  s) 

D  1 

S  1 

Miami,  Okla. 

News-Record 

(e  s) 

D  1 

S  1 

Muskogee,  Okla. 

Phoenix  Times-Democrat(mes) 

D  1 

S2 

Oklahoma  City,  (Jkla. 

Oklahoman  &  Times 

(m  e  s) 

D.3 

S3 

( >klahoma  City.  Okla. 

News 

(e) 

D  1 

Okmulgee,  Okla. 

Times 

(m  s) 

D  1 

S  1 

.Shawnee.  Okla. 

News-Star 

(mes) 

D  1 

Tulsa,  Okla. 

Tribune 

(e  s) 

D  1 

S3 

Tulsa,  Okla. 

World 

(m  s) 

D  1 

S3 

Eugene,  Ore. 

Register-Guard 

(e  s) 

D  1 

SI 

Klamath  Falls,  Ore. 

Herald-News 

(mes) 

D  1 

S  1 

Medford,  Ore. 

Mail-Trihune 

(e  s) 

D  1 

S  1 

Portland,  Ore. 

News-Telegram 

(e) 

D1 

Sat.  2 

Portland,  Ore. 

Oregon  Journal 

(e  s) 

D  1 

S3 

m-Morninff.  e-Evening.  s-Sunday.  D-I>aily.  S-Sunday. 


-Vo.  of  Extra 

City 

Paper 

Issued 

Colors 

Availal>k> 

Portland,  Ore. 

Oregonian 

(m  s) 

D  1 

S3 

Salem,  (Jre. 

Oregon  Statesman 

(m  s) 

D  1 

S  1 

Erie,  Pa. 

Dispatch-Herald 

(e  s) 

D3 

S3 

Harrisburg,  Pa. 

Telegraph 

(e) 

D2 

Lancaster,  Pa. 

Intelligencer  Journal  & 
New  Era 

(m  e  s) 

D  1 

S  1 

Lebanon,  i’a. 

News  &  Times 

(e) 

D  1 

McKeesport,  Pa. 

News 

(e) 

D  1 

New  Kensington,  Pa. 

Dispatch 

(e) 

D2 

Philadelphia,  Pa. 

Inquirer 

(ms) 

S3 

Philadelphia,  Pa. 

Public  Ledger 

(m  e  s) 

S3 

Philadelphia,  Pa. 

Record 

(m  s) 

D  1 

S3 

Pittsburgh,  Pa. 

Post-Gazette 

(m) 

D  1 

Pittsburgh,  Pa. 

Sun-Telegraph 

(e  s) 

S3 

Scranton,  Pa. 

Republican 

(m) 

D  1 

Shamokin,  I’a. 

Dispatch 

(e) 

D  1 

Wilkes-Barre,  Pa. 

Times-Leader 

(e) 

D  1 

Providence,  R.  1. 

Journal 

(in  s) 

S3 

Columbia,  S.  C. 

Record 

(e) 

I)  1 

Chattanooga,  Tenn. 

Times 

(m  s) 

S  1 

Jackson,  Tenn. 

Sun 

(e  s) 

1)  1 

Johnson  City,  Tenn. 

Chronicle  &•  Staff-News 

(mes) 

.S3 

Knoxville,  Tenn. 

Journal 

(m  s) 

D2 

S2 

Kno.wille.  Tenn. 

.News-Sentinel 

(e  s) 

D  1 

S  .1 

Memphis,  Tenn. 

Commercial  Appeal 

(m  e  s) 

D  1 

S3 

Memphis,  Tenn. 

Press  Scimitar 

(e) 

D  1 

Nashville,  Tenn. 

Banner 

(e  s) 

S3 

Nashville.  Tenn. 

Tennessean 

(m  e  s) 

D3 

S3 

Austin,  Texas 

American  &  Statesman 

(m  e  s) 

SI 

Big  Springs,  Te.xas 

Daily'  Herald 

(e  s) 

D  1 

S  1 

Dallas,  Texas 

Dallas,  Texas 

Dispatch 

(e) 

D2 

S2 

News  &  Journal 

(m  e  s) 

D  1 

S3 

Denison,  Texas 

Herald 

(e  s) 

D2 

S2 

El  Paso,  Texas 

El  Continental 

(e  s) 

D  1 

S3 

El  Paso,  Texas 

Herald-Post 

(e) 

D  1 

El  Paso,  Texas 

Times 

(m  s) 

D  1 

S3 

El  Paso,  Texas 

World- News 

(e) 

D  1 

Ft.  Worth,  Texas 

Press 

(e) 

D  1 

Ft.  Worth,  Texas 

Star-Telegram 

(m  e  s) 

D  1 

S3 

Galveston,  Texas 

News  &  Tribune 

(m  e  s) 

D2 

S2 

Houston.  Texas 

Chronicle 

(e  s) 

S3 

Houston,  Texas 

Post 

(m  s) 

D  1 

S3 

Laredo,  Texas 

Times 

(e  s) 

D  1 

S  1 

Pampa,  Texas 

News 

(e  s) 

D  1 

S  1 

Port  .\rthur,  Te.xas 

News 

(e  s) 

D  1 

SI 

San  Angelo,  Texas 

Standard-Times 

(m  e  s) 

D2 

S2 

San  Antonio,  Texas 

Express  &  News 

(m  e  s) 

D3 

S3 

Sherman,  Texas 

Democrat 

(e  s) 

D2 

S2 

Texarkana,  Texas 

Gazette  &  News 

(m  e  s) 

D  1 

SI 

Wichita  Falls,  Texas 

Record-News  &  Times 

(m  e  s) 

D2 

S2 

Ogden,  Utah 

Standard-Examiner 

(e  s) 

D  1 

SI 

Salt  Lake  City,  Utah 

Telegram-Tribune 

(m  e  s) 

D  1 

S3 

Norfolk,  Va. 

Ledger-Dispatch 

(e) 

D  1 

Richmond,  Va. 

Times-Dispatch 

(m  s) 

D  1 

S3 

Aberdeen,  Wash. 

World 

(e) 

D  1 

Everett,  Wash. 

Herald 

(e  s) 

D  1 

S3 

Seattle,  Wash. 

Post-Intelligencer 

(m  s) 

D  1 

S3 

.Seattle,  Wash. 

Star 

(e) 

D  1 

Seattle,  Wash. 

Times 

(e  s) 

D3 

.S3 

Spokane,  Wash. 

Chronicle 

(e) 

D  1 

Spokane,  Wash. 

Spokesman-  Review 

(m  s) 

D  1 

S3 

Tacoma,  Wash. 

Ledger  &  News-Tribune  (m  e  s) 

S3 

'I'acoma,  Wash. 

Times 

(e) 

.Sat.  1 

Walla  Walla,  Wash. 

Bulletin 

(e  s) 

D  1 

SI 

Yakima.  Wash. 

Herald  &  Republic 

(m  e  s) 

D  1 

S  1 

Charleston,  W.  Va. 

Gazette 

(m  s) 

D  1 

SI 

Morgantown,  W.  Va. 

Dominion-News  &  Post 

(m  e) 

D  1 

Wheeling.  W.  \’a. 

Intelligencer  &  News 

(m  e  s) 

1)3 

S3 

Fond  du  Lac,  Wis. 

Commonwealth  Reporter  (e) 

D  1 

Janesville,  Wis. 

Gazette 

(e) 

D2 

Kenosha,  Wis. 

News 

(e) 

D  1 

Madison,  Wis. 

Capital  Times 

(e  s) 

D  1 

SI 

Madison,  Wis. 

State  Journal 

(e  s) 

D  1 

SI 

Manitowoc,  Wis. 

Herald-Times 

(e) 

D  1 

Marshfield.  Wis. 

News-Herald 

(e) 

D  1 

Milwaukee,  Wis. 

Journal 

(e  s) 

D  1 

S3 

Milwaukee.  Wis. 

Leader 

(e) 

D  1 

Milwaukee.  Wis. 

Sentinel -Wisconsin  News  (mes) 

D3 

S3 

Sheboygan,  Wis. 

Press 

(e) 

1)  1 

Superior,  Wis. 

Telegram 

(e) 

D  1 

Waukesha.  Wis. 

Freeman 

(e) 

D  1 

Casper,  Wyo. 

Times 

(ms) 

D  1 

S  1 

Casper,  Wyo. 

Tribune-Herald 

(e  s) 

D  1 

S  1 

Cheyenne,  Wyo. 

Tribune  &  Leader 

(e) 

D  1 

Sheridan.  Wyo. 

Press 

(e  s) 

D2 

S2 

Honolulu 

HAWAII 

Advertiser 

(m  s) 

D3 

S3 

Honolulu 

Hochi 

(e  s) 

D3 

S3 

Honolulu 

Star-Bulletin 

(e) 

D3 

• 

Honolulu 

Nippu  Jiji 

(e  s) 

D  1 

SI 

Calgary,  .-Mberta 

CANADA 

Albertan 

(m) 

1)  I 

Edmonton,  .\lberta 

Journal 

(f) 

1)3 

Nelson,  B.  C. 

News 

(ni) 

D  1 

Vancouver,  B.  C. 

Sun 

(e) 

Sat.  2 

Winnipeg,  Man. 

Free  Press 

(ill  e) 

D  I 

.Sat.  3 

London,  Ont. 

.\dvertiser 

(me) 

I)  1 

Toronto.  Ont. 

Star 

(e ) 

Sat.  3 

Windsor,  Ont. 

Border  Cities  Star 

(e) 

D3 

Montreal,  (Jue. 

La  Patrie 

(e) 

D3 

Regina,  Sask. 

Leader-Post 

(me) 

D  1 

Editor  &  Publisher  The  Fourth  Estate  for  December  10,  1932 


17 


A 


New  York  Office 
DAN  A.  CARROLL 
no  E.  42nd  St. 


Chicago  Office 
J.  E.  LUTZ 
Lake  Michigan  Bldg. 


WORD  about  circulation  values.  You  will  find 
people  in  Washington  who  read  one,  two,  three, 
four,  perhaps  five  newspapers  occasionally;  but 
you’ll  hardly  find  a  single  one  who  doesn’t  read 
JTltr  S>tar — Evening  and  Sunday — ^with  the  utmost 
regularity — and  in  most  instances  it  goes  into  the 
HOME  where  It  can  be  thoughtfully  read  and 
carefully  digested. 


So  while  (Ell?  S>tar*H  circulation  is  materially  the 
largest  of  all  the  Washington  newspapers,  grow¬ 
ing  consistently  with  the  growth  of  the  city  and 
the  surrounding  market,  it  is  the  MOST 
VALUABLE  CIRCULATION  to  the  advertiser 
— rendered  so  by  public  confidence  evidenced  by 
the  public’s  response  to  advertising  appearing  in 
its  columns. 


Prosperous  as  the  Washington  Market  Is,  it  is  a 
market  that  can  be  covered  with  the  smallest 
advertising  appropriation  —  because  you  need 
ONLY  (El)?  ^tar  to  do  the  job  completely  and 
effectually. 


With  the  return  of  Congress  this  month  Wash¬ 
ington’s  “busier  season”  begins. 


Member  Metropolitan  Sunday  Newspapers. 


C.  '  ^ 

.•  X 


,  r  ■ 
’■'Cl  ' 


18 


Editor  &  Publisher  The  Fourth  Estate  for  December  10,  1932 


FIRST  IN  RETAIL  ADVERTISING 


Curtis-Martm  Newspapers,  during  the  first  ten  months  of  1932,  published 
2,263,970  more  lines  of  local  retail  advertising  than  all  other  Philadelphia  news¬ 
papers  combined! 


FIRST  IN  GENERAL,  AUTOMOTIVE 
AND  FINANCIAL  ADVERTISING 

Curtis-Martin  Newspapers,  during  the  first  ten  months  of  1932,  published 
767,282  more  lines  of  general,  automotive  and  financial  advertising  than  all 
other  Philadelphia  newspapers  combined! 


FIRST  IN  CLASSIFIED  ADVERTISING 

Curtis-Martin  Newspapers,  during  the  first  ten  months  of  1932,  published 
1,190,046  more  lines  of  classified  advertising  than  all  other  Philadelphia  news¬ 
papers  combined! 


CURTIS-MARTIN  NEWSPAPERS,  INC. 


PUBLIC 

MORNING 


EVENING 


LEDGER 


i 


SUNDAY 
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|HIS  leadership  is  the  result  of  the 
growing  realization  on  the  part  of  all 
classes  of  advertisers  that  in  order  to 
adequately  cover  the  Philadelphia  mar¬ 
ket  it  is  necessary  to  reach  and  influence 
the  great  suburban  population,  as  well 
as  city  dwellers.  Because  the  Curtis- 
Martin  Newspapers  provide  greater 
coverage  in  the  suburbs  as  well  as  in  the 
city  than  do  all  other  Philadelphia  news¬ 
papers  combined,  they  are  the  only 
logical  means  of  adequately  developing 
sales  in  every  part  of  the  Philadelphia 
market. 


INDEPENDENCE  SQUARE,  PHILADELPHIA 

W\)t  inquirer 

MORNING  SUNDAY 
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LESTER  L.  JONES’  DEATH  IS  MOURNED 
BY  PUBLISHERS  AND  LABOR  HEADS 


Accidental  Fall  Fatal  To  Executive  Secretary  of  New  York 
Dailies,  As  Typographical  Scale  He  Had  Long 
Worked  For  Became  Effective 


Lester  L.  JOXES,  executive  seC' 
retary  of  the  Publishers’  Associa¬ 
tion  of  Xew  York  City,  who  died 
Monday  morning  following  a  fall  at  the 
Times  Square  subway  station  Saturday 


Lester  L.  Jones 


night,  was  buried  near  his  boyhood 
home  at  Canfield,  O.,  on  Thursdaj-. 
The  fatal  accident  occurred  as  Mr. 
Jones  was  returning  home  late  Saturday 
night,  after  arranging  final  details  of 
the  new  agreement  between  the  news¬ 
papers  and  the  typographical  union, 
which  became  effective  on  Sunday 
morning. 

Death  was  caused  by  a  fractured 
skull  resulting  from  the  fall,  according 
to  Dr.  Benjamin  M.  \’ance,  assistant 
medical  examiner,  denying  earlier  re¬ 
ports  that  a  cerebral  hemorrhage  had 
been  the  fatal  agent.  Post-mortem  ex¬ 
amination  by  Mr.  Vance,  it  was  stated, 
revealed  no  such  lesion. 

His  body  was  accompanied  to  Can- 
field  by  Mrs.  Jones  and  their  daughter, 
as  well  as  by  Major  John  C.  Mansfield, 
commissioner  of  newspaper  circulation 
for  the  publishers’  association.  The 
party  was  escorted  to  the  train  by  a 
group  of  newspaper  executives,  includ¬ 
ing  Louis  Wiley,  Nezi'  York  Tinws; 
Ray  A.  Huber,  Xctv  York  World- 
Telegram:  Howard  Davis,  Nezo  York 
Herald  Tribune;  Malcolm  S.  Lunn, 
Sew  York  .American;  Hopewell  L. 
Rogers,  Hearst  Newspapers;  J.  F.  Cul¬ 
len,  AVti'  i'ork  Mirror;  J.  W.  Barn¬ 
hart.  AVu  }’ork  Setes;  Edwin  S. 
Friendly,  Xezv  York  Sun;  Leroy  Smith. 


Long  Island  City  Star;  Walter  Dear, 
Jersey  City  Jersey  Journal;  Charles  C. 
Lane,  Acu’  York  lizrning  Post;  G.  R. 
Rothwell,  Brooklyn  Times-Union;  and 
L.  15.  Palmer,  secretary  Publishers’ 
Association  of  Xew  York  City  and 
general  manager,  A.X.P.A. 

Members  of  the  publishers’  association 
formed  a  guard  of  honor  while  Mr. 
Jones’  body  lay  at  a  mortuary  parlor 
near  the  Flower  Hospital  where  he 
died.  Throughout  two  days  a  con¬ 
tinuous  procession  of  newspapermen, 
labor  leaders,  officials  of  newspaper 
distributing  firms  and  others  with  whom 
Mr.  Jones  had  been  associated  during 
his  fourteen  jears  in  Xew  York,  passed 
through  the  little  room  to  pay  final 
tribute  to  one  who  was  universally  re¬ 
spected  by  associate  and  opponent. 

While  no  union  meetings  have  been 
held  since  the  accident,  representative 
of  many  Xew  York  unions  concerned  in 
newspaper  publication,  expressed  sor¬ 
row  and  appreciation  of  Mr.  Jones’ 
understanding  and  sympathy  for  work¬ 
ing  people  during  his  service  as  labor 
executive  for  the  publishers.  The 
Publishers’  Association,  meeting  last 
Monday,  voted  unanimously  to  retain 
Mr.  Jones’  name  on  its  payroll  for  six 
months. 

Mr.  Jones,  who  was  born  64  years 
ago,  was  the  son  of  Mrs.  Ellen  Jones, 
of  Canfield,  and  the  late  Prior  Jones. 
He  was  educated  in  the  public  and 
secondary  schools  of  Canfield  and  in 
his  early  manhood  worked  in  the  steel 
mills  and  on  railroads  in  eastern  Ohio. 
In  his  early  twenties  he  went  to  Chi¬ 
cago  and  found  employment  as  an  ac¬ 
countant.  After  several  years  in  com¬ 
mercial  work  he  joined  the  business 
office  of  the  old  Chicago  Chronicle,  an 
organization  small  enough  to  permit  an 
observant  young  man  to  pick  up  many 
ideas  on  newspaper  processes.  The  in¬ 
formation  so  gained  by  the  young  ac¬ 
countant  proved  valuable  during  the 
great  press  and  stereotype  strike  in 
Chicago  early  in  this  century,  Mr.  Jones 
climbing  off  his  high  stool  and  taking 
charge  of  operations  in  the  struck  de¬ 
partments.  He  attracted  attention  by 
his  mechanical  knowledge  and  executive 
ability  and  when  the  strike  was  ended, 
he  did  not  return  to  the  accounting 
room. 

He  held  various  executive  positions 
on  the  Chronicle,  the  Record-Herald 
and  the  Journal,  during  particularly 
troublous  periods  in  that  city’s  jour¬ 
nalism,  and  eventually  became  business 
manager  of  the  Journal.  His  ac¬ 
quaintance  with  newspai)ermen  broad¬ 
ened  through  representation  of  his 
newspai)ers  in  meetings  of  the  As.so- 
ciated  Press  and  .American  Newspaper 
Publishers’  Association  between  1900 


td- 
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CamctjuJi/e  Cievdand  Ohio 
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and  1916,  when  he  left  Chicago  to  enter 
business  for  himself. 

With  two  associates  he  purchased 
the  Missoula  (Mont.)  Missoulian  and 
SentifU'l  and  the  Billings  (Mont.) 
Gazette,  and  acted  as  publisher  of  both 
papers  until  1919.  Then  the  Xew  York 
City  newspai)ers,  faced  with  the  neces¬ 
sity  of  drastic  post-war  adjustments  up¬ 
ward  in  the  i>ay  of  all  workers,  de¬ 
cided  that  the  tremendous  volume  of 
research  and  n’egotiation  involved  re¬ 
quired  the  services  of  a  full-time  rep¬ 
resentative.  Mr.  Jones  was  called  from 
his  Montana  home  to  organize  the  new 
office  shortly  after  the  Armistice. 

From  the  outset  he  established  ami¬ 
cable  relations  with  the  leaders  of  all 
newspaper  labor  organizations.  He  was 
among  the  first  to  gather  and  collate 
statistics  of  the  newspaper  industry 
with  information  from  Federal,  State, 
and  industrial  sources  as  usable  bases 
for  settlement  of  wage  scales  and  w'ork- 
ing  conditions.  During  his  service  in 
Xew  York,  there  has  been  only  one 
strike  of  an  important  group — the  “out¬ 
law”  strike  of  the  web  pressmen  in 
1923,  in  which  the  international  union 
co-operated  with  the  publishers  to  re¬ 
store  relations  to  a  sound  basis.  The 
arbitration  award  in  the  typographical 
case,  noted  in  Editor  &  Publisher  last 
week,  concluded  one  of  the  most  diffi¬ 
cult  series  of  negotiations  since  the  war. 

The  following  resolution  was  unani¬ 
mously  adopted  at  a  meeting  of  the 
Publishers’  Association  of  Xew  A’ork 
Citv  held  Dec.  8: 

“In  the  death  of  Lester  L.  Jones,  ex¬ 
ecutive  secretary,  the  Publishers’  Asso¬ 
ciation  of  Xew  A’ork  City  has  lost  an 
able  administrator  and  its  members  a 
loyal  and  devoted  friend.  .After  years 
of  fruitful  newspaper  work  Mr.  Jones 
brought  to  the  Publishers’  Association 
a  ripe  experience  strengthened  by  sin¬ 
cerity  of  purpose,  thoroughness  of  exe¬ 
cution,  and  fairness  in  recognizing  the 
rights  of  all  concerned  in  any  problem 
requiring  an  advocate’s  support  or  a 


judicial  decision.  His  long  years  of 
service  were  of  benefit  to  this  Associa¬ 
tion  and  to  all  those  in  the  newspaper 
publishing  field  who  enjoyed  contact 
with  him.  His  loss  will  be  felt  keenly 
by  the  Publishers  Association,  and  his 
memory  will  be  preserved  both  because 
of  the  good  he  accomplished  in  its  serv- 
ice  and  the  many  acts  of  thoughtfulness 
and  consideration  which  endeared  him 
to  his  friends  and  commanded  the  re¬ 
spect  and  admiration  of  all  asociated 
with  him.” 


LIBEL  DECISION  UPHELD 

Wisconsin  Supreme  Court  Passes  on 
Berlin  Daily’s  Case 

(Special  to  Editor  &  Publisher) 

Madison,  Wis.,  Dec.  7 — The  Wiscon¬ 
sin  supreme  court  has  handed  down  a 
decision  upholding  the  action  of  Circuit 
Judge  Byron  B.  Park  in  setting  aside 
an  $8,000  jury  award  against  the  Berlin 
(Wis.)  Evening  Journal  for  alleged 
libel.  The  newspaper  had  been  made 
defendant  in  a  $50,000  suit  by  Philip 
Lehner,  Princeton  attorney.  John  Car- 
roll  and  Arthur  S.  Bostwick  were 
named  defendants  with  the  Berlin  Pub¬ 
lishing  Company  in  the  action. 

Lehner’s  suit  was  based  upon  a  news 
story  in  the  Journal  concerning  a  di¬ 
vorce  action  in  which  he  apeared  as 
an  attorney.  His  complaint  objected 
to  certain  omissions  from  the  court  pro¬ 
ceedings  quoted.  Although  the  circuit 
court  jury  found  the  story  to  be  un¬ 
privileged  and  awarded  $8,000  damages, 
the  circuit  judge  refused  to  grant 
judgment. 

ADDRESSED  PARIS  WRITERS 

Returning  to  Paris  after  a  visit  to 
Xew  A’ork  just  before  the  election,  Eric 
E.  Hawkins,  managing  editor  of  the 
Paris  Herald,  European  editor  of  the 
Sezo  York  Herald  Tribune,  addressed 
the  .Anglo-American  Press  As.sociation 
at  its  w’eekly  luncheon,  telling  his  im¬ 
pressions  of  New  York  today,  and  of 
the  newspaper  field  generally. 


Wood  Dry  ^t"** 
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morning 


when  they 
Ian  their  meals 


it’s  in  the  morning  that  the  woman  of  today  is 
interested  in  knowing  about  food;  for  it’s  then 
that  she  is  considering  what  to  buy  for  the  all- 
iinportant  evening  meal.  And  it’s  then  that  she 
makes  up  her  shopping  list  —  and  welcomes 
suggestions! 

She  doesn’t  worry  much  about  tomorrow’s 
appetite,  but  she  is  very  much  concerned  about 
today’s,  and  because  she’s  a  modern  woman,  she 
considers  and  decides  this  matter  at  the  right  time 
of  the  day  and  gets  that  part  of  her  work  finished 
with  so  as  to  leave  the  evening  free  of  all  household 
worries. 

The  right  time  to  advertise  food  is  in  the  morn¬ 
ing,  when  their  minds  are  rested  and  fresh  and 
when  they  are  interested  in  reading  the  food  news 
and  food  suggestion  columns  of  their  favorite 
morning  newspaper.  It’s  in  the  morning  that 
they  read  and  are  most  receptive  to  advertise¬ 


ments  which  help  them  to  decide  what  to  buy. 

The  best  way  to  reach  the  most  responsive 
women  of  New  York  is  through  the  Herald  Trib¬ 
une,  for  tins  is  tbe  newspaper  they  select  for  its 
helpfulness  to  them  as  well  as  its  reliable  news 
and  interesting  editorials. 

Every  day  in  the  year  the  Herald  Tribune 
brings  them  food  news  accompanied  by  a  sug¬ 
gested  menu — and  also  fashion  news  and  other 
women’s  features.  They  thoroughly  appreciate, 
too,  the  additional  service  to  them  of  the  Herald 
Tribune  Institute,  which  constantly  provides 
advice  and  assistance  on  a  great  variety  of  house¬ 
hold  problems. 

This  close  contact  with  readers  and  the  conse¬ 
quent  intensity  of  interest  it  creates  for  this  news¬ 
paper,  are  among  the  reasons  why  advertisers  are 
able  to  confidently  expect  greater  results  from  the 
Herald  Tribune. 
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labor  wire  service,  and  in  March,  1924,  Florida  Dailies  Ask  A.P,  to  Consider 
joined  the  United  Press.  Withholding  It*  Service 

h'or  four  months  he  was  with  the  Directors  of  the  Associated  Press 
Washington  bureau,  in  charge  of  the  were  urged  to  consider,  at  the  next 
service  to  Europe.  Then  he  went  to  the  annual  meeting,  the  advisability  of  pre- 
London  bureau  for  si.x  weeks,  and  venting  any  broadcasting  of  .U.P.  news 
thence  to  Moscow,  where  he  remained  by  either  radio  chains  or  A.P.  members' 
as  bureau  manager  until  1925.  In  the  in  a  resolution  adopted  by  the  .\ssoch 
same  year  he  was  api)ointed  manager  of  atcd  Dailies  of  Florida  at  a  semi-annual 
the  central  European  bureau  of  the  meeting  in  Jacksonville.  Dec.  3. 

L'.P.  in  Berlin,  succeeding  Carl  Groat,  Radio  came  in  for  e.xtended  and 
now  U.P.  news  director.  Mr.  Kuh’s  heated  discussion  by  the  publishers,  and 
and  headquarters  have  been  in  Berlin  ever  the  A.P.  was  freely  criticized  for  sup- 
since.  plying  its  November  election  service  to 

One  of  Mr.  Kuh’s  news  coups  oc-  one  of  the  broadcasting  chains.  The 
curred  late  in  1931  when  hostilities  be-  resolution  which  grew  out  of  this  dis- 
tween  Japan  and  China  were  intense,  cussion  was  offered  by  Ellis  C.  Hol- 
At  that  time  there  was  a  scramble  on  lums,  Miami  Herald. 
of  the  part  of  press  associations  and  news-  The  publishers  will  urge  in  the  next 
papers  to  get  their  best  correspondents  legislature  the  enactment  of  a  law  giv- 
,  in  on  the  Manchurian  scene.  The  United  ing  Florida  newspapers  better  protec- 
Press  sent  Mr.  Kuh,  who  was  in  Ber-  tion  against  libel  suits. 

He  through  Siberia  to  the  Manchurian  Shop  problems  were  discussed  by 
border.  It  was  a  long  arduous  trip,  R.  A.  Reede*"  Miami  Daily  Xew’s, 

The  ^^tit  Mr.  Kuh  succeeded  in  interviewing  president  of  the  .\ssociated  Dailies; 
of  them,  he  Soviet  War  Commissar,  Clement  W.  A.  Elliott,  Jacksonville  Times- 

Voroshiloff,  on  the  way,  and  finally  {7>/ion;  Victor  Morgan,  C/cartcd/cr  S' w«, 
landed  in  Harbin,  the  seat  of  much  and  C.  C.  Carr.  St.  Petersburg  Times. 

trouble,  ahead  of  other  correstnuidents.  _ 

\tr  He  proceeded  then  to  Tsitsikar,  where  ...  ........ 

he  obtained  an  interview  with  the  CHANGES  IN  NAMPA 

Chinese  General  Mah,  who  at  that  time  The  management  of  the  Xampa 
Chicago  Wl  giving  the  Japanese  considerable  (Idaho)  Tree  Press  recently  was 

•  ■  trouble.  The  interview,  coming  at  the  changed  when  E.  R.  Cornwell,  for- 

height  of  interest  in  the  Far  East  merly  business  manager  of  the  Pocatello 
the  trouble,  was  played  on  Page  One  Tribune,  became  general  manager,  tak- 
throughout  the  United  States.  ing  the_  place  of  Milton  1).  Polk,  who 

the  During  his  wanderings  Mr.  Kuh  has  has  retired  to  his  farm.  Charles  Sum- 
learned  to  speak  German  and  French  ner,  former  editor  of  the  Pocatello 
fluently  and  Russian  and  Italian  "fairly  Tribune,  recently  joined  the  staff  as 
well.”  editor. 


U.  P.  Berlin  Correspondent  Declares  New  Press  Officer  Is 
Intent  on  Giving  Plain  Facts — Sees  Republic’s 
Events  Holding  Space  on  Page  One 

WITH  Germany  the  one  great  other  sjKJt  on  the  world  so  charged 
IKjwer  dissatisfied  with  the  status  with  general  interest  as  Germany  in 
quo  and  determined  to  change  it  by  these  times  of  change.  The  major  hap- 
peaceful  means,  penings  in  that  country,  he  believes,  will 

although  it  may  liold  the  interest  of  American  news- 

mean  a  continued  paper  readers  for  years  to  come, 
state  of  flu-S,  a  great  deal  of  the  news  cabled 
economically  and  there  will,  he  believes,  land  on  Page 
politically  for  One.  The  political  and  economic  ex- 
some  years  to  perimentation  now  going  on  in  the  Re- 
come,  American  public,  he  said,  challenges  the  interpre¬ 
correspondents  in  five  and  observational  capacities 
Berlin  are  grati-  newspapermen. 

fied  that  the  gov-  There  are  many  capable  news  men 
ernment  shows  no  Germany,  he  said,  many  of  them  “free 

signs  of  hinder-  lancing”  and  anxious  to  get  jobs.  1.. 

ing  the  free  and  receives  many  calls  at  his  Berlin  office 

unobstructed  flow  from  men  anxious  to  go  to  work. 
Frederick  Kuh  of  news  to  the  chief  trouble  with  many 

United  States,  said,  is  that  they  cannot  speak  Ger- 

Frederick  Kuh,  central  European  news  man,  and  thus  are  automatically  un¬ 
manager  of  the  United  Press  and  chief  fitted  for  the  work.  “No  matter  how’ 

of  the  Berlin  bureau,  told  Editor  &  excellent  a  newspaperman  he  is, 
Publisher  this  week  in  New  York.  Kuh  said,  “he  cannot  do  the  work 
Mr.  Kuh  left  Dec.  7  to  resume  his  duties  without  a  knowledge  of  the  language.” 
in  Berlin,  after  spending  six  weeks  in  Mr.  Kuh  was  born  in  ‘  , 
this  country.  was  graduated  from  the  University  of 

Mr.  Kuh  said  that  with  the  appoint-  Chicago  in  1917.  He  had  four  years 
ment  of  Major  Erich  Marcks  as  the  of  experience  on  Chicago  papers, 
head  of  the  government  press  dejiart-  old  Herald  and  Evening  Post,  and  then, 
ment  last  September  a  “welcome  prece-  anxious  to  see  Europe,  joined 
dent”  was  established  in  seeing  that  the  Quaker  Reconstruction  Unit  after  the 
press  is  correctly  informed  on  matters  w’ar  and  was  stationed  in  Paris,  where 
of  extreme  interest.  Major  Marcks,  he  he  had  a  chance  to  learn  Fren^.  In 
added,  is  a  former  liaison  officer  be-  1919  ‘ 
tween  the  defense  ministry  and  the  unit, 
press,  and  a  close  and  trusted  col¬ 
laborator  of  Lieut.  Gen.  Kurt  von 
Schleicher,  the  new  Chancellor,  and  is 
known  to  the  press  as  a  man  of  excep¬ 
tional  ability  “who  makes  a  point  of 
informing  correspondents  correctly  or 
not  at  all.” 

“Foreign  correspondents  in  Berlin.” 

Mr.  Kuh  said,  are  giving  a  true  picture 
of  the  important  developments  in  Ger¬ 
many  during  this  crucial  period.  The 
news  report  is  unfettered  and  unim¬ 
peded.  The  German  authorities  are 
friendly  to  the  United  States  and  are 
fully  aware  of  the  importance  of  Ameri¬ 
can  public  opinion  to  developments  in 
the  Republic. 

“There  has  lieen  no  censorship  since 
I  have  been  in  Berlin — since  1925 — al¬ 
though  on  rare  occasions  in  the  past  the 
government  press  department,  known  to 
corresiMindents  as  the  ‘suppressed  de¬ 
partment.’  has  called  in  correspondents 
individually  to  talk  over  some  news 
story  that  has  been  printed.  These  pro¬ 
test  meetings  are  friendly,  but  even  so, 
they  represent  a  mild  pressure  being 
brought  to  bear  on  writers.”  Mr.  Kuh 
felt  that  with  Major  Marcks’  appoint¬ 
ment  as  head  of  the  government  press 
bureau  a  change  in  press  policy  might 
be  expected. 

In  Mr.  • 
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Gimme  One, 
me  sister^s  got  it 


and  be  assured  of 


l\.  ragged,  dirty  newsboy  blurted, 
“Gimme one, me  sister’s  got  it, ’’and 
dropped  on  the  marble  counter*  a 
single  penny  that  tinkled  lonesomely. 
He  was  buying  one  of  the  first  Christ¬ 
mas  Seals  sold  in  the  United  States 
for  anti-tuberculosis  work.  The  need 
was  great.  He  knew.  His  sister  had  it. 

Today  Christmas  Seals  help  protect 
you  and  your  family, for  although  the 
death  rate  from  tuberculosis  has  been 
reduced  two-thirds  it  still  kills  more 
people  between  15  and  45  than  any 
other  disease.  Your  pennies  make 
possible  free  clinics,  nursing  service, 
preventoriums,  and  educational  work 
that  mean  cure  for  some,  relief  for 
many,  and  hope  for  all. 

*In  the  lobby  of  the  PhiIa(lelphi*"Nonh  American,” 
Dec.U,  1907 
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This  Single  Issue 

(breaking  ail  previouft  iiiobe ~ Democrat  records 
for  daily  adrertisiny  rolame  and  namber  of  payes) 

was  the  big  single  factor 
in  donbling  the  shopping 
crowds  at  St»  Lonis  stores 


Stores  taxed  to  capacity  •  •  •  Hit  Traffic  officers  required  to  handie  downtown 
flow  of  pedestrians  and  rehieles  ...  Department  Stores  add  SOOm  GOO9  MSOO 
extra  employes  ...  ••Biyyest  Day  of  Season^^  for  some  stores  ... 


brought  new  records  to 
St.  Louis — the  larjitest  daily  issue  ever  pub¬ 
lished  by  the  Globe-Democrat^  St.  Louis’ 
largest  daily  ...  Mori^  paid  advertising 
than  ever  before  carried  in  one  issue  of 
The  Daily  Globe- Democrat. 

Alone  that  day  (while  other  St.  Louis  papers 
suspended  for  the  holiday).  The  Glohe- Dem¬ 
ocrat  carried  the  messages  of  advertisers. 

And  the  crowds  responding  next  day  fUled  the 
stores  in  record  numbers.  Advertisers  credit 
The  Globe -Democrat— the  newspaper  which 
has  proved  that  it  can  do  the  job  by  itself. 


The  Newspaper 

ST.  LOUIS’ 


of  The  49ft  State 

LARGEST  DAILY 
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To  Publishers  oiK 


The  introduction  of  the  Wood  Press — nojqi 
has  brought  to  the  assistance  of  the  mo 
constructive  tool. 


m 


With  it  plate  changes  may  be  made  inM> 
pages  may  he  run  continuously  at  the  rate  of  50,  D  i 
for  paper  replenishment. 

The  effect  of  this  tool  upon  the  metrop  »n 
would  be  produced  upon  the  world’s  navies  s  ild 
ship  having  greater  speed,  wider  cruising  radiat 
operation  with  lower  appropriations  than  any  iti 

This  Corporation  is  in  the  unique  posit  lol 
four  cardinal  inventions — the  Automatic  Auto  te, 
ute;  the  Wood  Press,  which  is  capable  of  a  noal 
the  Autoclamp,  which  automatically  locks  an  ml 
time  required  by  the  hand  apparatus  employe  v  a 
replenishes  the  Wood  Press  with  paper  rolls  c  ini 

No  other  pressbuilder  has  any  of  thes^ur 
paper.  We  can  supply  them  all. 


WOOD  NEWSPAPER  Midi] 

Makers  of  Fine  J  ipaf 
501  Fifth  Av  c,  ^ 


niiiii 
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Key  Newspapers 


1 1-1 


[uipped  with  Autoclamps  and  Autopasters — 
publisher  a  wholly  new  and  economically 


idy  and  editions  having  any  desired  number  of 
)0  products  an  hour  without  stops  or  slowdowns 

t  newspaper  world  is  equivalent  to  that  which 
1  there  be  introduced  a  new  type  of  fighting 
,and  more  gun  power,  and  being  capable  of 
iting  ship  known  before. 

of  being  able  to  offer  the  newspaper  industry 
le,  which  produces  four  printing  plates  a  min- 
al  running  speed  of  50,000  products  an  hour; 
nlocks  printing  plates  in  but  a  fraction  of  the 
f  all  other  presses;  and  the  Autopaster,  which 
s  cfenuously  while  operating  at  full  speed. 

lur  mechanical  essentials  of  the  modem  news- 


HINERY  CORPORATION 

^paper  Machinery 
New  York 
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LOCAL  RIVALRY 

ONE  of  the  greatest  calamities  we  could 
imagine  befalling  the  free  press  would  be  a 
local  journalism  all  greased  and  sugared  in 
working  agreements  that  would  permit  of  no  dis¬ 
harmony — all  rivalry  ended,  all  controversy  stopped, 
all  competition  wiped  out  through  a  cooperative  plan 
put  into  motion  by  some  efficiency  expert  moved  by 
the  waste  inherent  in  local  scrapping,  but  lacking  any 
concept  of  what  natural  press  rivalry  means  in 
public  iKjlicy.  Comi)etition  is  tlie  life  of  our  press. 
The  ceaseless  clash  of  ideas,  ideals,  purposes  and 
methods  is  most  wholesome  and  beneficial.  It  keeps 
us  alert.  Sometimes  it  is  the  best  purifier.  Twice 
blessed  is  an  American  community  iwssessed  of  two 
or  more  newspaper  publishers  who  do’  not  think  alike 
or  act  alike,  each  capable  of  battling  valiantly  for 
his  e.xclusive  objects.  Public  benefits  accruing  from 
such  press  antagonism  are  akin  to  those  which  flow 
from  the  party  system  in  political  life.  It  is  just 
another  piece  of  the  thing  we  call  Americanism. 
When  perfect  concord  is  achieved  in  press  or  poli¬ 
tics  our  institutions  will  fall  into  decay,  for  we  shall 
have  ceased  to  think  or  feel. 

These  considerations  are  put  forth  today  in 
emphatic  terms  because  we  wish  not  to  be  misunder¬ 
stood  in  commenting  upon  local  rivalry  that  some¬ 
times  goes  mad.  There  ought  to  be  a  better  defini¬ 
tion  of  legitimate  rivalry  in  newspaper  work  than 
that  which  appears  to  be  valid  in  numerous  com¬ 
munities.  It  is  one  thing  for  newspapers  to  be 
jealous  of  their  editorial  function,  public  enterprises, 
principles,  and  something  else  to  engage  in  unseemly 
warfare  over  issues  involving  commercial  domi¬ 
nance.  Granting  that  economic  independence  makes 
for  editorial  freedom,  still  we  question  whether  there 
can  be  much  justification  for  newspaper  fights,  em¬ 
ploying  measures  more  ruthless  than  are  ever  heard 
of  in  ordinary  commercial  competition,  because  some¬ 
body  is  faking  a  circulation  statement  or  playing 
falsely  to  gain  advertising  patronage.  We  may 
despise  such  things,  and  do,  but  not  to  the  extent 
of  bombs,  spies,  dictographs,  criminal  charges, 
frame-ups,  libel  suits,  slander,  destructive  rumors, 
and  all  the  rest  of  the  disgraceful  stuff.  There  isn’t 
any  object,  unless  the  life  of  the  nation  is  at  stake, 
which  can  justify  such  violence,  and  we  assure  those 
who  participate  in  these  amazing  cut-throat  prac¬ 
tices  that  no  good  comes  of  the  unholy  show. 

The  business  side  of  newspapering  ought  to  be 
conducted  in  as  orderly  fashion  as  the  ice  business, 
laundry  trade,  the  retailing  of  merchandise  in  a 
community,  especially  because  newspaperdom  has 
set  up  so  many  admirable  institutions  calculated  to 
enforce  ethical  standards.  We  have  in  some  cities 
first-class  associations  of  publishers,  with  rules  and 
regulations,  not  affecting  editorial  matters,  but  de¬ 
signed  to  control  commercial  evils.  Then  there  are 
strong  state,  regitmal  and  national  bodies,  binding 
publishers  to  a  cooperative  effort  and  also  protecting 
them  against  subversive  outside  forces,  such  as  unfair 
advertising  methods  or  unjust  demands  by  organized 
groups.  In  the  Audit  Bureau  of  Circulations  there 
has  been  set  up,  largely  through  the  volunteer 
activity  of  the  publishers,  an  institution  capable  of 
settling,  and  with  accuracy  and  justice,  any  local 
dispute  in  that  department,  punishing  any  member 
guilty  of  false  statement  or  fraudulent  practice. 
Advertisers  are  in  control  of  A.B.C.,  as  they  should 
be.  Sometimes  A.B.C.  has  made  decisions  which  we 
thought  faulty,  but  in  principle  its  service  to  the 
newspaper  publishing  field  has  been  of  utmost  value. 
We  have  faith  in  the  organization.  Any  publisher 
may  resort  to  it  and  expect  justice.  Failing  to  get 
a  square  deal  he  may  exercise  a  defense  through 
publicity  very  certain  to  bring  ultimate  satisfactory 
result.  The  newspaper  business  is  too  well  hedged 
about  by  well-conceived  protective  agencies  to  feel 
itself  at  the  mercy  of  any  unethical  or  misguided 
local  publisher,  or  newspaper  employe  with  rackety 
notions. 

Irreparable  harm  is  done  to  the  American  press  by 
local  rivalries  which  merely  rave  and  tear.  We 
notice  they  are  too  often  promoted  by  over-zealous 
employes,  each  evidently  more  intent  upon  self- 
ser\-ice  and  promotion  than  thoughtful  of  rights  and 
common  newspaper  welfare.  Publishers  often  awake 
and  stamp  out  the  fire  after  damage  has  been  done. 

On  the  fringe  of  newspaperdom  a  cynical  and 
doubting  aggregation  of  persons  is  always  in  evi- 
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Boust  not  thyself  of  tomorrow;  for  thou 
knowest  not  what  a  dav  may  bring  forth. — 
Proverbs,  XXVII;  I. 

dence,  gentlemen  who  will  tell  you  in  circumstantial 
detail  how  wicked  newspapers  are.  Some  are  dis¬ 
gruntled  politicians,  some  greedy  advertising  people, 
some  former  newspaper  folk  with  lively  grudges, 
and  each  an  enthusiastic  critic.  Greedily  they  eat 
the  “dirt.”  To  them  local  newspaper  war,  when  it 
concerns  business,  not  editorial  competition,  provides 
a  royal  feast.  Their  fantastic  stories  about  circula¬ 
tion  cheats  and  advertising  deceptions  are  made 
good,  at  least  until  the  matter  reaches  some  final 
court  where  the  truth  comes  out.  It  is  a  wretched 
business  and  not  only  costs  newspaperdom  many 
millions,  but  the  more  precious  coin  of  confidence 
and  true  good  will. 

This  editorial  pleads  for  a  new  definition  of  legiti¬ 
mate  local  rivalry.  The  public  is  entitled  to  the 
cross  currents  of  competitive  newspai)ers,  each  fighting 
to  gain  what  the  editor  and  publisher  conceive  to  be 
the  truth,  but  dirty  business  office  linen  does  not 
belong  on  the  same  line.  It  would  be  a  relief  to  hear 
of  fewer  commercial  embroglios  and  more  exciting 
editorial  controversies. 

IV hat’s  become  of  the  old  “scoop”  spirit? 

COLOR  ADVERTISING 

The  world  of  advertising  will  be  interested  in 
a  listing  of  newspapers  which  are  equipped  to 
handle  display  announcements  in  colors,  ap¬ 
pearing  in  the  advertising  section  of  this  issue  of 
Editor  &  Publisher.  The  rapid  spread  of  the  idea 
in  a  few  years  is  nothing  short  of  remarkable.  We 
are  ourselves  surprised  by  the  number  and  the  scat¬ 
tering  of  newspapers  which  seek  advertising  sched¬ 
ules  calling  for  two  or  more  colors.  Also  we  are 
struck  by  the  fact  that  this  development  has  come 
about  so  largely  in  the  period  of  depressed  general 
business. 

Color  advertising  service  in  the  .\merican  press  is 
not  full-grown,  although  it  has  been  paced  for  more 
than  a  quarter  of  a  century  by  successful  color 
printing  to  produce  comic  and  magazine  sections. 
As  a  national  service,  for  the  weekday  issues,  it 
really  is  only  starting.  In  view  of  the  development, 
however,  the  most  conservative  may  easily  anticipate 
an  early  day  when  printing  science  will  yield  very 
high  artistic  effects  and  yet  accommodate  the  rapid 
processes  so  necessary  to  a  newspaper  publicatioiL 
Indeed,  some  newspapers,  as  is  well  known,  are  now 
prepared  to  print  four  colors  with  such  admirable 
results  that  the  attractive  medium  can  no  longer 
be  claimed  as  the  exclusive  function  of  the  periodi¬ 
cal  press. 

.\s  V.  Winfield  Challenger,  director  of  printing 
for  X.  \\'.  .^yer  &  Sons,  stated  in  an  Editor  & 
Publisher  article  recently,  .some  newspapers  are 
now  doing  color  work  which  “ranks  with  the  best,” 
thanks  to  careful  organization  and  heavy  investment 
in  excellent  special  color  equipment.  Mr.  Challenger 
took  pairs  to  point  out  certain  mechanical  difficulties 
yet  to  be  overcome  in  some  newspaper  offices  before 
a  schedule  of  national  advertising  could  be  put 
through  from  standardized  plates  and  true  to  speci¬ 
fied  color  results.  Admitting  these  limitations,  it 
nevertheless  is  a  fact  that  many  powerful  factors 
in  newsiiaperdom  are  ready  to  provide  color  service 
to  the  advertiser,  in  instances  comparable  with  maga¬ 
zine  service.  Other  newspapers  have  not  been  able, 
to  this  date,  to  provide  four-color  service,  but  can 
spot  advertising  with  color  and  tremendously  add 
to  the  attention  pull,  and  at  relatively  small  added 
cost.  Such  is  the  achievement,  coming  in  a  year  of 
almost  universal  technological  stagnation.  It  is 
worthy  of  a  cheer  among  the  newspaper  and  adver¬ 
tising  fraternity.  We  hail  color,  both  for  what  it  is 
today  and  what  it  surely  promises. 


RIGHT  ABOUT  FACE 

At  about  11  o'clock  on  the  evening  of  Xov. 
8th,  1932,  sitting  before  a  radio  instrument 
^  in  our  homes,  we  realized  that  the  long  con¬ 
troversy  between  the  press  and  the  commercial 
broadcasters  on  the  question  of  use  of  publishers’ 
news  on  the  air  prior  to  publication  had  come  to  a 
crisis.  The  action  of  the  .\merican  Newspaper 
Publishers’  Association  directors  and  the  concurrent 
action  of  the  .Associated  Press  e.xecutive  committee 
in  this  city  this  week,  confirms  our  view.  The 
initiative  has  been  taken  to  stop  the  sale  or  the  gift 
of  publishers’  news  property  on  the  air,  merely  to 
gain  profit  or  publicity  for  the  news  agency.  .At 
least,  publishers  are  to  be  given  full  opportunity  to 
decide  the  question  by  ballot.  The  result  will  be 
interesting. 

If  the  publishers  decide  to  stop  the  practice  it  may 
force  some  fool-hardy  broadcasters  into  the  business 
of  collecting  news  independently.  They  would  be  en¬ 
titled,  and  are  welcome,  to  their  own  experiences. 
Tlieir  instrument  is  not  designed  to  give  a  complete 
coverage  of  the  news.  The  best  it  can  do  is  con¬ 
tribute  to  superficial  knowledge  of  public  affairs. 
In  time,  evils  that  would  accrue  from  public  opinion 
formed  on  insufficient  information  will  be  taken  care 
of  by  legislation.  Radio  will  have  on  its  hands  a 
fight  worthy  of  its  best  minds.  It  can’t  do  the  news 
job — shall  it  be  permitted  to  trifle  with  it? 

Editor  &  Publisher  has  resisted  the  commer¬ 
cialized  radio  encroachment  for  nearly  ten  years, 
guided  by  fundamental  newspaper  principles.  We 
are  therefore  glad  that  the  matter  has  come  to  a 
crisis.  If  publishers  do  not  act  to  protect  the  press 
now,  they  will  later  on  when  the  ravages  of  this 
unnatural  competition  are  even  more  apparent. 


The  consuming  instinct  of  the  American 
people  can  be  relied  on,  but  bcioildered  millions, 
cut  to  the  minimum,  ask:  IV hat  shall  toc  use 
for  money? 

LESTER  L.  JONES 

The  tragic  accident  that  ended  the  life  of 
Lester  L.  Jones  this  week  deprived  tlie  New 
York  City  Publishers’  Association  of  a  wise 
counselor  and  able  executive,  but  it  also  deprived 
New  York  and  thousands  of  other  newspaper  men, 
executives  and  wage-earners,  of  a  true  and  respected 
friend.  For  the  past  14  years,  Mr.  Jones  had  repre¬ 
sented  and  executed  the  policy  of  New  York  City 
newsiiapers  in  labor  affairs ;  his  official  position 
usually  ranged  him  in  opposition,  sometimes 
acrimonious,  to  the  organized  labor  groups,  yet 
without  exception  he  retained  the  esteem  and  in 
many  cases,  the  deep  affection  of  his  opponents. 

He  understood  newspapers  and  newspapermen 
thoroughly.  His  service  during  more  than  40  years 
had  taken  him  through  the  accounting  department 
and  the  press  and  stereotype  rooms  to  the  business 
management  of  Chicago  Journal  and  later  the  own¬ 
ership  and  conduct  of  four  newspapers  in  Montana. 
Although  never  a  reporter,  he  comprehended  news 
processes  and  news  getters.  In  his  off  hours  a 
lover  of  classical  literature,  he  brought  to  official 
duty  a  keen  mind  for  regimentation  of  fact  and  a 
legal  gift  for  logical  argument.  His  long  service 
in  New  York  was  marked  by  only  one  newspaper 
strike,  though  opportunities  for  friction  were  many, 
and  that  strike  was  not  precipitated  by  any  act  of 
the  publishers’  association.  Opposed  in  argument  to 
organized  labor,  he  was  not  a  “labor-baiter”  in  any 
sense  of  the  word.  He  understood  the  public  and 
private  advantages  to  the  employer  of  healthful  and 
comfortable  surroundings  for  employes,  and  ad¬ 
vanced  them  as  vigorously  as  he  resisted  efforts  of 
organized  labor  to  extend  the  fair  boundaries  of 
employers’  responsibility. 

He  was  among  the  pioneers  in  assembling  statis¬ 
tics  on  the  newspaper  industry  and  was  a  factor  of 
great  importance  in  the  orderly  organization  of  the 
complex  newspaper  circulation  situation  in  New 
York.  Most  of  his  accomplishments  were  necessarily 
known  only  to  those  most  intimately  concerned,  but 
their  benefits  constitute  his  material  monument.  To 
his  friends,  he  has  left  the  memory  of  numberless 
kind  and  thoughtful  acts  and  the  clean  life  record 
of  an  honest  man. 
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office  made  vacant  by  the  election  of 
John  Garner  as  vice-president. 

Joseph  J.  Cannon,  editor,  Salt  Lake 


FOLKS  WORTH  KNOWING 


yUNIUS  P.  FISHBL'KX,  president  City  AVicj,  is  ill  with  influenza.  'f^TlLSON 

I  and  publisher, (\ a.)  7  imes  E.  Watson,  editor,  Columhia  VV  ^as  ma 

J  and  U’orld-Xcws;  John  Stewart  (Mo.)  7'ribune,  was  guest  of  honor  the  Associate- 


T^ILSON  hicks,  who  last  week 
was  made  executive  assistant  of 
Associated  Press,  in  charge  of 
the  feature  serv¬ 
ice,  was  born  in 
Sedalia,  Mo.,  in 
1897. 

The  bulk  of  his 
newspaper  experi¬ 
ence  was  obtained 
on  the  staff  of 
the  Kansas  City 
Star,  with  which 
he  served  nine 
years  as  reporter, 
rewrite  man, 
motion  picture 
editor,  roto- 
WiLsoN  Hicks  gravure  editor,  as¬ 
sociate  editor  of 


Bryan,  president  and  publisher, Xov.  29  at  a  dinner  marking  his  6Sth  the  feature  sery-  | 

(Va.)  Xczi'S-Leadcr,  and  Dr.  Douglas  birthday.  | 

s.  Freeman,  editor  News-Leader,  were  \  ictor  Rosewater,  former  publisher, 
guests  of  the  \  irgima  Branch,  National  o^naha  Bee,  last  week  addressed  the 
Economy  League  meeting  at  the  Lorn-  Geraghty  agency  advertising-journalism 
monwealth  Club,  Richmond,  Nov.  30.  course  in  Philadelphia,  on  rules  of  the 
John  F.  Rolfe,  publisher,  Hartford  Associated  Press. 

(Conn.)  7'iWi,  spokx  before  the  Young  Charles  H.  Taylor  of  the  Boston 
Men’s  Club  of  the  Hartford  i.M.L.A  (ilobc  has  presented  to  the  Confederate 
Dec.  3.  ^  Museum,  at  Richmond,  Va.,  a  silver 

Charles  A.  Webb,  president  Asheville  pitcher  and  goblet,  in  a  container  24 
(N.  C.)  Citisen-l  imes,  has  stated  he  inches  high,  commemorating  a  daring 

(^•ill  accept  no  political  office.  He  was  exploit  by  a  Southern  privateer  during 

prominently  mentioned  for  the  post  of  the  Civil  War. 

U.  S.  -Marshal  for  vvestern  North  Caro-  Gordon  K.  Rush,  publisher,  Athens  wilson  Hicks  gravure  editor,  as- 
lina,  a  position  he  held  during  the  W  ood-  (Q.)  Mcwcnycr.  was  elected  president  Wilson  Hicks  editor  of 

row  \V  ilson  administration.  of  jjjj.  Athens  Chamber  of  Commerce  the  magazine  section  and  assistant  Sun- 

John  H.  Fahey,  publisher,  U'oreester  last  week.  day  editor. 

(Mass.)  Post,  addressed  the  recent  con-  Warren  U.  Leary,  editor.  Rice  Lake  His  service  on  the  Star  was  inter¬ 
vention  of  the  New  England  Bakers’  (Wis. )  Chronotype  was  elected  as-  rupted  for  one  year  in  1922-23  when  he 

Association  at  Hotel  Statler,  Boston.  semblyman  from  Barron  county  at  the  went  to  Australia  to  join  the  staff  of 
Neal  Jones,  editor  and  publisher,  Los  November  election.  the  Sydney  Sunday  Times. 

Anaeles  Record,  is  making  eight  radio  -  He  joined  the  Associated  Press  in 

appearances  over  KM  PC,  Los  Angeles,  IN  THE  BUSINESS  OFFICE  1928  in  New  York  in  the  feature  de- 
explaining  his  new  policies.  He  speaks  "pAYMOND  W.  McCARNEY,  for-  partment.  Before  becoming  feature  edi- 
Fridays  at  1 1  a.m.,  and  Mondays  at  IV  nierly  of  the  New  York  office  of  tor  he  was  feature  service  news  editor. 

9:30  p.m.  the  Curtis-Martin  Newspapers,  more  re-  He  succeeds  VV.  F.  Brooks,  who  is  now 

rrnttihip  Allen  nnhlisber  Onfnrin  gently  with  the  Macfadden  organization,  executive  assistant  in  charge  of  the 
ReOo^^.  has  nresented  iwo^of  the  anpoiiited  advertising  director  A.P.’s  new  membership  department, 

official  Olympic  Village  cottages  to  the  Lodge  Publishing  Company,  in 

Olympic  Committees  of  foreign  nations.  magazine,  Bmldmg.  IN  THE  EDITORIAL  ROOMS 

The  most  recent  gift  is  enroute  to  Japan,  WMham  Rosenberger,  manager  of  p  AY  D.  EVERSON,  managing  edi- 
and  will  be  re-erected  in  a  Tokio  park,  automobile  advertising,  Buffalo  Times,  fVtor,  hvdianapolis  News,  has  re- 
A  similar  cottage  recently  presented  to  has  returned  to  work  after  undergoing  turned  from  a  vacation  spent  in 
the  German  Olypmic  committee,  will  be  operation.  Southern  states. 

erected  in  Berlin  near  the  site  of  the  Albert  B.  Engelbert,  assistant  general  Boardman  G.  Getsinger,  managing 
1936  Olympiad  sta,dium.  manager,  Binghamton  (N.  Y.)  Press,  editor,  Waterbury  (Conn.)  American, 

William  H.  Hill,  publisher,  Bingham-  elected  president  of  the  Exchange  has  resumed  his  duties  after  a  week’s 

ton  (N.  Y.)  Aim. ’addressed ’the  Young  Club,  of  Binghamton,  Dec.  1.  vacation. 

Men’s  Republican  Club  in  Bingham-  R.  E.  Sinclair,  classified  manager,  Bion  C.  VV'^elker,  managing  editor, 
ton,  Dec.  2.  San  Angelo  (Tex.)  Standard-Times,  Harrisburg  (Pa.)  Telegraph,  and  Mrs. 

Henry  J.  Haskell,  editor,  Kansas  recently  gave  an  address  before  the  W'^elker,  attended  the  Army-Navy  foot- 
City  Star,  lias  returned  from  a  visit  to  convention  of  Texas  real  estate  ball  game  at  Philadelphia,  Dec.  3. 

New  York  and  Washington,  where  he  boards  in  VV^aco.  Thomas  Lomax  Hunter,  Richmond 

gathered  material  for  a  series  on  eco-  Bruce  Johnson,  former  advertising  (Va.)  Times-Dispatch  editorial  page 
nomic  problems  now  facing  the  nation,  manager,  Binghamton  (N.  Y.)  Sun,  columnist,  addressed  the  Women’s  Civic 
•Arthur  Brisbane,  Hearst  editor,  ac-  has  been  appointed  manager  of  the  Betterment  Club  of  Richmond,  Dec.  1. 
companied  by  llomer  Guck,  Chicago  Curtiss  -  Wright  airports  at  Valley  J.  P.  Edmison,  editorial  writer,  In- 
Herald  and  Examiner  publisher,  visited  Stream  and  North  Beach,  L.  I.,  N,  Y.  dianapolis  Star,  was  delayed  in  return- 
the  International  Live  Stock  Exposition  Milton  R.  Miller,  business  manager,  from  a  tropical  vacation  this  week 
at  the  Chicago  Stock  Yards  Dec.  3.  Batavia  (N.  Y.)  Nezvs,  addressed  the  hy  heavy  storms  at  sea.  He  spent  some 
Mr.  Brisbane  w'as  enroute  to  New  York  Commerce  Club  of  that  city  on  “Your-  *hne  in  Cuba,  Jamaica  and  Costa  Rica, 
from  a  trip  to  the  west  coast.  self,’’  based  on  Albert  Edward  Wig-  Carl  Saunders,  editorial  writer.  Grand 

Lewis  W.  Bailey,  editor,  Dallas  gam’s  book,  “Exploring  Your  Mind.”  Rapids  (Mich.)  Herald,  has  been  made 
(Tex.)  Dispatch,  was  the  principal  j.  vValker  Hancock,  national  advertis-  ^  member  of  the  host  committee  of  the 
speaker  at  a  recent  meeting  of  the  ine  manaeer  of  the  New  Orleans  Item-  new  civic  auditorium  in  Grand  Rapids. 

Dallas  Writers’  Club.  TrilZc  has  returned  to  his  desk  aher  Mrs.  William  Brown  Meloney,.  edi- 

Frank  M.  Sparks,  editor.  Grand  an  attack  of  “flu.”  Shepard  Pleasants,  of  the  Nerv  York  Herald  Tribune 

Rapids  (Mich.)  Herald  and  T.  O.  assistant  advertising  manager  of  the  Vfagazine,  discussed,  Dec.  4,  “Three 

Buckle,  editor,  Carfi7/ac  (Mich.)  Netos.  Item-Tribune,  is  ill  at  his  home.  Courageous  Women:  Mme.  Curie, 

were  among  honorary  pallbearers  at  R.  D.  Sanche,  general  manager,  Elizabeth,  Queen  of  the  Belgians,  and 

the  funeral  of  James  C.  McLaughlin.  Wausau  (Wis.)  Record-Herald,  has  ^^.ss  Martha  van  Rensse  aen  at  the 
veteran  Michigan  state  representative  been  appointed  chairman  of  the  legis-  m  New  York  City.  On 

in  Muskegon,  Dec.  2.  lature  committee.  Wisconsin  Daily  ^ec.  6  Mrs.  Meloney  spoke  at  the  Vo- 

William  M.  Hiester,  publisher  of  the  Newspaper  League.  (Continued  on  next  page) 

Pottstozvn  (Pa.)  Mercury  and  Mrs. 

Hiester  are  parents  of  a  daughter  born 
recently. 

George  E.  Graff,  president  and  gen-  m  ^ 

'L'.  Beware  the  Ides  of  March!  ^ 

elected  president  of  the  VVGTlliamsport 

{Hiamber  of  Commerce.  Don’t  let  prosperity  sneak  up  on  you  and  find  you  un- 

Gemmill  B.  Senff,  editor  and  publisher  j-i.  jr  ^  •  HH 

of  the  Mt.  Sterling  (Ky.)  Sentinel-  prepared,  without  good  features!  Be  sure  your  competitor 

Democrat,  has  accepted  appointment  by  doesn’t  garner  in  all  the  good  features  while  the  garnering  l 

Mate  Auditor  Dan  Talbott  as  Ken-  .  ,  ®  I 

tacky  State  Insurance  Commissioner.  easy.  , 

Mr.  Senff  is  a  former  president  of  the  w?  i  t 

Kentucky  Press  Association.  Watch  March,  say  the  prophets! 

Fred  Wolf,  editor  and  publisher.  i  •  <• 

Newport  (Wash.)  Miner,  has  been  the  time  to  get  your  features  nailed  down. 

Mmed  executive  committee  chairman, 

vashington  State  Good  Roads  Asso-  And — just  a  word  of  caution — get  good  features! 

aation.  **  *  If 

Rogers,  McIntyre,  Joe  Palooka,  Bungle  Family,  Dixie 
Dugan — and  many  more!  ' 


^“TABZAN  E 

n  SUNDAY  R 
^  PAPER,’  M 

^  OTHERS  M 


John  W.  Troy,  dean  of  Alaskan  jour- 
""ists,  for  many  years  editor  and  prin- 
opal  owner  of  the  Juneau  Daily  Alaska 
kmptre,  is  being  prominently  mentioned 
kt  Democratic  governor  of 

Alaska.  He  w’as  one  of  Alaska’s  six 
Klegates  to  the  Democratic  national 
invention. 

Moultpn  Cobb,  editor.  Mission  (Tex.) 
Enterprise,  opened  his  campaign  Dec.  10 
™  Uvalde,  Tex.,  for  the  Congressional 
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(Continued  from  page  27) 

cational  Opportunity  Class  at  Smith 
College  on  the  subject  of  “Publishing.” 

Vincent  S.  Jones,  night  city  editor, 
Utica  (N.  Y.)  Daily  Press,  has  been 
confined  to  his  home  recently  by  illness. 

Roy  L.  Matson,  city  editor,  Madison 
Wisconsin  State  Jounwl,  and  Mrs. 
Matson  are  the  parents  of  a  son  bom 
Nov.  29. 

Clark  H.  Galloway,  city  editor.  Coun¬ 
cil  Bluffs  (la.)  Nonpareil,  has  been 
elected  president  of  the  Council  Bluffs 
chapter  of  the  American  Interprofes¬ 
sional  Institute. 

Roscoe  Cate,  city  editor,  Norman 
(Okla.)  Transcript,  started  a  column, 
“The  Press  Box,”  recently. 

George  Dolliver,  Jr.,  and  Rex  Wal¬ 
lace,  sports  editors.  Battle  Creek 
(Mich.)  Moon-Journal  and  the  Battle 
Creek  Enquirer  Neus,  respectively,  are 
included  in  the  list  of  basketball  officials 
announced  by  the  Michigan  High  School 
Athletic  Association  for  the  1932-33 
season. 

Kenneth  Crawford,  political  editor, 
Buffalo  Times,  and  Mrs.  Crawford  are 
the  parents  of  a  daughter,  their  second 
child,  born  Dec.  2. 

C.  William  Duncan,  Philadelphia 
Evening  Ledger  columnist,  has  been 
named  chairman  of  the  invitation  com¬ 
mittee,  Philadelphia  Sports  Writers’ 
Association,  to  arrange  for  the  presence 
of  sports  celebrities  at  the  annual  ban¬ 
quet  Jan.  31.  Others  on  the  committee 
are  Stan  Baungartncr,  Inquirer;  Edwin 
J.  Pollock  and  Clair  Hare,  Public 
Ledger. 

Chi  Gamble,  columnist  and  Sunday 
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Mann.  Assoflote  Editor  ;  John  W.  Perry,  Feoture  Bdilot 

Charles  B.  Groomes,  Butineo*  md  Adrertiting  Urn- 
oger;  James  Wright  Brown,  Jr.,  Promotion  Manager; 
George  H.  Strate,  Cirnlation  Manager;  S.  L.  Dare, 
CUttilIrd  .Manager;  EHlaabeth  McMahon.  Caokitr. 
London,  England,  ofhce:  Walter  House,  418/22 
Strand,  W.  C.  2.  Miss  Muriel  O.  Atkins,  Managtr, 
London  Editor;  Allan  Delafons,  154-158  Cheapside, 
E  C.  2.  Paris.  lYance,  offlce;  78  me  dee  Petit! 
Champs,  Sydney  R.  Clarke,  Manager.  Paris  Editor: 
Georgs  louigelaan,  IS  rue  Portal,  Bnghien  lea  Rains, 
Seine  et  Oise.  Tokyo  Correspondent.  Clarence  A. 
Doris,  c/o  Japan  Adrertlser.  Washington  Corres¬ 
pondent:  George  B.  Manning,  National  Press  Club 
BuUding.  Chicago  Office;  9tS  London  Guarantee 
and  Accident  Building,  S60  North  Miehigan  Acenur, 
George  Brandenburg,  Correspondent;  Otto  L.  Bruns, 
Advertising  Representotlre.  Paclfle  Coast  Repre- 
sentatires:  R.  J.  Bldwell  A  Co..  752  Market 

Street,  San  Francisco;  Chamber  of  Commerce  Bldg., 
Los  Angeles:  and  Stuart  Bldg.,  Seattle,  Washington. 
International  Year  Book  last  Saturday  In  January — 
"A.N.P.A.’*  numbers  last  two  Saturdays  In  April — 
Adrertlsing  Convention  number  first  Saturday  In  June— 
Advertising  linage  records  In  March  and  ^ptember — ■ 
Newspaper  rates  and  circulations  In  January  and  July — 
Market  Guide  containing  standardised  merchandising 
and  marketing  data  on  1,488  newspaper  markets 
third  Saturday  In  November — 

Slae  of  type  8  8h  z  12  Inches — 188  agate  Ilnea 
(im  ems)  on  four  columns — total  of  672  agate 
lines  to  the  page — 

Largest  type  page  In  the  business  paper  field — 
Display  advertising  rates:  transient,  75e.  per  agate 
line,  or  aeries  of  Insertions  as  follow;— 
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TIm  single  column  forty-two  line  rate  maker  card  at 
a  coat  of  818  per  week  earns  as  low  a  rate  on  a 
S2-tlme  basis  at  any  other  schedule,  namely.  8188 
per  page;  8(5  half  page;  855  quarter  page. 
Claatifled  rates:  75c.  per  agate  line  one  time;  88c. 
per  agate  line  four  timet.  n 

Situations  Wanted;  58e.  per  agate  line  one  time; 
48c.  per  agate  line  three  tlmea  (count  aU  worda  to 
the  lifiel. 

Suboerlptloa  rates;  By  mall  payable  In  advance 
United  Sutea  and  Island  Potaeatlona  84  per  year: 
Canada  8  4.54;  Foreign  85. 

Charter  Member  of  the  Audit  Bureau  of  Circulations 
with  a  eertifled  "A.B.C."  aa  follows; 
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editor,  Peoria  (Ill.)  Star,  addressed  the 
University  Club  at  Chillicothe,  recently, 
on  the  history  of  the  Illinois  Indians. 

Fletcher  Chenault,  Sunday  magazine 
editor,  Little  Rock  Arkansas  Gaaette, 
underwent  an  operation  at  the  Army 
and  Navy  Hospital,  Hot  Springs,  Dec.  2. 
He  returned  Dec.  4  to  Little  Rock. 

Joseph  H.  Creighton,  of  the  telegraph 
desk,  Lansing  (Mich.)  State  Journal, 
has  been  assigned  to  the  state  capitol  to 
assist  Phil  Brewer,  regular  state  house 
reporter,  in  preparation  for  the  impend¬ 
ing  change  in  administration  and  cover¬ 
age  of  the  first  Democratic  legislature 
in  Michigan  in  40  years.  Maynard 
Hill  has  been  transferred  from  the  night 
staff  to  the  day  telegraph  desk  in  place 
of  Creighton. 

Harold  R.  Maier,  telegraph  editor, 
Sheboygan  (Wis.)  Press,  was  elected 
president.  Sheboygan  chapter,  Izaak 
Walton  League,  Dec.  1. 

Miss  Louise  Donelly,  society  editor, 
Sedalia  (Mo.)  Democrat,  who  under¬ 
went  a  major  operation  recently  at  St. 
Mary’s  Hospital,  St.  Louis,  is  con¬ 
valescing. 

A.  Judson  Evans,  special  writer, 
Richmond  (Va.)  Times-Dispatch,  was 
in  Washington,  Nov.  30,  covering  the 
approval  by  the  Reconstruction  Finance 
Corporation  of  a  $1,700,000  loan  for  the 
city  of  Richmond  for  bridge  con¬ 
struction. 

Dennis  Signer,  financial  reporter  for 
the  Buffalo  Times,  addressed  the  senior 
class  of  the  Barker,  N.  Y.,  high  school, 
Dec.  3. 

Ralph  Millett,  of  the  Memphis 
(Tenn.)  Press-Scimitar  staff,  covered 
the  recent  convention  of  the  Mississippi 
\’alley  .Association  in  St.  Louis. 

.Ada  Gilkey,  reporter  and  radio  edi¬ 
tor,  Memphis  (Tenn.)  Press-Scimitar, 
has  returned  to  work  following  a  brief 
illness. 

John  Duffy,  former  city  editor,  old 
Memphis  (Tenn.)  News-Scimitar,  now 
vice-president  of  the  Lehigh  Valley 
Railroad,  visited  Memphis  last  week. 
He  was  guest  at  the  annual  banquet  of 
the  Memphis  Traffic  Club. 

Joseph  W.  Kwapil,  librarian.  Curtis- 
Martin  Newspapers,  Philadelphia,  ad¬ 
dressed  the  Library  Council  of  Phila¬ 
delphia  and  Vicinity  last  week.  .Alfred 
Ringling,  librarian  of  Franklin  Insti¬ 
tute.  presided. 

Miss  Bissell  Brooke,  Baltimore  Sun, 
has  returned  to  Baltimore  after  a  visit 
with  Philadelphia  friends. 

Tim  McMonnigle.  dean  of  Philadel¬ 
phia  district  men,  who  has  been  ill,  has 
returned  to  his  duties  with  the  Ez'ening 
Ledger, 

W.  Porter  Ogelsby,  of  the  Philadel¬ 
phia  Ei’cning  ledger  Washington  staff, 
and  Mrs.  Ogelsby  were  in  Philadelphia 
last  week  for  the  .Army-Navy  game. 

Robert  Wilson,  Philadelphia  Evening 
Ledger  staff,  has  returned  from  Warm 
Springs,  Ga.,  where  he  covered  the 
“vacation”  of  President-elect  Roosevelt. 

Proctor  Lincoln,  news  editor,  Boston 
Sunday  Advertiser,  is  on  vacation. 
Harleigh  Schultz,  drama  editor,  is  sub¬ 
stituting. 

John  T.  Boufeuillet.  feature  writer, 
Atlanta  (Ga.)  Journal,  will  be  speaker 
at  the  dedicatory  exercises  for  the  Ina 
Dillard  Russell  library  at  the  Georgia 
State  College  for  Women,  Dec.  17. 

William  Pierce,  of  the  Binghamton 
(N.  Y.)  Press  reportorial  staff,  has 
joined  the  Binghamton  (N.  Y.)  Sun 
sports  staff. 

T.  G.  Shane,  formerly  with  the 
Neuark  (N.  J.)  Ledger  and  Union  City 
(N.  J.)  Hudson  Dispatch,  has  joined 
the  Binghamton  (N.  Y.)  Press  staff. 

Horace  Evans,  reporter,  Binghamton 
(N.  Y.)  Press,  is  spending  several 
weeks  in  Owego,  N.  Y.,  where  a  new 
bureau  of  the  daily  has  been  established. 

Joseph  Walsh,  of  the  New  York 
Times,  and  formerly  of  the  Boston 
Daily  Record  copy  desk,  renewed  ac¬ 
quaintances  in  Boston  recently. 

Eugene  Moriarty,  formerly  of  the 


Boston  American  night  copy  desk,  is 
substituting  on  the  Daily  Record  desk. 

William  E.  Mullins,  of  the  Boston 
Herald  editorial  staff,  spoke  recently 
before  the  Massachusetts  Civic  League. 

Gerald  K.  Hughes,  reporter,  Bing¬ 
hamton  (N.  Y.)  Press,  was  master  of 
ceremonies  Dec.  2  at  a  smoker  of  the 
Young  Men’s  Republican  Club  of 
Broome  County  in  Binghamton. 

Edward  Sullivan  of  the  Boston  Daily 
Record  is  on  vacation. 

James  Corby,  reporter,  Binghamton 
(N.  Y.)  Press,  has  returned  from  his 
vacation  and  relieved  William  Pierce  as 
manager  of  the  paper’s  bureau  at 
Oneonta,  N.  Y. 

Walter  Mahan,  formerly  of  the  Bos¬ 
ton  Post  and  American  staff,  has  joined 
the  Boston  Daily  Record  rewrite  bat¬ 
tery. 

Thomas  Bunyan,  makeup  editor,  Bos¬ 
ton  Sunday  Adwrtiser,  has  returned 
from  vacation. 

John  G.  Neihardt,  lecturer,  critic  and 
literary  editor,  St,  Louis  Post-Dispatch, 
from  1926  to  1931,  is  writing  “Of  Mak¬ 
ing  Many  Books,”  for  the  Sunday  edi¬ 
torial  page  of  that  paper. 

Robert  G.  Tucker,  drama  critic,  In¬ 
dianapolis  Star,  has  returned  from  a 
vacation  in  Florida. 

.Ardis  Smith,  drama  editor,  Buffalo 
Times,  attended  the  first  performance 
of  Katherine  Cornell’s  “Lucrece”  in 
Cleveland  last  week,  prior  to  its  show¬ 
ing  in  Buffalo,  where  Miss  Cornell 
resides. 

C.  C.  Nicolet,  formerly  a  member  of 
the  Kansas  City  Star  staff,  is  one  of 
the  editors  of  Common  Sense,  maga¬ 
zine  of  current  affairs,  which  began 
publication  Dec.  2. 

Thoburn  Wiant  has  joined  the  copy 
desk  staff,  Indianapolis  News, 

Walter  P.  Jennings,  of  Bristol, 
Conn.,  formerly  a  member  of  the  edi¬ 
torial  staff  of  the  Hartford  (Conn.) 
Times,  has  resigned  as  secretary  to 
Congressman  Augustine  Lonergan. 

.Alfred  Sykes,  of  the  day  reportorial 
staff,  Ottawa  (Ont.)  Journal,  under¬ 
went  a  successful  operation  for  appen¬ 
dicitis  at  the  Ottawa  Civic  Hospital 
Dec.  1. 

H.  Richmond  Campbell,  telegraph 
editor.  Yonkers  (N.  Y.)  Statesnuin, 
visited  last  week-end  in  Waterbury, 
Conn.,  where  he  was  formerly  assistant 
city  editor  of  the  IVaterbury  Repub¬ 
lican. 

D.  L.  Hartley,  reporter;  Walter  Big- 
gerstaff,  sports  desk;  Charles  O.  Lane, 
night  telegraph  desk,  and  Walter  Hill, 
makeup  editor,  of  the  Kansas  City  Star, 
are  taking  vacations. 

William  H.  Marks  of  the  Columbus 
(O.)  Citicen  and  Kenneth  D.  Tooill, 
managing  editor,  Columbus  State 
Journal,  were  initiated  as  honorary 
members  of  the  Columbus  Branch, 
International  Association  of  Fire  Fight¬ 
ers,  this  week. 

Charles  A.  Reilly,  sports  editor, 
Easton  (Pa.)  Express,  covered  the 
.Army-Navy  game  at  Philadelphia  last 
week. 

Jay  Taylor,  Georgetown  University 
graduate  and  art  critic,  is  now  conduct¬ 
ing  “The  .Art  Forum”  in  the  Sunday 
edition,  Nexv  York  Morning  Telegraph. 

Harnett  T.  Kane,  general  assign¬ 
ments,  Nezv  Orleans  (La.)  Morning 
Tribune,  is  the  author  of  an  article  on 
balconies  in  New  Orleans  to  be  pub¬ 
lished  soon  in  a  Southern  magazine. 

A1  Laney,  New  York  Herald  Tribmte 
tennis  writer  is  in  Paris,  after  a  long 
rest  in  Switzerland.  He  is  temporarily 
back  at  his  old  post  of  night  editor  of 
the  Paris  Herald. 

A1  Johnson,  former  Chicago  Evening 
Post  city  hall  reporter,  has  joined  the 
news  staff  of  the  Chicago  Daily  Nezos. 

Dick  Roberts,  aviation  editor,  Toledo 
Blade,  addressed  the  Toledo  High 
School  Press  Association  last  week. 

William  Cole  Jones,  chief  editorial 
writer  of  the  Atlanta  Journal,  is  on 
vacation.  During  his  absence  James  S. 


Pope,  city  editor,  is  writing  Journal 
editorials. 

Miss  Katherine  Daniels,  daughter  of 
Mrs.  Chauncey  B.  Blair  and  well-lmowii 
Chicago  society  girl,  has  joined  thi 
Chicago  American  as  assistant  societj 
editor. 

Charles  R.  Corbin,  managing  editor. 
T oledo  Blade,  addressed  the  East  Toledc: 
Exhange  Club  recently. 

Arthur  V.  Burrowes,  city  editor,  St, 
Joseph  (Mo.)  News-Press,  and  Mrs. 
Burrowes,  are  parents  of  a  daughter 
Madeline,  born  Dec.  4.  ’ 

John  C.  Merrill,  city  editor,  Easton 
(Pa.)  Express,  and  J.  L.  Stackhouse, 
secretary-treasurer,  attended  the  Asso¬ 
ciated  Press  meeting  at  Harrisburg 
recently. 

PRESS  ASSOCIATION  NOTES 

Henry  T.  GORRELL,  state  house 
correspondent  for  the  United 
Press  at  Colutnbus,  O.,  recently  under¬ 
went  an  operation  for  appendicitis. 

Mary  Knight,  of  the  Paris  staff. 
United  Press,  addressed  the  Atlanta 
Civitan  Club,  Nov.  22. 

Calvin  B.  Manon  has  returned  to  the 
United  Press  staff  in  Topeka  following 
a  two  months’  leave. 

Miss  Virginia  Manning,  United  Press 
correspondent  at  Norfolk,  Va.,  is  con¬ 
fined  to  her  home  with  a  sprained 
ankle. 

John  Johnson,  for  51  years  employed 
in  the  Associated  Press  telegraph  room 
in  the  Boston  Traveler  office,  retirecl 
recently.  He  started  with  the  old  New 
England  Associated  Press. 

James  L.  Kilgallen,  International 
News  Service  staff  writer,  is  traveling 
through  the  middle  west,  interviewing 
business,  industrial  and  agricultural 
leaders  for  a  series  of  special 
articles. 

Raymond  B.  Brock,  Dallas,  Tex., 
sports  writer  for  the  International  News 
Service,  was  struck  by  an  automobile 
recently,  suffering  a  fractured  skull. 

Lynn  Bowman,  with  the  Associated 
Press  bureau  in  New  Orleans,  La., 
was  injured  in  an  automobile  accident 
recently.  He  suffered  severe  lacera¬ 
tions  about  the  face. 

John  Thompson,  Chicago  office. 
United  Press,  returned  to  Illinois  last 
week,  following  a  vacation  spent  with 
Philadelphia  relatives. 

J.  B.  Engle,  correspondent  of  the 
.AsscKiated  Press  bureau  in  Topeka, 
Kan.,  and  Mrs.  Engle  are  the  parents 
of  a  son,  .Alan,  born  recently. 

SPECIAL  EDITIONS 

INDIANAPOLIS  STAR,  eight  pages 
in  color,  carrying  Christmas  adver¬ 
tising  for  the  H.  P.  Wasson  Company, 
department  store,  Dec.  4. 

Reading  (Pa.)  Times,  16-page  Dedi¬ 
cation  Number,  Dec.  3,  marking  the 
opening  of  the  new  Berks  County  court¬ 
house. 

Phoenix  (Ariz.)  Gazette,  Arizona 
resource  edition,  62  pages,  Nov.  19. 

Tulsa  (Okla.)  Tribiotc,  8-page  tabloid 
section  Nov.  24,  for  Brown-Dunkin  de¬ 
partment  store  in  Tulsa. 

Stockton  (Cal.)  Record,  44-page 
Dollar  Day  issue,  Nov.  24. 

Owntonna  (Minn.)  J oumal-ChronicU, 
Women’s  Club  Exposition  and  Merch¬ 
ants’  Open  House  edition,  16  pages, 
recently. 

Mangum  (Okla.)  Daily  Star,  20-page 
edition,  Nov.  16,  in  commepioration  of 
f)klahoma’s  silver  anniversary. 

St.  Louis  Globe-Democrat,  Nov.  24, 
56-page  edition;  8  sections,  said  to  be 
the  largest  week-day  edition  ever  pub¬ 
lished  bv  that  newspaper. 

Oklahoma  City  Oklahoma  Nezvs, 
8-page  tabloid  size  Rorabau^h-Brown 
department  store  pre-Thanksgiving  sll* 
section,  Nov.  17. 

Battle  Creek  (Mich.)  Moon-JoiimtJ, 
Thanksgiving  edition,  34  pages,  Nov.  21. 

Sheboygan  (Wis.)  Press.  ChristmaJ 
Shoping  edition,  Nov.  23. 
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NEW  HOE  PORTABLE  INK  PUMP  FOR  COLOR 


Hoe  Color  Equipment 

For  Dailies 

nPHE  ability  of  hoe  equip- 

'*‘MENT  TO  HANDLE  DAILY 
COLOR  RUNS  TO  THE  BEST 
ADVANTAGE  HAS  LONG  BEEN 
AMPLY  PROVEN  IN  MANY 
LEADING  NEWSPAPER  PLANTS 
THROUGHOUT  THE  WORLD 

PORTABLE  COLOR  FOUNTAINS 
+ 

PORTABLE  INK  PUMPS 
+ 

DOUBLE  PUMPS  AND  RAILS 
+ 

EXTRA  COLOR  ATTACHMENTS 

OF  EVERY  DESCRIPTION 
+ 

FAST  COLOR  PLATE  MAKING  EQUIPMENT 
We  Solicit  Your  Inquiries 


IRVING  TRUST  COMPANY 
RECEIVER  IN  EQUITY  FOR 


R.  Hoe  &  Co.,  Inc. 

GENERAL  OFFICES 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 


CHICAGO 


SAN  FR.^NCISCO 
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WILLIAMSPORT  GRIT  50  YEARS  OLD  .  WEDDING  BELLS 

OT*  A  onPC* r\  H/f'X'IJ  a  OII  TOHX  O’REILLY,  of  the  editorial 

STARTED  WITH  $150  CASH  I  staff,  Vork  HcraU  Tribrnw,  to 

- ; - -  *'  Miss  Gladys  CraiK.  of  Ridgewood, 

Pennsylvania  Weekly,  Catering  to  Rural  Readers,  Has  Built  Queens,  Dec.  3,  at  Borough  Hall,  Queens. 

Up  Circulation  of  More  Than  400,000— Dietrick  K''pton^.a£"  honeymoon  at 

Lamade,  Publisher,  Directed  Paper  To  Success  Perry  Watts  Reed,  of  the  Wichiia 

T,,,,  T".  .  a-  (Kan.)  Beacon  staff,  to  Miss  Lucille 

IK  3((th  anniversary  issue  ot  the  The  Grit  home  office  torce  is  m  many  Grooms  of  Wichita,  July  29,  1931.  The 

B  i//iai;,j)>(.r/  (Pa.)  (,ri/,  a  weekly  ways  as  unusual  as  the  publication  itseli  .vedding  was  announced  by  the  couple 

with  a  national  circulation,  will  apjiear  In  it  there  is  a  Quarter  Century  Club  Qp]..  recently 

Dec.  11.  Start-  comprising  36  men  and  women,  each  of  t-  .  n  ^  i  i  i- 

ing  from  scratch,  whom  has  worked  at  least  25  years  for  ^  Sher- 

the  paper  has  Grit.  Mr.  Lamade  heads  this  list,  (Tex.)  Dcwiocrut,  to  Miss  Dorothy 

slowly  gained  in  Frederic  E.  Manson,  present  editor  of  Sherman,  at  Durant,  Okla., 

prestige  and  the  paper,  has  held  that  position  for  Ihanksgivmg  morning.  .Atter  the  wed- 

leadership,  and  37  years.  ^ they  went  to  San  Antonio  lor 

now,  according  to  ()ne  of  the  events  of  the  fiftieth  an-  honeymoon. 

the  publisher,  is  niversary  week  of  Grit  will  be  an  anni-  Stanley  McIntyre,  book  review 

read  by  more  versary  banquet  tendered  by  the  home  editor  and^  special  news  writer,  Holyoke 
than  4()U,0(K)  every  office  employes,  with  Mr.  Lamade  as  (Mass.)  Transcript-Telegram,  to  Miss 
week.  guest  of  honor.  Mary  Houston  Sloan  of  Holyoke, 

The  success  of  Grit  is  the  sole  surviving  weekly  July  23,  at  Suffield,  Conn.  The  wedding 

the  paper,  which  news-magazine  prepared  for  a  circula-  "'as  announced  recently, 

specializes  in  mat-  tion  field  that  formerly  boasted  more  John  Bryant  Miller,  of  the  United 
ters  of  interest  than  a  half  dozen  such  publications,  the  Press  staff,  Chicago  to  Miss  Marjorie 
Dietkick  i.amade  particularly  to  field  of  the  small  cities,  towns,  villages,  Althea  Roberts,  at  the  bride’s  home  in 
readers  in  rural  hamlets,  and  surrounding  farm  areas.  Maywood,  Ill.,  Nov.  26. 
sections,  is  due  to  the  persistent  and 

skillful  efforts  of  its  president  and  gen-  ■«;  ~~  - - ' 

eral  manager,  Dietrick  Lamade,  who  I  Ir  li  ir^  i  \\  ^ 

now,  at  73  years  of  age,  is  still  un-  V  V  V '\/N  Vl/CjDI  Ij  I 

flagging  in  his  management.  V-X’  W  II  W' 

Grit,  which  was  the  Saturday  edi-  i  ■ 

tion  of  the  ITilliamsporl  Daily  Sun  L_— CjF^  I  F^*T*  I  I 

and  Banner,  was  on  its  last  legs  in  I  I 

1884,  two  years  after  it  had  been  started.  ||g^l  HRI _ 1 

It  was  then  that  Mr.  lamade,  who  had  a  xt  c  u  >•  i-  l  .  i  i  <• 

worked  12  years  as  compositor,  press-  nevertheless  his  book  of 


'UR  OVN  V05!X> 

"or  Letters 


It  was  then  that  Mr.  lamade,  who  had  a  xt  c  u  >•  i-  l  .  i  i  <• 

worked  12  years  as  compositor,  press-  X^ANTED :  an  American  N  E.P.,  nalism,  but  nevertheless  his  book  of 
man  and  job  department  foreman,  in-  \  ^  b-V  Jefferson  Chase,  m  the  De-  recollections,  “Reading,  Writing  and 
terested  two  other  young  men  in  cember  La«i/y  Fair,  begins  with  a  pic-  Remembering’  (Harper  &  Brothers) 


rith  a  pic-  Remembering”  (Harper  &  Brothers) 


purchasing  the  perishing  weekly.  A  ‘he  present  economic  condiUon  contains  a  few  cogent  remarks  about 

thousand  dollars,  $150  of  it  in  cash,  was  o^‘he  coun  ry  and  the  nation  The  newspapers  that  show  his  understand- 
laboriously  acquired  for  the  purchase.  f  ‘h"  ^  habit  ot  mg  and  appreciation  of  them. 

The  first  two  years  under  the  Lamade  >•«  dmg  to  the  red  flag  ot  revolution,  H.s  account  of  his  ear  y  years  of 
managership  was  a  continual  bout  with  and  would  have  done  so  m  any  and  ess  training  on  the  Sussex  Da,  y  News  at 
the  sheriff  who,  acting  for  creditors,  stolid  and  less  politicallv  stable  than  this  Brighton  are  delightful.  Here  it  was, 
was  greatly  concerned  with  the  bills  the  country  It  is  time  for  a  New  Leo-  he  sap,  that  he  learned  “to  keep  my 
nawr  niled  un  seeminfflv  with  little  re-  uomic  Policy — ^not  the  R.I’.C.  or  the  thoughts  m  easily  accessible  pigeon- 
sowces  with  which  to^n^eet  them.  But  tilass-Steagall  quasi-mflatiomst  not  a  holes,”  and  laid  foundations  for  his 
money  was  begged  and  borrowed  and  umvepal  bankruptcy.  Maybe  the  tend-  career.  He  is  much  obliged  for  the 
the  paper  went  on.  On  one  occasion  it  cropping  assistance  given  him  by  his  early  asso- 

was  necessary  to  put  the  sheriff  out  of  «P  *^[5  '"^7  ^ejj  ‘=1“^  to  the  aates,  and  feels  that  the  experience  was 

the  office  by  force,  and  he  was  never  FfTcly-especially,  Mr.  Chase  thinks,  evaluable  to  him. 

veL  far  awLv  natural  rpersion  to  pioneer-day  He  followed  the  regular  reporter’s 

During  this  period  of  anxiety,  how-  Practice  is  combined  with  the  elaborate  routine  on  the  Brighton  newspaper,  but 
ever  Mr.  Lamade  found  time  to  im-  and  revolutionary  engmeermplan  called  ^as  more  interested  in  writing  verse, 
prov^  the  paper,  and  his  efforts  were  Techn^racy,  on  which  a  large  group  Some  of  his  work  landed  in  the  Lmu/mi 
Rewarded  by  a  slow  but  hopeful  climb  in  been  working  for  years,  fech-  ciobe,  in  the  “By  the  Way”  column  on 

circulation.  He  watched  every  angle  nocracy  will  surely  be  largely  publicized  Page  One.  In  several  years  he  began 
of  the  business,  and  performed  miracles  widely  discussed  in  the  immediate  anting  that  column  himself, 

with  the  meagre  mechanical  equipment.  briefly  “  is  a  blue-pnnt  jhen,  afterward,  when  he  had  be- 

Then  in  1885  came  the  idea  of  a  cir-  'f,‘y. 'J'ff'cb  use,  rather  than  come  a  well-known  author,  he  looked 

culation  outside  of  Williamsport.  A  ^^E wrv  TbirboXd^aduk 

gift  drawing  scheme  was  evolved,  and  f  f  ^  j  ^  popular  one  could  be  swallowed  up  in 

fgents  were®  obtained  in  many  pa  As  of  85,000  or  so.  “The  moral 

agciiis  weic  uuiaiucu  j  j  thc  nations  technical  operating  staff  to  .V  T  (par”  Mr  T  nrae  cave  “tliaf  an 

northeastern  Pennsylvania.  Mr.  Lamade  •  ,  ,  ,  ,  °  .  is.  i  tear,  Mr.  Lucas  says,  that  it  an 

worked  14  to  18  hours  a  day  during  the  ^ enough  to  run  the  country  u*"  ^ 

campaign.  It  ended  with  the  paper’s  a „ 

having  obtained  a  total  circulation  of  and  gi\e  evep  family  in  America  the  ^5  3^  editor  of  Punch  Mr.  Lucas 
14,000  copies,  with  all  bills  paid  and  Thl  nW  A^mer^an'nroffi^svs^  became  known  throughout  the  British 

$400  ia  aclal  cash  in  the  bank.  ,  «»“•„  ^  “ 

This  $400  was  used  as  a  deposit  on  J’y  .  the  ^imrfar  Times  oi  I^ndon  his  repu- 

$4,000  worth  of  mechanical  equipment.  ‘and  comLu^  about  Appraising  his  career, 

MoJe  °ma?h?nerr  wis  illirdiSed  and  '’evolution  in  any  jand  less  stolid  and  i  ^^4  been  fortunate  In  finding  edl- 
More  '"^eninery  was  puren^eo,  ano  forgotten  the  tors  who  let  me  do  very  much  as  1 

when  payments  for  this  had  been  met,  strike  at  Sioux  City  this  fall?  hked  and  therefore  have  been  less  under 

the  first  unit  of  the  spaemus  home  Grit  others-should  read  in  the  De-  i‘’®vent^re 't*hanLre"&a?V‘^frL‘lancV 

n^  occupies  was  bu.lt  inl^L  In  HarpePs  an  excellent  piece  of  Fi«t"‘"cam‘e  the  Globe?  then  the 

1^.  as  circulation  gradually  rose,  a  reporting,  “Rebellion  in  the  Corn  Belt :  Academy;  then  Punch  and  then  the 
addition  to  the  building,  doubhng  the  ^^^rican  Farmers  Beat  Their  Plow-  Too  easy, 

floor  space,  was  erect^.  A  third  unit  Swords.”  bv  Marv  Heaton  Jbe  book  is  leisurely  written  and 

to  cap  for  the  job  ^mt.ng  department  ^  often  written  vividly  ,w>tb  remembrance  of  amiable 

was  built  in  1905.  The  phys.^  prop-  sympathetically  of  attempts  to  .  names  —from  Swinburne  to  Hardy.  It 

erty  IS  now  valued  p  S500,m  economic  injustice.  read.ng.--J.W.P. 

T  "  ^'■4  And  the  mere  presence  in  The  Satur-  .  .  *  *.  *  c  'rt  \r 

Umade  audits  two  partners  comprised  Evening  Post  for  Nov.  26  of  an  ‘Member  psue  of  77ir  .Vm- 

the  staff.  Now  there  are  220  men  and  \Villiam  Allen  White,  “The  Outlook,  edited  by  Alfred  E.  Smith, 

women  in  the  home  office  force.  Nine-  Takes  His  Holiday”  shows  as  indicates  that  that  magazine  is  unusually 

teen  thousand  agents  distribute  the  explicitly  says  in  his  closing  '’eceptive  to  timely  articles  by  news¬ 
paper  weekly  m  14,000  towns  and  sentences:  “When  the  American  farmer  Papermen.  Most  of  the  contributors  are 

Villages.  f  ^  •  comes  out  to  the  road  with  a  club  newspapermen  and  women,  including 

The  story  section  of  Grit  is  one  ^  pitchfork,  the  warning  flag  is  Wayne  W  Parrish  Forrest  Davis, 

of  its  most  popular  features,  altnougn  _ R.W.  Ernestine  Evans.  Edward  Angly  and 

there  are  departments  for  everyv  mem-  ’  *  ’  «  *  *  Anne  O’Hare  McCormick.  Mr.  Par- 

ber  of  the  family.  It  is  profusely  illus-  .  .. .  .c-i/'U'ttxt/- noriDu  fish’s  article  on  Technocracy,  one  of  a 

trated,  a  single  issue  containing  as  many  V  »  w-  '  ^  u“k  t  1  j  t  ”  •  *  series,  helps  to  clarify  this  absorbing 
as  100  illustrations.  O  ET,  a  biography  by  Lloyd  Lewis,  conception  of  a  new 

Mr.  Lamade  was  born  in  Germany  in  ^  Daily  critic,  has  economic  order.  Miss  Evans  contributes 

1859,  and  has  lived  in  Williamsport  bwn  chosen  as  the  D^ember  choice  of  ^  critical  estimate  of  Mrs.  Franklin  D. 
since  1^7.  He  is  still  the  directing  Book  of  the  Month  Club.  Roosevelt,  which  is  pithy  and  informa- 

hcad  of  the  paper,  although  some  of  *  *  *  ..  Despite  its  rather  cumbersome 

the  duties  have  been  handed  over  to  t  ■  ^HE  interests  of  E.  V.  Lucas,  the  make-up.  The  New  Outlook  shows 

three  of  his  sons,  George  R.,  Howard  J.  British  writer,  tend  more  toward  signs  of  finding  an  intrenched  place  on 

T.,  and  Charles  D.  Lamade.  literary  matters,  as  opposed  to  jour-  the  magazine  stands. — J.W.P. 


ASSOCIATIONS 

Frank  L.  graham  has  been 

elected  president  of  the  S.\n  Diego 
(Cal.)  Press  Club,  succeeding  William 
Malcolm,  of  the  San  Diego  Sun.  Ver¬ 
non  Caughell  of  the  Sun  is  the  new 
vice-president.  Horace  R.  Hay,  of  tht 
Progress-Journal,  is  secretary;  Arthui 
L.  Moore,  of  the  Sun,  is  treasurer. 

Frank  S.  Newell,  circulation  director 
of  the  Toledo  Blade  and  Times  was  re¬ 
elected  president  of  the  Blade-Times 
Square  Club,  composed  of  Masoiis 
employed  by  both  newspajiers. 

Annual  frolic  of  the  Jackso.vville 
Advertisi.ng  Club  was  held  Dec.  2  at 
the  Hotel  Carling.  Publishers  and  their 
wives  attending  the  semi-annual  con¬ 
ference  of  the  Asociated  Dailies  of 
Florida  were  guests  of  the  club. 

More  than  200  editorial  and  business  ' 
staff  members  representing  35  Wisconsin 
schools  attended  the  annual  convention 
of  Wisconsin  High  School  Editors 
at  the  University  of  Wisconsin, 
Madison,  Nov.  25-27. 

Ohio  College  Newsi’aper  .Associa¬ 
tion  held  its  semi-annual  convention  in 
Toledo  Dec.  2-3.  Grove  Patterson, 
editor,  Toledo  Blade,  was  the  principal 
speaker  at  a  banquet  Friday  night. 
Robert  S.  Brown,  editor,  Toledo  Nens- 
Bee,  and  Dick  Meade,  News-Bee  sports 
writer,  spoke  at  a  luncheon  Saturady. 

Milwaukee  Press  Club  will  hold  its 
annual  Kiddies’  Christmas  Party,  Sun¬ 
day  afternoon  Dec.  18. 

Charles  B.  Reed,  chief  engineer, 
Curtis  -  Martin  Newspapers,  Philadel¬ 
phia,  last  week  was  elected  president 
of  the  Fourth  Estate  Square  Club, 
an  organization  of  Philadelphia  Masonic 
newsiiapernien.  Other  officers  named 
were  William  E.  Griffis,  secretary- 
treasurer;  Samuel  E.  Turner,  Charles 
Letsch,  Louis  H.  Eckstein,  vice-presi¬ 
dents,  and  William  Young,  Charles 
Bowen  and  T.  E.  Borton,  trustees. 

Press  Club  of  Sheboygan,  Wis.,  an 
organization  of  newspaper  and  adver¬ 
tising  men  of  Sheboygan  and  Kohler, 
has  voted  unanimously  for  the  second 
year  to  present  a  scholarship  to  the  out¬ 
standing  student  In  journalism  at  the 
Sheboygan  high  school.  Harold  R. 
Maier,  telegraph  editor,  Sheboygan 
(W’is.)  Press,  was  renamed  commit¬ 
tee  chairman  to  confer  with  school 
authorities. 

Regular  monthly  business  meeting  of 
the  Advertising  Women’s  Club  of 
New  York  was  held  Dec.  6  at  the 
Advertising  Club.  At  the  close  of  the 
meeting,  Beatrice  Crawford-Newcomb 
of  the  Dairymen’s  League  Neivs  spoke 
on  “Cooperative  Concern.”  Dorothy 
Quest  is  program  chairman. 

John  F.  Case,  editor,  the  Missouri 
Ruralisl,  has  been  re-elected  for  a  third 
term  as  president  of  the  American 
Agricultural  Editors’  Association. 

NEW  PUBLICATIONS 

FIRST  issue  of  the  Jones  County 
Tribune,  published  by  G.  Coffee,  edi¬ 
tor  and  R.  K.  Coffee,  business  man¬ 
ager,  made  its  appearance  in  Laurel, 
Miss.,  last  week.  The  Coffee  brothers 
also  operate  the  IPest  Point  (Ga.) 
Times. 

L.  R.  Bagby,  editor,  Craig  (Mo.) 
Leader,  has  announced  he  will  begin 
publication  of  the  Holt  County  Demo¬ 
crat,  in  Mound  City  Jan.  1.  The  Craig 
Leader  will  also  be  published  there. 

John  C.  and  Paul  C.  Bronaugh  have 
started  the  Golela  (Cal.)  weekly. 

For  the  present  it  will  be  printed  at 
the  plant  of  the  Moorpark  (Cal.)  En¬ 
terprise. 

BUFFALO  TIMES  CHANGES 

Several  changes  in  the  editorial  staff 
of  the  Buffalo  Times  took  place  Dw.  5. 
Richard  Hanser,  radio  editor,  resigned 
to  join  the  staff  of  the  Cleveland  Press. 
He  is  succeeded  by  Red  Reed,  who  has 
been  assistant  Sunday  editor.  George 
McMichael,  librarian,  was  named  as¬ 
sistant  Sunday  editor.  Matthew  _Sien- 
icki,  a  copy  boy,  was  made  assistant 
radio  editor.  Herb  Rodems  of  the 
sports  staff,  also  resigned. 


NTERTYPE 


★  Intertype  Faces  Are  All  Made  On 
Intertype  Wide  Tooth  Matrices 

★  VOGUE  ★  GARAMOND 

★  BODONI  ★  CLOISTER 

★  BODONI  MODERN  ★  KENNTONIAN 

★  GOUDY  BOLD  ★  MEDIEVAL 

★  BASKERVILLE  ★  LORIMER 


WIDE  TOOTH 


★  CENTURY 
★  RUGGED  BLACK 

★  ANTIOUE 

★  CASLON 

★  DEVINNE 


★  CHELTONIAN 

★  IDEAL  NEWS 

★  SCOTCH 

★  RONALDSON 

★  GOTHICS 


MATRICES 

Have  a  Greater  Surface  at  the 
Point  of  Great  Wear.  They  Cost 
No  More  and  Run  Smoothly  In 
Other  Line  Composing  Machines 

INTERTYPE  CORPORATION 

360  Furman  Street,  Brooklyn,  New  York;  Chicago,  130  North  Franklin  Street;  New 
Orleans,  1007  Camp  Street;  San  Francisco,  152  Fremont  Street;  Los  Angeles,  1220 
South  Maple  Avenue;  Boston,  80  Federal  Street;  Canada,  Toronto  Type  Foundry 

Company  Limited,  Toronto.  Distributors  Throughout  the  World  Old  Style  Narrow  Tooth  Matrices 


Set  in  Vogue  Bold  and  Vogue  Extra  Bold  with  Special  Characters 
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Circulation 


HANDICRAFT  EXPOSITION 


SUBSCRIPTION  PLANS 
OUTLINED  IN  SURVEY 


N.  E.  A.  Questionnaire  on  Methods 
of  Holding  Readers  Shows  That 
Publishers  Are  Willing  to 
Make  Concessions 


A  s>inposium  on  the  best  means  of 
keeping  old  readers  and  obtaining  new 
ones  during  the  depression,  printed  in 
the  National  Editorial  Association  No¬ 
vember  Bulletin,  showed  that  state  press 
association  heads  felt  that  this  was  no 
time  for  letting  down  the  bars  on  the 
subscription  price,  but  that  it  might  be 
necessary  to  offer  inducements  which  at 
other  times  might  be  considered  “bad 
business.” 

Neil  R.  Murray,  El  Monte  (Cal.) 
Herald,  California  Newspaper  Pub¬ 
lishers’  Association,  said  he  had  had 
good  results  from  offering  the  paper 
at  the  regular  price,  $2  a  year  in  ad¬ 
vance,  but  including  with  each  order  a 
certificate  worth  $1  to  be  used  in  buy¬ 
ing  merchandise  from  Herald  adver¬ 
tisers.  Certificates  to  the  value  of  $900 
were  cashed  by  the  Herald.  Before  the 
certificates  were  available,  subscription 
arrears  had  to  be  paid  up.  The  response 
to  this  offer  convinced  ilr.  Murray  that 
it  was  not  lack  of  money  that  accounted 
for  slow  renewals.  Other  California 
papers  had  successfully  used  this  plan, 
he  said. 

Herman  Roe.  Korthfield  (Minn.) 
Ketis.  field  director  of  the  N.HA., 
said  he  thought  it  expedient  for  pub¬ 
lishers  to  retain  their  regular  subscrip¬ 
tion  price,  but  to  make  concessions 
under  present  circumstances  by  offering 
a  higher-than-niarket  price  to  farmer 
subscribers  for  some  of  their  products, 
or  to  offer  a  trade  coupon  good  at  the 
stores  of  advertisers. 

John  H.  Reid,  Seattle  University 
District  Herald,  Washington  Press 
Association,  said  the  exi)erience  of  his 
association  had  been  an  aggressive 
policy  on  subscriptions  will  bring  re¬ 
sults  on  increasing  and  renewing  cir¬ 
culation  and  collecting  on  delinquents. 
“Weekly  publishers.”  he  said,  “are  prone 
to  follow  lines  of  least  resistance.” 

Acceptance  of  produce  for  paying 
arrearages  was  found  practicable  by 
W.  H.  Conrad,  Medford  Star-S^ezes, 
Wisconsin  Press  Association.  “When 
we  have  had  to  cut  off  subscribers  who 
seemed  unable  to  pay  anything,  we 
have  done  it  as  diplomatically  as  pos¬ 
sible.”  he  said. 

Extension  of  credit  is.  in  the  opinion 
of  W.  H.  Francis,  Velz’a  Journal, 
North  Dakota  Press  Association,  a 
disastrous  program  for  a  weekly  pub¬ 
lisher  to  follow.  “In  my  opinion,”  he 
said,  “it  is  better  to  run  a  short  sub¬ 
scription  list  than  have  people  on  the 
list  who  are  not  paid  up.” 

C.  C.  Harve”  Fort  Fairfield  Rez’iezc. 
Maine  Press  .Association,  and  Gerrv  D. 
Scott.  IFyoniinq  Post-Herald,  Illinois 
Press  Association,  also  told  of  plans 
they  had  started  for  obtaining  new 
subscriptions. 

Held  "Atlantic  City  Day” 

The  .Atlantic  Citv  ( N.  T.)  Press  Union 
and  the  .Atlantic  City  IVeckly  N^ezes  in 
co-operation  with  the  Retail  Merchant’s 
division  of  the  Chamber  of  Commerce 
conducted  “.Atlantic  City  Day.”  Dec.  1, 
the  city’s  most  successful  pre-Christmas 
shopping  dav.  Net  sales  nearly  doubled 
those  of  the  average  shopping  day, 
M.  E.  Blatt  and  Company,  largest  de¬ 
partment  store  in  the  city  reported. 


Feldman  Re-elected 

Harry  Feldman  was  re-electedNpresi- 
dent  of  the  New  York  Newspaper  and 
Mail  Deliverers’  Union  Dec.  6.  Other 
officers  elected  were  Daniel  Liana,  vice- 
president  ;  -Anthony  J.  Finamore,  day 
business  representative;  Joseph  Simons, 
night  business  repre.sentative ;  .Albert  C. 
Ruckdaschel,  secretary-treasurer;  Frank 
J.  Trickcr,  assistant  secretary,  and 
Rudolph  Meyer,  second  assistant  secre- 
tarv. 


Temple  (Tex.)  Telegram  Show 

Drew  Entries  From  500  Children 

( Special  to  Editor  &  Publisher) 

For  promoting  good-will  and  de¬ 
veloping  a  friendship  for  the  pajicr,  the 
Temple  (Tex.)  Daily  Telegram  feels 
that  it  has  found  a  “natural”  in  its  Toy 
Show  and  Handicraft  Exposition  for 
boys  and  girls  which  it  held  for  the 
second  year,  Nov.  18  and  19. 

-Although  the  county  itself  has  a 
poiiulation  of  but  50,000,  more  than 
10,000  people  attended  the  show. 

Last  year,  85  boys  and  girls  e-xhibited 
about  200  articles  in  the  show.  This 
year,  500  boys  and  girls  exhibited  1.500 
different  handicraft  projects,  including 
mechanical  toys,  practical  machinery, 
home  made  rope,  model  airplanes, 
wagon  and  ship  and  auto  models,  needle¬ 
work,  painting,  free-hand  drawing,  all 
sorts  of  manual  training,  and  a  hundred 
kinds  of  novelty  work. 

Walter  R.  Humphrey  is  editor  of  the 
Telegram. 

Circulation  Winners  Rewarded 

Prizes  to  winners  of  the  subscription 
contest  conducted  by  the  Asheville 
(N.C.)  Cithen-Times  Oct  9  to  Nov.  30, 
were  awarded  circulation  managers  of 
the  Hendersonville  and  Murphy  dis¬ 
tricts  at  a  banquet  held  in  .Asheville 
Dec.  2.  The  winners,  W.  G.  Wingo 
and  Jack  Ketter,  made  brief  talks. 
J.  R.  Marks,  circulation  manager  of  the 
Citizen-Times  was  toastmaster.  More 
than  40  carriers  were  present. 

Awards  Football  Trophy 

The  Detroit  Free  Press  presented  a 
football  trophy  to  Detroit  Northwestern 
High  school  Nov.  29  in  recognition  of 
that  school’s  achievement  in  winning  the 
western  division  cliampionship  of  the 
city  league.  Malcolm  W.  Bingay,  Free 
Press  editorial  director,  spoke. 

Turkeys  Classified  Prizes 

The  Xezi'  Orleans  Tinu'S-Picayune  re¬ 
cently  created  considerable  reader  inter¬ 
est  in  its  classified  pages  and  added 
linage  by  offering  a  turkey  free  each 
day  to  the  reader  who  best  answered 
20  questions,  the  answers  to  which  were 
found  in  the  classified  advertising 
each  dav. 


New  Column  Added 

“What’s  Going  On  ’Round  Town”  is 
the  caption  of  a  column  appearing  in 
the  Elmira  (N.Y.)  Star-Gasette  by 
Alatthew  Darrin  Richardson.  Mr. 
Richardson  has  also  started  a  series 
entitled  “What  Price  County  Govern¬ 
ment.” 


Can’t  Dispose  of  Axe  Handles 

-Admitting  he  had  “capped  the  climax 
in  bad  trades,”  Editor  Egbert  Taylor 
of  the  Greensburg  (Ky.)  Record- 
Herald,  weekly,  has  called  on  his  read¬ 
ers  to  suggest  what  to  do  with  eight 
axe  handles  he  accepted  as  pay  for  a 
year’s  subscription. 

Subscription  Rates  Reduced 

The  Goose  Creek  (Tex.)  Tri-Cities 
Sun  on  Nov.  28  reduced  its  subscrip¬ 
tion  rate  from  50  cents  to  40  cents  a 
month.  The  daily  has  adopted  the 
carrier-collection  svstem. 


Adds  Stamp  Department 

-A  new  department,  “The  Stamp  Col¬ 
lector,”  has  been  added  by  the  Council 
Bluffs  (la.)  Nonpareil  as  a  weekly 
feature.  The  first  appeared  Dec.  5.  It 
is  conducted  by  Max  Namen,  of  the 
editorial  staff. 


Medford  Cooking  School 

W.  J.  Latimer  of  the  Medford 
(Mass.)  Mercury  was  in  charge  of  the 
paper’s  annual  cooking  school,  Nov.  29 
to  Dec.  2  attended  by  2,500  women. 
Mrs.  Kathleen  Hackett  was  the  lecturer. 


Daily  Aids  Auto  Drivers 

The  Toledo  Blade  has  opened  the 
bureau  for  sale  of  automobile  license 
tags  which  it  operates  annually  in  the 
lobby  of  the  Blade  business  office.  Two 
special  clerks  are  in  charge. 


ISSUED  MARKET  SURVEY 

The  Spokane  (Wash.)  Spokesman- 
Review  and  the  Spokane  Daily  Chro¬ 
nicle,  have  issued  jointly  a  50-page  book 
entitled  “Consumer  Study  of  the 
Spokane  Market,”  for  their  advertisers. 
The  study  was  made  bj-  R.  L.  Polk  & 
Co.  and  contains  detailed  analysis  of  the 
buying  habits  of  the  people  in  the  metro¬ 
politan  area  surrounding  the  city  as 
well  as  the  city  of  Spokane  itself. 
Tables  and  charts  illustrate  the  publica¬ 
tion. 

Gave  Basketball  Course 

The  Lincoln  (Neb.)  Journal  in  co¬ 
operation  with  the  Lincoln  Recreation 
Board  and  the  Lincoln  Y.M.C..A.  spon¬ 
sored  a  three-day  Lincoln  Newspapers 
Basketliall  school  recently.  It  was 
directed  by  Charles  Black  who  in¬ 
structed  the  boys  in  the  five  fundamental 
phases  of  basketball.  Following  com¬ 
pletion  of  the  course  the  boys  were 
awarded  certificates.  The  school  will 
be  conducted  ne.xt  year. 

Redwood  City  Cooking  School 

The  Redzvood  City  (Cal.)  Tribune- 
Standard  recently  sponsored  a  cooking 
school  which  attracted  more  than  1,00() 
women.  Twenty-three  local  advertisers 
and  ten  national  advertisers  participated. 
The  .sch(X)l  was  conducted  by  Miss 
Louise  Lane  of  the  Western  Feature 
Enterprises.  George  McQueen,  adver¬ 
tising  manager  of  the  Tribune-Standard 
handled  all  detail  and  advertising  for 
the  event. 

Would  Protect  Children 

-Alleging  that  news  stories  regarding 
juvenile  delinquents  causes  notoriety 
which  may  result  in  further  delinquen¬ 
cies,  an  attempt  will  be  made  to  pass  a 
law  in  Louisiana  which  will  prohibit 
publication  of  such  records-  The  pro- 
IKisal  has  been  placed  before  the 
Children’s  Code  Commission  by  Louis¬ 
iana  Parent  Teacher's  -Associations  of 
the  first  and  second  districts. 


Prosperity  Smile  Contest 

The  Madison  (Wis.)  Capital  Times, 
conducted  a  four-day  “Prosperity 
Smile”  contest  in  conjunction  with  the 
showing  of  a  motion  picture  “Pros¬ 
perity”  at  a  local  theatre. 

Ad-Writing  Contest 

The  Syracuse  (N.Y.)  Herald  is 
sponsoring  a  $7,500  prize  Zain  Ad-Test, 
with  163  prizes  and  a  grand  award  of 
$1,000.  Thirty-one  business  houses  are 
cooperating. 

Plans  Bridge  Tournament 

The  Appleton  (Wis.)  Post-Crescent 
and  the  Appleton  Contract  Bridge  as¬ 
sociation  are  sponsoring  jointly  a  state¬ 
wide  tournament  for  teams  of  two,  to 
be  played  in  the  local  Elks  club  Jan.  7. 

Circulation  Firm  Robbed 

-A  quaitet  of  gunmen  held  up  the 
office  of  Charles  Levy  Circulating  Com¬ 
pany,  Chicago,  on  Nov.  29  and  walked 
off  with  $1,560. 


WRITER’S  IDEA  ADOPTED 

Gov.  Pinchot  Proclaims  Pennsylvanit 
"Homecoming  Week” 

(Special  to  Editor  &  Publisher) 

PniLADELi’Hi.v,  Dec.  6.  —  A  state¬ 
wide  Homecoming  Week,  starting  Mon¬ 
day,  Dec.  12,  has  been  set  aside  by 
Governor  Pinchot  of  Pennsylvania,  at 
the  suggestion  of  Miss  Vivian  Shirley 
feature  writer,  Philadelphia  Evenino 
Ledger. 

The  plan  is  to  re-unite  as  many 
families  as  possible  where  members  are 
missing  or  have  dropped  from  sight  or 
contact  through  various  causes.  It  is 
an  amplification  of  the  “Missing  Per¬ 
sons”  week,  sponsored  by  Miss  Shirley 
three  years  ago  in  the  PAening  Ledger, 
which  brought  several  thousand  appeals' 
to  absent  members  of  families  to  return 
or  get  in  touch  with  grieving  parents, 
wives,  children  or  other  relatives.  .As' 
a  result  scores  of  reconciliations  were 
reported  covering  nearly  a  score  of 
states. 

LIBEL  ACTION  DISMISSED 

Justice  Edward  J.  Gavegan  in  Man¬ 
hattan  Supreme  Court  this  week 
granted  a  motion  to  dismiss  the  com¬ 
plaint  in  the  $25,000  libel  action  brought 
against  the  Nezv  York  Daily  Mirror  by 
Mrs.  Sarah  Caiati.  The  justice  further 
ruled  that  .she  would  have  to  serve  an 
amended  complaint  before  Dec.  20. 
Counsel  for  the  Mirror  asserted  that 
plaintiff  had  not  set  forth  a  cause  of 
action  and  that  the  article  complained  of 
was  not  libelous  per  se. 

LUDLOW  WRITING  SERIES 

“.America  Go  Bust”  is  the  title  of  a 
series  of  16  articles  that  began  in  the 
Indianapolis  Star,  Dec.  5.  Congress¬ 
man  Louis  Ludlow,  a  Washington  cor¬ 
respondent  for  28  years  before  he  was 
elected  to  Congress  from  the  In¬ 
dianapolis  district  three  years  ago,  is 
the  author.  The  series,  which  will  be 
published  this  winter  in  book  form  by 
the  Stratford  Company  of  Boston,  deals 
with  the  rapidly  increasing  cost  of 
federal  government. 

COUNCIL  BLUFFS  CHANGES 

Following  the  resignation  of  Richard 
L.  Capell,  city  hall  reporter.  Council 
Bluffs  (la.)  Nonpareil,  who  purchased 
the  Council  Bluffs  (la.)  Labor  Nezvs, 
several  .staff  changes  have  been  made 
on  the  daily.  LeRoy  Wallace,  sports 
editor,  was  named  city  hall  reporter. 
Harry  Mauck,  reporter,  had  been  named 
sports  editor  and  Eddie  Schoenbaum 
succeeds  Mauck,  assuming  the  duties 
of  radio  and  movie  editor  in  addition  to 
reportorial  work. 


Carrier  Rescues  Child 

Billy  Shelton,  13-year-old  newspaper 
carrier  of  St.  Joseph,  Mo.,  has  been  re¬ 
commended  for  a  medal  for  bravery  as 
a  result  of  his  rescue  of  a  9-year-old 
girl  from  an  attack  bv  three  dogs 
Nov.  26. 
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The  Spirit 

Of  1933 


Manhattan  Rubber 
Inking  Roller 

Economies 

— perfect  printing — no  waste 

— durability — long  life 

— no  shrinking  or  blistering  or  expansion 

— perfect  retention  of  ink  distributing  qualities 

— evenness  of  film  spread  on  halftones  or  type 

— efficiency  and  printing  qualities 

— unexcelled  wearing  resistance  under  high 
speed  heavy  duty  presses  and  heavy  runs 

— no  cracking,  chipping  or  swelling 

— accuracy  of  performance 

— easy  on  press  bearings 

— easily  reground  with  large  savings  in  clean  up 

— These  are  not  theories  but  actual  facts — taken 
from  performance  on  high  speed,  heavy  duty 
presses  now  equipped  with  these  money-sav¬ 
ing,  quality  printing  rollers. 


Relentless 
Demand 
For  True 
Economy 


THE  MANHATTAN  RUBBER  MEG.  DIVISION 

OF  RAYBESTOS-SIANHATTAN,  INC. 

MECHANICAL  RUBBER  GOODS 


PASSAIC,  N.  J. 

DISTRIBUTORS 

SAM'L  BINGHAM’S  SON  MFC.  CO. 

ChiciiKO,  III.  Atlanta,  Oa.  Indianapolis,  Ind. 

Clevpland,  Ohio  Drtrolt.  Mich.  Minneapolis,  Minn. 

I)es  .Moines,  Iowa  Kansas  City,  Mo.  St.  Lonis,  Mo. 

Kalamazoo,  Mich,  Pittsburgh,  Pa.  Sprinicfleld,  Ohio 

NashTille,  Tenn.  Dallas,  Tex.  Cincinnati.  Ohio 


GODFREY  ROLLER  COMPANY 

311-313-315  No.  Camac  St. 
PhiladelphU,  Pa. 


FRANK  A.  REPPENHAGEN 

330  Oak  Street,  BulTalo,  N.  T. 


WILD  &  STEVENS,  INC 

S  Purchase  Street,  Boston,  Mass. 
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DRY  GOODS  CHIEF  PRAISES  PRESS 
FOR  AID  TO  QUALITY  CAMPAIGN 

Fine  Spirit  of  Cooperation  Displayed  In  All  Parts  of  U.  S., 
P.  A.  O’Connell  Declares — Says  Local  Advertisers 
Need  Assistance 

By  C.  £.  PELLISSIER 


<<TT  IS  particularly  gratifying,  and  I 

JLmight  add,  very  encouraging,  to  the 
members  of  the  National  Retail  Dry 
Goods  Association  sponsoring  the  return 
to  quality  movement,  to  note  the  fine 
spirit  of  cooperation  being  shown  us  by 
the  various  newspapers  all  over  the 
United  States,”  P.  A.  O’Connell,  presi¬ 
dent  of  the  E.  T.  Slattery  Company  of 
Boston,  Mass.,  one  of  the  leaders  and 
originators  of  this  movement,  told  Edi¬ 
tor  &  Publisher  this  week. 

“I  have  received  many  letters  from 
publishers  expressing  their  full  agree¬ 
ment  with  our  objectives  and  offering 
their  cooperation.  They  have  opened 
the  columns  of  their  newspapers  to  any 
news  we  might  wish  to  have  published 
in  connection  with  the  drive  and  in  addi¬ 
tion  many  of  these  newspapers  have 
devoted  full  pages  of  advertising 
addressed  to  their  readers  calling  their 
attention  to  the  need  and  the  bene¬ 
fits  that  would  accrue  by  featuring  qual¬ 
ity  in  their  purchasing  against  the  ex¬ 
clusive  consideration  of  price. 

“It  becomes  more  and  more  apparent 
that  newspaper  publishers,  as  well  as 
retailers,  are  beginning  to  recognize  the 
fact  that  there  must  be,  not  only  greater 
quality  in  merchandise,  but  what  is 
vastly  more  important  from  the  news¬ 
paper’s  point  of  view,  a  much  greater 
degree  of  quality  in  advertising. 

“As  the  National  Quality  Movement 
drive  gathers  headway  I  am  more  and 
more  impressed  with  the  fact  that  news¬ 
papers  must  lend  active  leadership  in 
assisting  the  advertisers  of  their  com¬ 
munities  to  recognize  quality  advertis¬ 
ing.  It  is  not  enough  that  the  various 
retail  groups  point  out  the  merits  of 
quality  copy  but  rather  that  the  news¬ 
papers  themselves  act  as  a  guide.  The 
strong  hand  of  the  newspaper  itself  must 
definitely  point  to  quality  and  exercise 
a  control  over  the  type  of  advertising 
that  it  presents  to  its  readers. 

“I  do  not  mean  that  the  newspapers 
should  set  up  a  policing  of  their  adver¬ 
tising  pages  to  the  extent  that  such 
policing  bring  about  ill-will  among  ad¬ 
vertisers.  On  the  contrary  such  policing 
is  possible  if  enacted  in  the  nature  of 
service  to  the  customer. 

“In  the  past  I  have  recommended  that 
a  man  well-versed  in  all  details  of 
retail  store  merchandising,  be  appointed 
by  each  newspaper  to  act  as  contact  man 
between  the  store  and  the  newspaper.  It 
would  be  his  duty  not  only  to  point  out 
to  the  erring  advertise*"  the  misleading 
and  untruthful  facts  contained  in  his 
advertising  but  to  point  out  ways  in 
which  that  copy  might  be  changed  to 
make  it  just  as  effective  but  in  full 
compliance  with  all  the  laws  of  fair 
play.  I  still  favor  that  policy. 

“One  of  the  objectives  of  the  quality 


movement  is:  ‘to  make  our  advertising 
more  productive  by  increasing  public 
confidence  in  it  through  the  honest  pro¬ 
motion  of  the  kind  of  merchandise  the 
public  needs  and  which  will  give  the 
most  economic  service.’ 

“It  is  my  belief,  and  that  of  my  col¬ 
leagues,  that  the  day  of  superlatives  has 
passed,  or  at  least  the  day  has  passed 
when  they  will  pay.  By  telling  the 
truth  and  nothing  but  the  truth  we  can 
obtain  the  confidence  of  the  consumer 
who  reads  our  advertising.  This  con¬ 
fidence  is  sadly  lacking  today  and  with 
good  reason,  and  this,  in  my  opinion,  is 
the  chief  reason  why  advertising  is  not 
bringing  the  results  that  it  should. 

“More  attention  should  be  given  to 
featuring  the  honest  truth  about  a  prod¬ 
uct  in  all  advertising — not  relying  on 
consumer  interest  in  catch  phrases.  One 
should  stress  the  superior  points  of  a 
product  and  not  the  points  that  some 
advertising  expert  states  is  sure  to  catch 
public  fancy.  I  firmly  believe  that  the 
public  will  take  advertising  seriously 
just  as  soon  as  advertising  becomes 
honestly  serious.” 

As  president  of  the  National  Retail 
Dry  Goods  Association  Mr.  O’Connell 
has  vigorously  championed  the  cause  of 
quality.  As  chairman  ex-efficio  of  the 
Committee  of  100,  spon.soring  this  new 
back-to-quality  drive,  he  is  effectively 
carrying  on  the  work  he  so  ably  pio¬ 
neered.  The  drive  is  being  carri^  into 
all  lines  of  business  and  is  not  being 
restricted  to  the  dry  goods  field  alone. 
Already  advertising  has  taken  on  a 
greater  tone  of  quality  appeal  in  many 
of  these  fields. 

The  advertising  of  the  Slatte^  Com¬ 
pany  has  always  been  on  a  quality  basis 
exclusively.  A  good  example  is  to  be 
found  in  the  copy  that  announced  the 
65th  anniversary  of  the  store,  a  sale 
without  price  comparisons,  and  carry¬ 
ing  considerable  institutional  copy 
stressing  the  point  that  quality  mer¬ 
chandise,  at  a  reasonable  price,  was  the 
paramount  offering.  The  growth  of  the 
company  during  the  past  few  years  that 
necessitated  a  new  six  floor  building 
added  to  the  original  premises,  exem¬ 
plifies  the  truth  that  quality  does  pay. 
All  this  in  a  period  when  many  other 
stores  were  featuring  price  in  the  face 
of  a  heavy  depression  period.  Mr. 
O’Connell  not  only  preaches  but  he  prac¬ 
tices,  a  fact  that  gives  the  preaching 
much  more  weight. 

COPE  JOINS  U.  P. 

Thomas  Cope,  until  recently  assistant 
night  editor  of  the  Parts  Herald,  has 
resigned  to  join  the  Paris  bureau  of  the 
United  Press,  taking  the  place  of  N.  R. 
Packard,  who  has  resigned  to  go  to 
the  Balearic  islands. 


CERTIFIED  SERVICE 

E«fy  molding,  quick  scorching,  singular  freedom  from  chills  end  buckles, 
and  sure  casting,  make  publishers  and  their  stereotypers  enthusiastic  over 
Certified  Dry  Mab. 

We  respectfully  suggest  that  you  put  Certifieds  to  the  test  in  your  foundry 
under  your  own  working  conditions  so  that  you  can  judge  their  comparative 
value. 

There  is  no  charge  for  samples  and  there  is  no  obligation  on  your  part. 

We  are  at  your  service.  ^ 


Something  Worth 


Crowing  About 

Two  Department  Stores 

TUESDAY,  NOVEMBER  29 
EXPERIENCED  LARGEST  DAY’S 
•  BUSINESS,  USED  PAPER  EXCLUSIVELY. 

More  units  sold  than  on  est  day  in  1931.  Eleven 
any  day  in  25  years  .  .  7  articles  completely  sold  out 
departments  ahead  of  larg-  by  noon  .... 

BUYING  POWER  PREVAILS 

1932  Sales  in  Plainfield,  N.  J.,  are  positive  proof 
that  the  market  is  still  very  much  alive  .  .  . 

November  18  to  26 

One  CAR  LOAD  of 

Colgate  Palmolive  Peet  Co* 

Products  Sold  by  One  Concern 

SINGLE  DAY  SALES 

1,000  pairs  of  women’s  2120  women’s  silk  450  pairs  men’s  and 
silk  hose  were  sold.  slips,  women’s  shoes. 

Since  January  1932  Since  May  1932 

r\  frigidaires  ^  ^  williams 

Sf^vJ  have  been  SCJ  OIL-O-MATIC  burners 

sold  ....  have  been  sold. 

T7  C  C  T  Mr.  Space  Buyer,  a  new  zest  for 

Y  ^  ^  >  business  lies  in  the  fertile  fields  of 

Plainfield,  N.  J. 

93%  of  the  families  in  this  prosperous  community  receive 
The  Courier-News  daily. 


CERTIFIED  DRY  MAT  CORPORATION  THE  PLAINFIELD,?.  COURIER-NEWS 

340  Madison  Avenue  ^  New  York.  N.Y  a  Gannett  newspaper 

For  dependable  stereotyping  use  Certified  Dry  Mats  represented  by  j.  p.  McKinney  a:  son 
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Above:  Powers’  Revolutionary  New  Slripfilm  Camera. 
Left:  Powers’  New  Automatic  Deep-Etching  Unit. 


Powers’ New  Engraving  Equipment  is  Causing  a  Lot  of  Talk 

IT’S  "open  house”  at  Powers’  Engraving  Plants.  And  look  at  the  big  machine  in  the  insert  .  .  . 

Busy  agency  men  are  finding  time  to  visit  them  that’s  Powers’  Automatic  Deep-Etching  Unit.  Into 
. . .  and  are  going  away  amazed  at  what  they  see.  the  acid  "baths”  go  the  plates  .  .  .  not  one  at  a 
Why?  Because  new,  revolutionary  machines  time  . . .  but  many  flats  together.  Every  one  comes 
. . .  vital  to  agency  production  work . . .  are  turning  out  exactly  alike,  halftones  deeply  etched  with 
out  better  plates.  clean  bottoms  .  .  .  tops  of  lines  and  typematter 

Look  at  that  camera . . .  it’s  a  Stripfilm . . .  does  ?«'’*'“*  •  •  •  straight  down, 

away  with  the  old  "wet-plate”  type.  No  more  The  hazard  of  varying  ability  in  workmen  on 
slow  plate  preparations.  Negatives  run  through  it  the  same  job  is  eliminated.  Powers’  equipment 
on  rolls  . . .  "shooting”  of  copy  is  continuous.  does  it . . .  and  does  it  right. 

What  advantage  has  it  besides  speed?  Just  this  Better  plates  are  being  made!  Powers  is  making 
...  it  turns  out  negatives  absolutely  uniform  in  them.  Advertisers  and  their  agencies  are  finding 
quality,  regardless  of  which  shift  is  at  work.  that  out.  Call  PEnnsylvania  6-0600. 

POWERS  REPRODUCTION  CORPORATION,  205  WEST  39th  STREET,  NEW  YORK 
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SATURDAY  PAGE  SOLD 
TO  GROUP  OF  STORES 

Feat  Which  “Couldn’t  Be  Done’’ 

Achieved  In  Elmira  With 
Eighteen  Merchants  Co¬ 
operating 

Bv  J.  Frank  Duffv 
Advertising  Counsel, 

Gannett  Newspapers 

“Necessity  is  the  mother  of  inveit- 
tiou.”  Reduced  linage  in  these  days  has 
made  newspaper  publishers  all  over  the 
country  keenly  alert  for  ideas  which 
will  increase  it.  Even  in  good  times, 
the  Saturday  evening  paper  did  not  as 
a  rule,  carry  any  advertising  of  local 
stores.  To  develop  local  store  adver¬ 
tising  for  a  Saturday  evening  paper  in 
dull  times  was  labeled  as  the  wildest 
kind  of  an  idea.  Any  one  who  sug¬ 
gested  that  it  could  be  done  would  only 
cause  his  friends  to  nod  and  smile  and 
say,  “Poor  chap,  the  depression  has  got 
him.” 

One  day  last  summer,  John  T. 
Calkins,  general  manager  of  the  Elmira 
(N.  Y.)  Star-Gazette,  had  one  of  those 
meetings  of  his  advertising  staff,  dur¬ 
ing  which  it  was  hoped  something  might 
develop  which  would  be  actually  worth¬ 
while  and  which  would  be  quickly  indi¬ 
cated  in  increased  advertising  linage. 

There  was  the  usual  pep  and  en¬ 
thusiasm,  but  what  General  Manager 
Calkins  emphasized  most,  was  the  ne¬ 
cessity  for  the  absolutely  oiien  mind 
in  connection  with  any  idea  or  plan. 
The  possibility  of  the  use  of  the  Satur¬ 
day  evening  ^ition  by  local  merchants 
for  Monday  store  business  was  dis¬ 
cussed,  and  without  regard  to  traditional 
opinions  everywhere  against  the  idea. 
I'he  staff  decided  to  prove  to  the  mer¬ 
chants  that  a  Saturday  evening  paper 
is  read  and  that  any  store  with  an  at¬ 
tractive  offer  of  merchandise  on  Mon¬ 
day  could  use  the  Saturday  evening 
paper  with  good  results. 

.Accordingly,  they  put  the  idea  up  to 
18  local  merchants — each  one  to  use 
uniform  space  in  a  i»ge  group  of  spe¬ 
cially  priced,  attractive  items  of  mer¬ 
chandise  which  would  be  on  sale  in 
their  stores  on  Monday. 

.All  of  the  stores  were  skeptical  and 
most  of  them  very  positive  in  their 
opinion  that  it  would  not  bring  results. 
They  were  prevailed  ujwn,  however,  to 
try  it  out  and  withhold  opinions  and 
judgment  until  after  Monday  when  they 
could  check  up  on  sales.  Most  of  the 
merchants  went  along  with  the  idea  in 
a  sort  of  good  fellowship  spirit — the 
expenditure  was  not  large  and  they 
wanted  to  show  their  co-operation. 

That  was  more  than  five  months  ago. 
For  20  successive  Saturdays  this  group 
page  advertisement  of  18  local  stores 
has  appeared  without  a  break  in  the 
Saturday  evening  edition  of  the  h-lmira 
Star-Gazette.  It  has  become  a  fixture 
and  has  developed  into  a  regular  feature 
of  the  newspaper.  The  readers  have 
become  used  to  it  and  consult  it  regu¬ 
larly  for  attractive  bargains. 

It  was  discovered,  however,  that  the 
most  important  factor  in  the  success  of 
the  page  is  the  item  which  each  mer¬ 
chant  selects  to  advertise  for  sale  on 
Monday.  This  particular  point  is 
watched  very  carefully  and  the  interest 
of  the  greatest  number  of  readers  is 
considered  when  the  selection  of  the 
item  is  made.  The  results  vary  ac¬ 
cording  to  the  item,  very  naturally. 
Some  of  them  are  so  attractive  that 
there  is  often  a  demand  in  the  store 
during  the  closing  hours  of  .Saturday’s 
business. 

Thus,  it  seems,  that  a  traditional 
theory  that  the  Saturday  evening  news¬ 
paper  is  not  a  good  mediunF  for  the 
local  store  has  disappeared  completely — 
at  least  in  Elmira.  N.  Y. 


STILL  NEGOTIATING  SCALE 

Xo  agreement  has  yet  been  reached 
between  the  newspaper  publishers  of 
Scranton,  Pa.,  and  the  printers  on  a 
new  wage  scale.  The  printers  have 
been  asked  to  accept  a  reduction  of  10 
per  cent. 


P.N.P.A.  MEETING  JAN,  13-14 

The  Pennsylvania  Newspaper  Pub¬ 
lishers'  .Association  will  hold  its  annual 
convention  in  Harrisburg,  Jan.  13 
and  14. 


PRESS  ATTITUDE  ON 
DEBTS  CRITICIZED 

Half-Truth*  and  Fictions  Have  Been 
“Harped  On’’  By  Partisan 
Newspapers  Speaker  Tell* 
Columbia  Group 

The  charge  that  the  mass  of  Ameri¬ 
can  people  derive  their  uninformed  and 
inaccurate  opinions  on  the  war  debt 
question  from  a  cheap,  partisan  press, 
was  made  by  E.  Johnston  Coil,  of  Har¬ 
vard  University,  at  a  forum  held  on 
the  subject  of  war  debt  payments  at 
the  International  House,  New  York,  on 
Sunday  evening,  Dec.  4.  Mr.  Coil  pre¬ 
sented  the  American  attitude  along  with 
French,  Italian  and  British  university 
students,  who  interpreted  the  attitudes 
of  their  respective  governments. 

The  people  of  the  United  States,  he 
contended,  wanted  to  “do  the  right 
thing”  in  this  matter,  but  they  were 
not  prepared  to  receive  the  facts,  be¬ 
cause  they  were  readers  of  newspapers 
which  for  the  past  12  years  had  “harped” 
on  certain  half-truths  and  fictions,  while 
evading  the  real  issues  at  stake.  He 
admitted  that  a  few  newspapers  were 
facing  the  issues  squarely,  but  that  these 
did  not  reach  the  great  mass  of  Ameri¬ 
cans,  and  so  their  influence  was  hardly 
felt. 

Prevailing  attitudes,  as  a  result  of  the 
power  of  this  section  of  the  press,  he 
said,  let  most  American  citizens  to  be- 
jieve  that  the  war  debts  should  be  paid 
immediately,  on  the  grounds  that  the 
United  States  was  not  to  blame  for  the 
war.  that  the  government  had  already 
made  generous  concessions,  that  repara¬ 
tions  and  war  debts  were  not  con¬ 
nected,  that  the  advocates  of  revision  or 
cancellation  were  international  bankers 
looking  to  their  own  selfish  interests, 
and  finally,  that  the  depression  had  been 
a  result  of  peculiarly  European  condi¬ 
tions. 

Afr.  Coil  criticized  the  President  for 
his  lack  of  leadership,  and  held  that 
Mr.  Hoover’s  apparent  evasion  of  the 
obligation  to  do  some  fact-finding  on 
the  matter  was  a  violation  of  the  ethics 
of  his  engineering  profession.  It  was 
the  duty  of  the  chief  executive,  he  be¬ 
lieved,  to  initiate  and  inform  the  people 
on  such  an  important  international  ques¬ 
tion.  He  contended  that  were  the  Euro¬ 
pean  powers  forced  to  pay  now,  the 
resulting  drop  in  world  prices  would 
mean  that  the  United  States  gained 
two  million  dollars  in  gold,  but  lost 
two  billion  dollars  in  trade. 

It  was  the  belief  of  the  informed 
minority,  he  said,  that  Congress  or  the 
President  should  propose  to  postpone 
payments  for  the  present,  and  have  the 
entire  debt  question  reconsidered  with 
a  view  to  reciprocal  concessions  in  the 
way  of  reduced  armaments  and  lower 
tariffs. 


PRESS  CRITICS  DON’T 
WORRY  WILL  ROGERS 


MONTREAL  CRITIC  HONORED 


Says  He’s  “World’s  Worst  Writer” 
But  Independent,  In  Letter  To 
Editor  of  Marysville,  Cal., 
Daily 


Will  Rogers  grew  rather  indignant 
when  a  California  newspaper,  the 
Marysz-ille  Appeal-Democrat,  advanced 
the  theory  that  his  flight  to  South 
.America  during  the  heat  of  the  Presi¬ 
dential  campaign  might  have  been  taken 
because  his  daily  comments  on  politics 
were  developing  a  "backfire”  from  the 
newspapers  that  use  his  daily  service. 
After  the  campaign  was  over  he  wrote 
a  characteristic  letter  to  the  Appeal- 
Democrat  in  which  he  maintained  the 
fairness  of  his  articles  and  his  own 
freedom  from  dictation. 

“Somebody  sent  me  your  editorial  in 
which  you  had  suggested  that  on  ac¬ 
count  of  the  election  that  my  syndicate 
that  I  write  for  had  perhaps  sent  me 
to  South  America  to  avoid  the  elec¬ 
tion,”  wrote  Will.  “Well  you  are  just 
as  right  as  all  editorials.  You  notice 
I  was  back  here  in  plenty  of  time  to 
get  into  plenty  of  arguments.  The 
New  York  Times  left  out  some  of  my 
articles  because  they  w’ere  not  in  favor 
of  the  Democrats,  and  the  San  Fran¬ 
cisco  Chronicle  got  letters  of  kicks  about 
all  that  was  against  the  Republicans, 
so  I  must  have  not  been  so  bias 
after  all. 

“No  one  sends  me  anywhere.  I  write 
what  I  please.  If  your  paper  or  any 
other  don’t  care  to  print  it  your  oppo¬ 
sition  will.  So  papers  give  me  very 
little  worry. 

“I  have  always  tried  to  be  fair.  I 
have  said  more  complimentary  things 
about  Mr.  Hoover  in  his  four  years 
than  I  could  pile  up  in  this  room  on 
paper.  Still  if  he  does  something  that 
I  think  is  not  so,  or  not  in  keeping  with 
the  office,  I  will  say  so. 

“Read  Time  of  this  week  and  see  if 
they  don’t  say  the  same  thing  about  the 
latter  part  of  the  campaign,  and  things 
he  said.  Roosevelt  can  no  more  de¬ 
liver  all  the  things  he  promised  than 
I  could.  These  are  no  ‘super’  men. 
We  can  kid  about  ’em.  They  are  not 
beyond  mistakes.  No  sir,  don’t  you 
worry  about  Mr.  Rogers.  I  will  do 
and  say  what  I  please  as  long  as  I 
think  it’s  fair,  truthful  and  entertain¬ 
ing.  I  owe  allegiance  to  no  one.  I  am 
the  worst  writer  in  the  world,  but  none 
are  more  independent. 

“And  besides  it’s  not  my  business, 
and  I  don’t  have  to  make  a  living  out 
of  it.  What  is  your  paper  anyhow. 
Democratic  or  Republican,  and  where 
is  your  town?  I  will  come  and  see 
you  some  time.  Good  luck  to  you.” 

The  Appeal-Democrat  concluded  the 
exchange  of  courtesies  by  inviting 
Rogers  to  make  his  proposed  trip  to 
Marysville  in  January  and  to  be  the 
guest  there  at  that  time  of  the  Cali¬ 
fornia  Newspaper  Publishers’  Associa¬ 
tion  at  its  annual  convention. 


S.  Morgan-Powell  Given  Banquet 
On  50th  Year  In  Journalism 

(Special  to  Editor  &  Publisher) 
Montreal,  Dec.  5. — Honoring  a  dis¬ 
tinguished  confrere  on  his  attainment  |{ 
half  a  century  of  active  journalisa 
members  of  the  editorial  staff  of 
Montreal  Daily  Star,  held  a  journalistr 
jubilee  in  the  Mount  Royal  Hotel  Sas 
urday  night,  when  they  entertaind 
S.  Morgan-Powell,  assistant  edito- 
drama  critic  and  literary  editor  of  th 
paper. 

Mr.  Morgan-Powell  started  his  news 
paper  career  on  the  Yorkshire  Post,  d 
Leeds,  England,  50  years  ago.  H 
wandered  over  many  countries  in  pm 
suit  of  news  and  impressions,  and  sper 
several  years  in  British  Guiana.  Con| 
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ing  to  Montreal  more  than  30  years  ag 
he  was  for  a  long  time  with  th 
Montreal  Herald,  but  has  for  man 
years  been  best  known  for  his  criticism 
in  the  Star. 

Of  portly  build.  Morgan-Powell 
known  as  “the  G.  K.  Chesterton 
Montreal.” 

Following  the  toasts,  “Morgan”  wa 
presented  with  a  framed  sketch  of  him 
self  drawn  by  A.  G.  Racey,  the  Star 
cartoonist.  W.  J.  Little,  circiilatio 
manager,  made  the  presentation. 
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A  full  range  of  sizes 


from  5  point  to 


36  point 


enables  you  to  set 
almost  every  line 
in  the  paper 
from  classified  ads 
to  big  heads 
on  the 


TWO-<-0]\i 


As  a  Result  of  a  Newspaper  Consolidation  the 
Following  Machinery  Is  For  Sale  At 


VERY  LOW  PRICES 


Hoe  Sextuple  Press  (actually  in  use  only  about  three  years)  in¬ 
cludes  75  H.  P.  Cutler-Hammer  Drive,  A.  C.  Control  Board — 
Complete  Supply  of  Rollers. 

Junior  Auto  Plate  Caster. 

7  Ton  Electric  Furnace — Complete. 

6  Model  8  Linotype  Machines. 

4  Model  1  Linotype  Machines. 

3  Intertype  Machines. 

1 — 5  Col.  Wesel  Proof  Press  (with  motor).  New. 

Other  Miscellaneous  Equipment 
WRITE  OR  WIRE  FOR  PRICES  TO 

G.  W.  WHITEMAN 

325  Gold  Street,  Brooklyn,  N.  Y. 


LINOTYPE 

with  keyboard  speed 


and 


slug  convenience. 

It  is  also 

the  ideal  machine 
for  ads  and  joh  work. 


MERCENTIIALER  LINOTYPE  COMP'j 
BROOKLYN,  N.  Y. 

San  Francisco  Chicago  «  New  OrlH 

Canadian  Linotype,  Limited,  Toronto,  Can>^ 
Repre»entativ9$  in  thm  Principal  CUic$ 

Linotype  Bodoni  Family 


LINOTYPE' 


L 


Editor  &  Publisher  The  Fourth  Estate  for  December  10,  1932 


37 


■ID 


i  ag' 


The 

Presidential  Campaigns  Are  Over  -  ~ 
but 

A^dvertising  Campai: 
h 


on-Stop” 


NEWY 
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Nearly  all  textile  mills.  Plants  irf 
goods,  gloves,  leather  bags,  cotton  goods,  knit 
and  women’s  underwear  and  headwear.  Concerns^ 
glass,  brick,  tile,  pottery,  fire  arms,  tools  and  cutlery  re 
more  labor  put  to  work.  | 

Such  a  general  improvement  in  so  many  different^'*' 
enhanced  purchasing  power  in  huge  potential  volume.^ 

Linage  in  the  28  newspapers  representing  the  18  most  important 
trade  and  industrial  Empire  State  cities  named  here — constitutes  the 
most  effective  method  of  achieving  any  successful  advertising 
campaign  in  New  York  State. 


eans 


rk. 


:oMP* 

tew  0H« 


Circu-  2,500  10,000 

lation  Lines  Lines 

tAlbany  Evening  News . (E)  45,335  .13  .13 

•Albany  Knickerbocker  Press . (M)  30,434  .12  .12 

•Albany  Knickerbocker  Press . (S)  45,254  .17  .17 

•Amsterdam  Recorder-Democrat . (E)  8,742  .05  .05 

tAuburn  Citizen-Advertiser . (E)  8,463  .065  .055 

tBuffalo  Courier-Express . (M)  125,371  .25  .25 

tBuffalo  Courier-Express . (S)  161,524  30  .30 

•Buffalo  Evening  News . (E)  182,133  .35  .35 

•Corning  Evening  Leader . (E)  8,377  .05  .05 

•Elmira  Star-Gazette  Advertiser _ (E&M)  31,657  .11  .11 

tGeneva  Daily  Times . (E)  5,621  .04  .04 

•Gloversville,  Johnstown  Morning 

Herald  &  Leader-Republican. ...  (E&M)  13,088  .07  .07 


•Ithaca  Journal-News . (E)  8,129  .05  .05 

•Jamestown  Morning  Post . (M)  12,866  .04  .04 

fKingston  Daily  Freeman . (E)  9,260  .05  .05 

•Newburg-Beacon  Daily  News . (E)  15,397  .09  .09 

tNew  York  Times . (M)  455,877  .90  .882 

tNew  York  Times . (S)  728,734  1.20  1.176 

tNew  York  Herald  Tribune . (M)  329,743  .75  .735 

tNew  York  Herald  Tribune . (S)  451,961  .80  .784 

tNiagara  Falls  Gazette . (E)  22,775  .08  .08 

tPort  Jervis  Union  Gazette . (E)  3,278  .035  .03 

•Rochester  Times-Union . (E)  79,462  .40  .40 

•Rochester  Democrat  &  Chronicle. .  (M&S)  82,987  .40  .40 

•Troy  Record . (M&E)  23,536  .07  .07 

tGovernment  Statement,  Oct.  1,  1932. 

•A.B.C.  Publisher’s  Statement,  Oct.  1,  1932. 


•'“Vter  (shadins)  added  by  the  use  of  “Shadins  Sheets’'  manufactured  by  Bourges  Service.  Ine.,  It.l  .yth  .4ve..  New  York  City 
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Advertising  Agencies 

E.  H.  CUMMINGS  GOES 
TO  ESTY  AGENCY 

John  Esty,  D.  C.  Carlicle,  James 

Yates,  and  Gerald  Carson  Also 

Join  New  Organization — Camel 
Campaign  in  January 

E.  H.  Cuinmings  and  John  C.  Esty, 
both  of  the  media  department  of  J.  Wal¬ 
ter  Thompson  Company,  have  been  ap¬ 
pointed  newspaper  space  buyer  and 
magazine  space  buyer  respectively  for 
William  Esty  &  Co.,  new  advertising 
agency  which  last  week  obtained  the 
account  of  R.  J.  Reynolds  Tobacco 
Company.  Both  will  take  up  their  new 
work  Dec.  12  at  the  offices  of  the  Esty 
agency  at  6  East  45th  street,  New  York 
City. 

The  appointment  of  Mr.  Cummings 
obviously  foreshadows  a  return  of 
Camel  cigarettes  to  the  newspapers, 
after  an  absence  during  the  greater  part 
of  this  year.  He  is  known  as  a  keen 
student  of  newspaper  statistics,  and  as 
chairman  of  the  newspaper  committee  of 
the  American  Association  of  Advertis¬ 
ing  Agencies,  has  been  a  leader  in 
shaping  agency  relations  with  news¬ 
papers. 

Both  he  and  Mr.  Esty  are  to  be  given 
broad  powers  in  making  up  schedules. 

Donald  C.  Carlisle,  for  fourteen  years 
with  Batten,  Barton,  Durstine  &  Os¬ 
born,  Inc.,  and  its  predecessor,  the 
George  Batten  Company,  is  another  who 
w'ill  join  the  Esty  agency,  becoming  a 
vice-president.  James  Yates,  formerly 
an  art  director  of  the  J.  Walter  Thomp¬ 
son  Company,  is  to  be  the  Esty  art 
director.  Gerald  Carson,  a  copy  writer 
for  Batten,  Barton,  Durstine  &  Osborn, 
Inc.,  for  three  years,  and  formerly  with 
the  Thompson  agency,  has  been  ap¬ 
pointed  to  the  Esty  copy  staff. 

Both  P.  Wesley  Combs  and  Edward 
R.  Fuller,  who  joined  the  Esty  agency 
soon  after  it  was  formed,  are  vice-presi¬ 
dents,  the  former  being  in  charge  of 
marketing. 

While  no  direct  information  was 
available  this  week  on  Reynolds  adver¬ 
tising  plans,  there  is  ground  for  believ¬ 
ing  that  an  aggressive  newspaper  cam¬ 
paign  will  get  under  way  in  the  week 
of  Jan.  9,  using  a  copy  theme  which  is 
already  fairly  well  worked  out.  Other 
media  are  also  likely  to  be  used,  although 
it  is  understood  plans  are  still  to  be 
developed  for  them.  While  the  Rey¬ 
nolds  company  announced  last  week  that 
the  Esty  appointment  was  to  take  effect 
immediately,  it  is  explained  that  the 
agency’s  responsibility  for  magazine 
advertising  begins  with  the  April  issues, 
and  for  all  other  advertising  Jan.  1. 

The  Reynolds  appointment  includes 
not  only  Camel  cigarettes  but  also 
Prince  Albert  tobacco  and  all  other 
Reynolds  products. 

Cooke  Agency  Vice-President 

David  D.  Cooke,  formerly  director  of 
copy  with  Vanderhoof  &  Co.,  Chicago, 
and  previously  for  11  years,  merchan¬ 
dising  director  of  the  Chicago  office 
of  the  George  L.  Dyer  Company,  has 
become  a  member  of  the  Comrie  & 
Clwrv’  ComjMny,  advertising  agency, 
Chicago,  as  vice-president  in  charge  of 
copy,  merchandising,  and  direct  mail 
sales  promotion. 

Advertising  Records  Merger 

National  Advertising  Records,  pub¬ 
lished  by  the  Denney  Publishing  Com¬ 
pany,  New  York  City,  has  been  con¬ 
solidated  with  the  Advertising  Record 
Company,  Chicago. 

Times  Square  Hotel  A^tpoints 

Wm.  S.  Brown,  managing  director. 
Hotel  Times  Square,  New  York,  has 
announced  the  appointment  of  Reimers, 
Whitehill  &  Sherman,  Inc.,  New  York, 
to  place  the  hotel’s  advertising. 

Street  &  Finney  Appointed 

Bio-Medico,  Inc.,  of  New  York,  has 
appointed  Street  &  Finney,  Inc.,  as 
advertising  counsel  for  Vannay,  a  new 
scientific  treatment  for  obesity. 


EXPANDS  NEWSPAPER  BUDGET 

Edison  Electric  Will  Place  More 
Copy  But  Solely  Through  Dealers 

I  Special  to  KUITOI!  &  POBLISHEK) 

Cnic.AGO,  Dec.  5 — A  larger  percentage 
of  the  1933  advertising  appropriation 
of  Edison  General  Electric  Appliance 
Company,  Inc.,  will  go  for  newspaper 
advertising  in  those  sections  where  con¬ 
ditions  are  most  favorable  for  electric 
range  sales,  W.  A.  Grove,  advertising 
director,  told  Editor  &  Publisher 
today,  following  the  annual  convention 
of  sales  promotion  managers  of  General 
Electric  distributors  at  Cleveland  late 
last  week. 

Mr.  Grove  emphasized,  however,  that 
the  money  to  be  spent  in  newspapers 
will  be  handled  by  local  distributors 
and  dealers.  There  will  be  no  national 
newspaper  advertising  campaign,  he  said, 
because  of  the  need  to  concentrate  in 
sections  where  the  sale  of  electric  ranges 
is  most  favorable.  The  general  copy 
theme  for  the  1933  sales  campaign  will 
be  “bed  rock”  selling  facts,  showing  the 
housewife  the  advantages  of  electric 
cookery. 

An  “On  to  Chicago”  nation-wide  con¬ 
test  for  retail  salesmen,  in  which  prizes 
will  be  trips  to  the  Chicago  Century  of 
Progress,  was  also  announced  as  a  fea¬ 
ture  of  the  1933  electric  range  sales 
drive. 


San  Francisco  Agency  Dissolves 

Dissolution  of  partnership  of  Hanak, 
Klein  &  Leahy,  San  Francisco  adver¬ 
tising  agency,  is  announced.  W.  Vin¬ 
cent  Leahy  has  taken  over  the  agency’s 
office  in  the  Monadnock  Building,  San 
Francisco.  Hanak  &  Klein,  Los  Angeles 
advertising  agency  headed  by  Norman 
W.  Hanak  and  Adolph  Klein,  was  not 
affected  by  the  action  and  remains  in 
operation,  it  was  learned.  Mr.  Leahy 
is  handling  the  S.  &  W.  Coffee  account 
formerly  held  by  Hanak,  Klein  &  Leahy, 
while  disposition  of  several  other  ac¬ 
counts  is  as  yet  undecided,  it  was  stated 
at  offices  of  W.  Vincent  Leahy. 

N.  Y.  Electric  Account  Placed 

The  New  York  Edison  Company,  the 
United  Electric  Light  &  Power  Com¬ 
pany,  the  Brooklyn  Edison  Company, 
and  the  New  York  &  Queens  Electric 
Light  &  Power  Company,  affiliated  with 
the  Consolidated  Gas  Company  of  New 
York,  have  appointed  Batten,  Barton, 
Durstine  &  Osborn,  Inc.,  as  their  adver¬ 
tising  agents,  effective  Dec.  3.  This 
appointment  does  not  affect  the  direction 
of  the  gas  advertising. 

Join  West  Coast  Staff 

J.  M.  Palmer  and  R.  B.  Lewis,  for¬ 
merly  of  the  Chicago  office  of  J.  Walter 
Thompson  Company,  have  been  trans¬ 
ferred  to  the  San  Francisco  office  of 
that  agency.  Mr.  Palmer  continues  in 
the  production  department  and  Mr. 
Lewis  is  in  charge  of  the  traffic  depart¬ 
ment. 


Two  Accounts  to  Hearn 

Kennedy  &  Co.,  New  York,  dealers 
in  etchings  and  rare  prints,  and  the 
Paramet  Chemical  Corporation,  Long 
Island  City,  N.  Y.,  manufacturers  of 
paint  and  varnish  chemicals,  have  placed 
their  advertising  accounts  with  the 
.\lfred  S.  Hearn  Company,  Inc.,  New 
York. 


Redmond  Joins  Ingalls  Agency 

C.  A.  Dana  Redmond,  formerly  adver¬ 
tising  manager  of  the  Boston  Varnish 
Company,  has  resigned  to  become  ac¬ 
count  executive  and  vice-president  with 
the  Boston  advertising  agency  of 
Ingalls-.\dvertising. 

Columbia  Appliance  to  Tyson 

O.  S.  Tyson  &  Co.,  Inc.,  New  York, 
has  lieen  engaged  by  Columbia  Appli¬ 
ance  Corporation.  New  York,  manu¬ 
facturers  of  dry  cleaning  machinery  and 
supplies.  Trade  publications,  news¬ 
papers  and  direct  mail  will  be  used. 

New  Lavin  Copy  Chief 

H.  Glen  Jocelyn  of  the  Geyer  Com¬ 
pany,  New  York  City,  has  resigned  to 
become  copy  chief  with  Lavin  Company, 
Boston  agency. 


NEW  .\LL.TIME  HIGH 
FOR  TRUTHFUL  COPY 

HIS  brief  notice  by  a  merchant 
appeared  in  the  White  Cloud 
(Kan.)  Globe-Tribune  recently: 

“Another  barrel  of  back  bones 
will  be  in  today.  Three  pounds 
for  lU  cents  or  8  pounds  for  25 
cents.  There  is  no  meat  on  these 
bones  but  you  shouldn't  expect 
any  at  this  price.” 


New  Post  for  Fred  R.  Ivory 

Fred  R.  Ivory  of  Jacksonville,  Fla., 
former  southern  representative  of  the 
Economist  Retail  Service  Division  of 
the  United  Business  Publishers,  New 
York  City,  is  now  the  Florida  district 
manager  of  \’incent  Edwards  &  Co., 
New  York. 

Griswold  With  Paramount-Publix 

Glenn  Griswold,  former  Chicago 
Journal  of  Commerce  editor,  who  re¬ 
signed  recently  as  vice-president  of  the 
Fox  Film  Corporation,  has  joined  the 
financial  department  of  the  Paramount- 
Publix  Corporation,  New  York. 


COLD  WEATHER  COPY 

Standard  Oil  of  Indiana  PIac«| 
Large  Copy  in  76  Dailies 

Timed  for  release  with  the  advent  oi 
cold  weather,  a  series  of  three  larJ^ 
size  newspaper  advertisements  is  beiv 
released  by  Standard  Oil  Company  oi 
Indiana  in  76  dailies,  covering  63  prj. 
cipal  service  station  points.  These  at 
being  run  in  two  sizes,  one  for  metn. 
politan  centers  and  the  other  for  smalb 
cities.  The  key  idea  behind  each  adve. 
tisenient  is  the  complete  line  of  Stani. 
ard  Oil  Company  service  for  wintr 
driving. 

In  addition  to  the  cold  weather  adve 
tisements.  Standard  Oil  of  Indiana  hj 
also  been  conducting  test  campaigns  ■ 
a  number  of  mid-western  centers,  inclu 
ing  Detroit,  Indianapolis,  St.  Lon 
Minneapolis,  Kansas  City  and  soo 
Minnesota  rural  sections. 


Brockway  Motor  Appoints 

The  Brockway  Motor  Company,  In, 
of  Cortland,  N,  Y.,  manufacturer 
commercial  motor  vehicles,  has  a 
pointed  the  United  Advertising  Agem 
of  New  York  to  handle  its  adve 
tising. 


F.  W.  Armstrong  Appointed 

The  F.  Wallis  Armstrong  Company, 
Philadelphia  agency,  has  been  appointed 
to  handle  the  advertising  account  of  the 
sterling,  plated  ware,  ecclesiastical 
bronze  and  hotel  divisions  of  the  Gor¬ 
ham  Company  of  Providence,  R.  1. 

New  Chicago  Agency 

Fred  H.  Ebersold  recently  announced 
the  organization  of  a  new  advertising 
agency,  Ebersold-Oliver,  Inc.,  812  West 
\’an  Buren,  Chicago.  Ebersold  was 
formerly  with  Dosch-Kirchner  in  Chi¬ 
cago,  and  is  head  of  the  new  firm. 

Insurance  Account  to  Doremus 

Doremus  &  Co.  of  Boston  has  been 
appointed  to  handle  the  advertising  ac¬ 
count  of  the  Columbia  National  Life 
Insurance  Company.  A  test  campaign 
in  the  newspapers  has  been  announced. 


New  Boston  Agency 

The  Wm.  Lichtner  Associates  of  Bos¬ 
ton,  advertising  agency,  has  been  or¬ 
ganized  with  William  O.  Lichtner, 
Hector  L.  Gaudette,  Gordan  Jane  and 
Harry  A.  Wansker  as  associates. 

Tripletoe  Hosiery  Appoints 

Chamber  &  Wiswell,  Inc.,  of  Boston, 
has  been  appointed  to  handle  the  adver¬ 
tising  account  of  the  Gilden,  Hyde  (Tom- 
pany,  also  of  Boston,  makers  of  Triple¬ 
toe  hosiery. 

Bank  Appoints  Presbrey 

The  Greenpoint  Savings  Bank  of 
Brooklyn,  N.  Y.,  has  placed  its  advertis¬ 
ing  account  with  Frank  Presbrey  Com¬ 
pany,  New  York. 


Western  Clock  to  Ayer 

N.  W.  Ayer  &  Son,  Inc.,  Philadelphia, 
has  been  appointed  to  handle  the  foreign 
advertising  of  Western  Clock  Company. 
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Handling  Silverware  Account 

Wood,  Putnam  &  Wood,  Dost; 
agency,  has  been  appointed  to  hanc 
the  advertising  of  the  Frank  W.  Smn 
Co.  of  Gardner,  Mass.,  makers  of  ,stc 
ling  silver  flatware  and  hollow  ware. 

Bank  Appoints  Atlanta  Agency 

Gottschaldt-Humphrey,  Inc.,  Atlar 
agency,  has  obtained  the  account  of  ii 
Merchants  &  Farmers  National  Banki 
Charlotte,  N.  C. 

Hirshon-Garfield  Appointed 

The  Buddyserge  Company,  mcii 
clothing  manufacturer,  of  Philacielnh; 
has  appointed  Hirshon-Garfield,  Iti 
New  York,  to  handle  its  account. 


Columbia  Phonograph  Moves  I 

The  Columbia  Phonograph  Coinparl 
has  moved  its  advertising  offices  frcl 
New  York  City  to  Bridgeport,  Conn  I 


Assurance 


The  unequalled  service  offer* 
the  publisher  through  our  E 
gineering  Department  is  bach 
by  a  well  e.stablished  compa-’ 
which  has  successfully  caters 
to  newspaper  plant  owners  t 
forty  years.  This  is  your  ass- 
ance  of  a  dependable  ser<"i; 
you  can  rely  on  with  full  safp 
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AD-VENTURES 

By  ROBERT  S.  MANN 


WITH  the  approach  of  the  year- 
end,  advertising  offices  are  full 
}t  reports  about  the  shifting  of  impor- 
;ant  advertising  accounts,  some  of  which 
are  reported  in  other  columns  of  this 
paper.  Others  were  promptly  and  Hatly 
denied  by  the  advertisers  concerned, 
including  a  soap  company,  a  tobacco 
company,  and  a  food  company. 

One  report,  not  yet  confirmed,  was 
that  a  new  agency  would  be  named  for 
a  special  campaign  for  an  automobile 
con^any. 

♦  *  ♦ 

Hundreds  of  columns  of  news¬ 
paper  space  for  Mildred  (“Babe”) 
Uidrikson,  who  starred  at  the  193J 
Olympic  games,  but  not  a  line  for  the 
Dodge  six,  which  was  co-starred  with 
her  in  her  latest  public  appearance. 
That's  the  way  most  newspapers  handled 
this  week’s  story  of  the  disqualification 
of  the  greatest  all-round  woman  athlete 
by  the  Amateur  Athletic  Union,  based 
on  the  use  of  her  name  and  picture  in 
an  advertisement  appearing  in  Sunday’s 
papers. 

The  advertisement  was  one  of  the 
series  of  small  announcements  telling 
of  pre-views  of  the  new  Dodge  models. 
CHhers  of  the  series  had  used  the  names 
and  pictures  of  movie  stars,  quoting 
each  as  being  much  impressed  by  the 
car. 

The  Detroit  office  of  Ruthrauff  & 
Ryan,  the  Dodge  advertising  agency, 
made  no  comment  in  reply  to  a  query 
about  Miss  Didrikson’s  repudiation  of 
the  copy.  Usual  agency  practice,  how¬ 
ever,  calls  for  obtaining  full  releases 
from  persons  named  in  copy. 


INCIDENTALLY,  if  one  accepts  the 
quotation  attributed  to  Miss  Didrik- 
son  in  the  advertisement,  it  constitutes 
another  tribute  to  her  versatility.  Not 
J  content  with  being  a  world-beater  as  an 
froj  athlete,  she  talks  like  a  radio  announcer. 
bnoT 

ITH  efforts  strained  to  start  the 
new  year  with  a  selling  punch, 
it  is  known  that  new  copy  themes  will 
adorn  various  campaigns.  Despite  gen¬ 
eral  eagerness  for  attention-compelling 
ideas,  however,  it  is  noticeable  that 
there  has  been  comparatively  little  of 
the  bitter  controversial  copy  that 
•tfked  some  earlier  competition.  The 
best  example  was  the  advertising  con¬ 
troversy  over  the  control  of  the  Avia¬ 
tion  Corporation,  but  that  was  not  sell¬ 
ing  copy. 

The  point  is  emphasized  by  the  fact 
that  there  has  been  no  call  for  the 
services  of  the  Review  Committee 
authorized  last  May  by  the  Association 
jS  I  of  National  Advertisers  and  the  Ameri- 
(Hr  I  M  Association  of  Advertising  Agen- 
r  I  des,  to  act  as  a  “supreme  court”  in 
cases  which  the  National  Better  Busi¬ 
ness  Bureau  was  unable  to  settle.  The 
Review  Committee,  as  a  matter  of  fact, 
Iw  not  yet  been  completed,  some  tenta¬ 
tive  selections  being  wary  of  the  fate 
of  peacemakers.  In  view  of  the  impor- 
5>nce  assigned  to  the  body  as  a  de¬ 
cider  of  the  advertising  business,  how¬ 
e'er,  it  is  thought  the  committee  will 
k  announced  in  the  near  future. 
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\^ITH  Cadillac  Motor  Car  Com- 
“v  pany  announcing  that  “under  no 
circumstances”  will  it  build  more  than 
W  of  its  V-16  models  next  year,  the 
Review  Committee  may  yet  find  itself 
needed  to  prevent  hair-pulling  among 
•ould-be  purchasers  whose  orders  all 
rrrived  at  the  factory  the  day  after 
399  had  been  sold. 


A  SECOND  survey  of  response  to 
broadcast  advertising,  by  Prof. 
Robert  F.  Elder  of  the  Massachusetts 
iastitute  of  Technology,  confirms  but 
represents  no  advance  over  Prof.  Elder’s 
wt  survey,  which  was  widely  hailed  as 
narking  a  new  development  in  technique 
of  studying  advertising  response. 

As  published  by  the  Columbia  Broad- 
casting  System,  under  the  title,  “Has 


Radio  Sold  Goods  in  1932?”  the  survey 
constitutes  a  selling  argument  but  not 
an  important  contribution  to  knowledge 
of  advertising  response.  Omission  of 
much  significant  data,  in  accordance 
with  a  policy  of  avoiding  any  hint  as 
to  any  brand’s  share  of  the  market, 
makes  it  difficult  to  analyze  the  mean¬ 
ing  of  the  study. 

Interesting  pictures  with  bright  red 
trend  lines  tell  of  35.8  per  cent  gains 
and  7.1  per  cent  gains  and  40.6  per  cent 
losses,  but  we  are  at  once  told  that  the 
percentages  are  all  percentages  of  dif¬ 
ferent  amounts.  Some  of  the  largest 
and  most  successful  advertisers  in  all 
media  are  thus  credited  with  very  small 
gains  from  their  radio  advertising,  while 
one  suspects  that  some  good-sized  gains 
(in  percentage)  may  be  figured  on  a 
comparatively  low  level  of  sales  in  non¬ 
radio  homes — which  in  turn  might  mean 
inadequate  space  advertising  just  as 
much  as  it  means  good  radio  adver¬ 
tising. 

*  «  * 

The  study,  like  its  1931  predecessor, 
was  made  by  sending  letters  to 
50,000  housewives  listed  in  telephone 
books,  asking  each  what  brands  were 
used  in  her  home  under  the  headings  of 
toothpaste,  shaving  soap,  toilet  soap, 
scouring  powder,  flour,  shortening, 
cigar,  cigarette,  and  collar.  A  ques¬ 
tion  about  magazines  was  thrown  in  as 
a  smoke  screen,  and  then  the  questions, 
“Do  you  own  a  radio?”  and  “About  how 
many  hours  per  day  is  it  in  use?”  Re¬ 
plies  were  separated  into  those  from 
homes  with  radios,  and  those  without. 
The  favorite  brands  were  then  checked 
for  each  group  separately,  and  com¬ 
pared  on  percentage  bases. 

It  is  not  strange  that  radio  homes 
showed  most  use  of  radio-advertised 
articles,  nor  even  that  some  of  this  gain 
was  at  the  expense  of  articles  not  ad¬ 
vertised  by  radio.  It  would  be  a  sad 
commentary  on  advertising  in  general 
if  any  large  section  of  it  had  no  effect 
on  the  buying  habits  of  the  people  it 
reached,  incidentally,  the  shrinkage  of 
publication  linage  in  recent  years  while 
radio  advertising  increased,  must  have 
had  an  effect  on  the  returns. 

Despite  statements  in  the  report  that 
the  figures  do  not  afford  a  basis  for 
comparison  between  radio  and  other 
media,  the  presentation  appears  likely 
to  be  confusing  on  that  point  to  persons 
who  do  not  study  it  carefully.  A  fore¬ 
word,  for  instance,  says :  “It  is  abso¬ 
lutely  vital  to  know  what  each  dollar  of 
expense  is  bringing  back.  .  .  .  The  least 
productive  activities  must  be  pruned 
away:  yet  care  taken  not  to  stunt  those 
activities  which  are  producing  profits 
.  .  .  definite  quantitative  measurement 
of  the  revenue-producing  possibilities  of 
the  various  elements  of  expense  .  .  . 
important  to  know  where  dollars  can  be 
put  to  most  effective  use.  .  .  .”  The 
published  reports  come  a  long  way  from 
giving  guidance  on  these  points. 

Wrigley  Quit*  For  December 

The  Wm.  Wrigley,  Jr.,  Company 
gum  poster  advertising  appearing  on 
the  comic  pages  of  more  than  500  eve¬ 
ning  newspapers  is  being  suspended  dur¬ 
ing  December.  The  advertising  will  be 
resumed  in  January  and  the  December 
insertions  will  be  added  to  the  regular 
schedule. 


Kraft  Urge*  Pineapple  Tieup 

Kraft-Phenix  Cheese  Corporation, 
through  its  house  organ,  “Cheesekraft,” 
is  urging  distributors  to  feature  Phila¬ 
delphia  cream  cheese  and  Kraft  mayon¬ 
naise  in  conjunction  with  the  current 
advertising  campaign  of  Pineapple  Pro¬ 
ducers  Cooperative  Association  now 
running  in  newspapers. 


Entertained  “Special*” 

Major  Market  Newspapers.  Inc.,  was 
host  to  about  60  members  of  the  Chi¬ 
cago  Newspaper  Representatives  Asso¬ 
ciation  at  a  luncheon  Dec.  2  at  the  Hotel 
La  Salle,  Chicago. 


HUDSON  MOTOR  GOES 
TO  BLACKMAN  CO. 

Mark  Wi*eman  Join*  Adverti*ing 
Staff  of  Automobile  Manufacturer, 
Giving  Up  Place  a*  Partner 
in  Agency 

Hudson  Motor  Company’s  advertis¬ 
ing  will  be  handled  by  the  Blackman 
Company  after  Jan.  1,  it  became  known 
this  week,  although  neither  the  Hudson 
company  nor  the  Blackman  Company 
would  confirm  the  news. 

The  Blackman  Company,  whose  head¬ 
quarters  are  at  New  York  City,  has 
established  a  Detroit  office  at  1959  East 
Jefferson  Avenue,  headed  by  George 
Johnston,  formerly  a  sales  executive  of 
the  Hudson  company. 

Mark  Wiseman,  a  partner  in  the 
Blackman  Company,  has  resigned  that 
connection  after  fourteen  years  with 
the  agency,  and  has  joined  the  Hudson 
company  as  an  executive  in  the  adver¬ 
tising  and  sales  department. 

Hudson  manufactures  both  Hudson 
and  Essex  cars,  its  latest  venture  being 
the  Essex  Terraplane,  launched  at  mid¬ 
year,  which  raised  its  sales  well  above 
its  previous  percentage  of  total  sales. 

CADILLAC  LIMITS  OUTPUT 


Will  Build  Only  400  of  It*  V-16 
Model*  Next  Year 

f  Special  to  Editor  &  Publisher) 

Detroit.  Dec.  8 — Full-page  advertise¬ 
ments  in  32  daily  newspapers  were  used 
bv  the  Cadillac  Motor  Car  Company 
this  week  to  announce  that  the  produc¬ 
tion  of  the  V-16  model  will  be  limited 
to  400  custom-built  cars  in  1933.  Fol¬ 
low-up  copy  will  be  used  in  class  pub¬ 
lications. 

In  a  statement  issued  in  conjunction 
with  the  advertisement.  L.  P.  Fisher, 
president  of  the  company,  said : 

“This  is  a  change  of  policy  that  is 
not  only  new  to  the  company  but  is 
unique  in  the  historv  of  the  industry. 

“No  more  than  400  cars  will  be  built, 
one  for  every  300.000  persons  in  the 
L’nited  States.  When  that  number  has 
ben  reached,  our  branches  will  be  noti¬ 
fied  to  accept  no  further  orders  during 
the  year.  .\n  unusuallv  wide  range  of 
body  styles  will  be  available.” 

L.  C.  Cha*e  &  Co.  Appoint* 

L.  C.  Chase  &  Co.  announce  the 
anpointment  of  Calkins  &  Holden,  New 
York,  to  prepare  the  advertising  and 
merchandising  plans  for  the  following 
divisions  of  their  business :  Velmo  and 
flat  mohair  upholstery  fabrics  for  auto¬ 
mobiles,  railroad  coaches,  buses,  air¬ 
planes  and  furniture :  mohair  draperies ; 
Seam-Loc  carpet  and  rugs;  leather 
cloth :  automobile  topping ;  raincoatings ; 
Dreadnaut  deck  covering:  Roughwear 
materials:  blankets:  felt. 

Wonder  Bread  Adverti*e* 

Continental  Baking  Company  used  14- 
column,  double-truck  display  advertise¬ 
ments  in  Chicago  newspapers  this  week 
to  announce  for  the  first  time  in  Chi¬ 
cago  the  new  small-family  size  Wonder 
Bread  for  five  cents  and  also  the  large 
Wonder  Bread  loaf  for  10  cents.  The 
•Atlantic  &  Pacific  Company  also  used 
display  newspapers  space  to  call  atten¬ 
tion  to  its  16-oHnce  Grandmother’s 
bread  loaves  for  five  cents. 


1933  Campaign  Planned 

■A  comprehensive  advertising  cam¬ 
paign  for  1933  to  increase  business 
through  newspapers,  radio  broadcasts 
and  billboards  was  outlined  at  the  12th 
annual  sales  convention  of  the  John  P. 
Squire  Company  at  its  Cambridge, 
Mass.,  meat  packing  plant  Dec.  3,  by 
D.  W.  Creeden.  vice-president  of  the 
firm. 


Carter  Join*  Tuthill 

H.  K.  Carter,  who  for  the  past  six 
years  has  conducted  Carter  Service, 
Inc.,  in  New  York,  has  become  vice- 
president  of  the  Tuthill  Advertising 
Agency,  Inc.,  New  York.  The  accounts 
formerly  serviced  bv  Carter  Service, 
Inc.,  will  go  to  Tuthill. 


AD  TIPS 


Atherton  Si  Carrier,  Inc.,  420  Lexing¬ 
ton  avenue,  New  York  City.  Secured  the 
account  of  Vapoo  Products  Co.,  Inc.,  Rug 
Shampoo,  New  York  City. 

Katten,  Itarton,  Darittine  Si  Osirorn, 
3S3  Madison  avenue.  New  York  City. 
Placing  orders  with  newspapers  in  a  few 
selected  sections  on  DuPont  Cellophane 
Company,  New  York  City. 

Uayless-Kerr  Company,  Hanna  Build¬ 
ing,  Cleveland.  Placed  special  copy  with 
newspapers  in  a  few  selected  sections  on 
Industrial  Rayon  Corporation,  Cleveland. 

Benton  Si  Bowleg,  Inc.,  444  Madison 
avenue.  New  York  City.  Secured  the 
account  of  Croxon,  Inc.,  Depilatory 
Cream,  New  York  City. 

Buchanan-Thomag  Advertiglng  Com¬ 
pany,  419  South  19th  street,  Omaha. 
Placing  orders  with  newspapers  In  se¬ 
lected  sections  on  Ignition  Company, 
Radio  Lamps,  Omaha. 

Campbell-Ewald  Company,  General 
Motors  Building,  Detroit,  and  292  Madi¬ 
son  avenue.  New  York  City.  Secured 
the  account  and  will  place  the  advertis¬ 
ing  early  next  year  in  a  selected  list 
of  newspapers  on  Gas  Range  Manufac¬ 
turers  Division  of  American  Gas  Asso¬ 
ciation. 

Capleg  Company,  230  Park  avenue. 
New  York  City.  Placing  orders  with 
newspapers  in  eastern  states  on  Sea¬ 
board  Air  Line  Railway,  New  York  City. 

Cramer-Kraggrlt  Company,  733  North 
Van  Buren  street,  Milwaukee,  Wis. 
Issuing  regular  monthly  schedules  on 
Maytag  Company,  Newton,  la.  (Maytag 
Washing  Machine.) 

Federal  Advertising  Agency,  444  Madi¬ 
son  avenue,  New  York  City.  Placing 
schedules  with  newspapers  in  various 
sections  on  Sinclair  Consolidated  Oil 
Corporation,  Opaline  Oil  and  Mobiline 
Gasoline,  New  York  City. 

Gale  ft  Pietsch,  Inc.,  333  N.  Michigan 
avenue,  Chicago.  Secured  the  account 
of  Cromwell  Paper  Company,  Chicago. 

L.  II.  Hartman  Company,  444  Madison 
avenue.  New  York  City.  Will  make  up 
its  lists  during  January,  February  and 
March  using  newspapers  and  posters  on 
Consolidated  Cigar  Corporation,  New 
Vork  City  manufacturers  of  Dutch 
Master  “44”  and  Henry  George  Cigars. 

Hirghon-Garfleld,  Inc.,  10  East  40th 
street.  New  York  City.  Secured  the  ac¬ 
count  of  Kaufman  Hats,  123  West  62nd 
street.  New  York  City. 

darobs,  Dillard  Agency,  Candler  Build¬ 
ing,  Atlanta.  Again  placing  orders  with 
newspapers  in  various  sections  on  Men- 
tholatum  Company,  salve,  Wichita. 

H.  £.  Lesan  Advertlaing  Agency,  420 
Lexington  avenue.  New  York  City, 
Placing  orders  with  newspapers  In  a 
few  selected  sections  on  Bordens  Farm 
Products  Company,  Walker-Gordon 
Acidolphilus  Milk,  New  York  City. 

McCord  Company,  Rand  Tower, 
Minneapolis.  Secured  the  account  of 
Minnesota  Mining  &  Manufacturing 
Company,  St.  PauT. 

McJunkln  Advertising  Company,  228 
North  LaSalle  street,  Chicago.  Secured 
the  account  of  Iowa  Soap  Company, 
Magic  Washer  Soap,  Burlington. 

MacManns  Incorporated,  Fisher  build¬ 
ing,  Detroit,  Mich.  Placing  orders  with 
newspapers  in  various  sections  on  Inter¬ 
national  Radio  Corporation,  Kadette 
Radios,  Ann  Arbor,  Michigan. 

Mitchell-Fanst-Dlckson  ft  Wieland,  230 
North  Michigan  avenue,  Chicago.  Will 
make  up  lists  during  January  and  July, 
using  newspapers  and  trade  papers  on 
H.  Fendrlch,  Evansville,  Ind.,  manufac¬ 
turers  of  cigars. 

Moser,  Cotins  ft  Brown,  Inc.,  10  Hopper 
street,  Utica.  Secured  the  account  of 
Farmers  &  Traders  Life  Insurance  Com¬ 
pany,  Syracuse. 

Rudolf  Mosse,  Inc.,  420  Lexington 
avenue,  New  York  City.  Secured  the 
account  of  Horton  Manufacturing  Com¬ 
pany,  Fishing  Rods,  Golf  Sticks,  Bristol, 
Conn.  Secured  the  account  of  Knorr 
Food  Products  Company,  Bouillon  Cubes, 
New  Y'ork  City. 

Platt-Forbes,  Inc.,  468  Fourth  avenue, 
New  York  City.  Secured  the  account  of 
Paterson  Parchment  Paper  Company, 
Patapar,  Durapek  and  Parchkin,  Pater¬ 
son,  N.  J. 

Pratt-Mnore  .Advertising  Company, 
1926  Ford  Building,  Detroit.  Secured 
the  account  of  Parker  Rust-Proof  Com¬ 
pany,  Detroit. 

Relneke-Ellis-Tonnggrern  ft  Finn,  520 
North  Michigan  Ave.,  Chicago.  Now 
placing  the  account  of  the  Great  North¬ 
ern  Railway,  St.  Paul. 

Reincke-EIIis  Company,  520  North 
Michigan  avenue,  Chicago.  Secured  the 
account  of  National  Ehiameling  &  Stamp¬ 
ing  Company,  Nesco  Enamel  Ware,  Mil¬ 
waukee. 

Arthur  Rosenberg  Company,  570  Sev¬ 
enth  avenue.  New  York  City.  Secured 
the  account  of  Nusheen,  Inc.,  Hair  Rinse 
and  Shampoo,  New  York  City. 

Small  Kleppner  ft  Seiffer,  Ine.,  469 
Fifth  avenue.  New  York  City.  Secured 
the  account  of  Gane  &  Ingram,  Inc., 
JeldrIn  Proprietory  Remedy,  New  York 
City. 
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J.  S.  GRIFFITH  DIES; 
FORMER  WORLD  MAN 

Wa*  Newt  Editor  at  Time  of  Sus¬ 
pension  of  N.  Y.  Daily — 
Served  in  Pittsburgh 
and  Philadelphia 

Janies  Sherrill  Griftith,  for  more  than 
30  years  a  newspaperman  in  Pittsburgh, 
Philadelphia  and  Xew  York,  died  early 
Dec.  6  at  his  home  in  Xew  York.  Mr. 
Griffith,  who  had  been  in  the  press 
headquarters  of  the  Democratic  Xational 
Committee  throughout  the  campaign, 
suffered  a  collapse  early  last  week,  from 
which  he  did  not  rally. 

Born  in  Mercer,  Pa.,  on  May  6, 
1878,  the  son  of  Samuel  Blair  Griffith, 
formerly  United  States  Attorney  for  the 
Western  District  of  Pennsylvania,  and 
through  his  mother  a  descendant  of  the 
well-known  Sherrill  family  of  Phila¬ 
delphia,  Mr.  Griffith  was  graduated  from 
Shadyside  Academy,  Pittsburgh,  in 
1897.  Immediately  thereafter  he  joined 
the  staff  of  the  Chronicle-Telegraph 
and  later  was  on  the  staffs  of  the  Com¬ 
mercial  Gazette,  Times  and  Dispatch. 
Going  later  to  Philadelphia,  he  joined 
the  Evening  Telegraph,  of  which  he  was 
city  editor  when  he  came  to  Xew  York 
in  1910. 

He  worked  on  the  staff  of  the  New 
York  Evening  World  and  the  Evening 
Telegram,  of  which  he  was  night  city 
editor  for  years,  and  on  the  staff  of  the 
World,  to  which  he  went  ten  years  ago. 
For  most  of  his  time  there  he  was  tele¬ 
graph  and  news  editor,  holding  the 
latter  position  at  the  time  of  the  sus¬ 
pension  of  the  World.  Widely  read  and 
with  unusual  ability  for  the  grasping 
and  direction  of  detail,  his  service  as 
an  executive  was  distinguished. 

Mr.  Griffith  is  survived  by  his  wife, 
who  was  Miss  Ida-Belle  Tackaberry, 
of  Buffalo,  when  he  married  her  in 
1904,  and  by  one  brother,  Henry  Foster 
Griffith,  an  official  of  the  Westinghouse 
Electric  &  Manufacturing  Company,  of 
Pittsburgh. 

The  funeral  was  held  Wednesday  eve¬ 
ning  at  8:30  at  the  Universal  Funeral 
Chapel,  597  Lexington  Avenue.  Burial 
was  at  Mercer,  Pa. 

TO  RE-TRY  CANFIELD  CASE 

Judge  Grants  Petition  of  Sisters 
of  Former  Publisher 

new  trial  in  the  contest  of  the 
will  of  Byron  Hilton  Canfield,  chair¬ 
man  of  the  board  of  the  Scripps-Can- 
field  newspapers,  was  granted  Xov.  30 
by  Judge  McComb  of  Los  .\ngeles,  pre¬ 
siding  in  Superior  Court  at  Santa 
Barbara,  Cal. 

Judge  McComb’s  action  followed  a 
three-day  hearing  on  a  motion  for  a  new 
trial  filed  by  Alice  and  Harriet  Can- 
field,  proponents  of  the  will,  through 
their  attorneys,  W.  H.  Neblett  of 
McAdoo,  Neblett  &  Clagett.  Mrs. 
Jessica  Kingsland  Canfield,  who  won 
judgment  in  the  first  trial,  declaring 
to  be  the  wife  of  Mr.  Canfield  at  the 
time  of  his  death,  W’as  represented  by 
Attorney  Vincent  Morgan  of  Hill, 
Morgan  &  Bledsoe. 

The  case,  involving  Mr.  Canfield’s 
$2,000,000  estate,  will  be  set  for  retrial 
within  the  next  30  days. 


CHARLES  E.  DAVIS 

(By  telegraph  to  Editor  &  Publisher) 
San  Antonio,  Dec.  6. — Charles  E. 
Davis,  62,  treasurer  of  the  South  Texas 
Press  Association  since  its  organization 
in  1925,  was  buried  with  Masonic  rites 
today.  Mr.  Davis,  sales  manager  for 
the  San  Antonio  Paper  Company,  died 
of  pneumonia  yesterday.  He  formerly 
was  in  the  newspaper  business,  at  Tyler, 
Palestine.  Wolfe  City  and  other  Texas 
cities.  His  wife  and  three  sisters 
survive. 


WELLS’  WILL  FILED 

Samuel  Calvin  Wells,  for  many  years 
editor  of  the  old  Philadelphia  Press 
left  a  personal  estate  of  $23,700,  accord¬ 
ing  to  an  inventory  filed  in  Philadelphia 
probate  court  last  week.  Mr.  Wells 
died  Oct.  12. 


CLIO  HARPER 

Executive  Secretary  of  Arkansas 
Press  Association  Dies  at  60 

Clio  Harper,  00,  executive  secretary 
of  the  Arkansas  Press  Association  since 
1919,  publisher  of  the  Arkansas  Pub¬ 
lisher  and  senior  partner  in  the  Parke- 
Marper  Company  at  Little  Rock,  died 
Dec.  2  at  Harrison,  Ark.  The  funeral 
was  held  Dec.  4  at  the  First  Christian 
Church,  Little  Rock. 

Born  in  Boone,  la.,  Mr.  Harper  spent 
the  first  17  years  of  his  life  in  Iowa, 
Kansas  and  Nebraska  before  his  family 
settled  on  a  farm  near  Harrison.  At 
the  age  of  15,  he  became  correspondent 
of  a  Kansas  weekly  and  later  combined 
newsjiaper  work  in  the  winter  with 
teaching  in  the  summer  to  pay  his  way 
through  school.  In  1893,  he  attended 
the  Columbia  Exiwsition  at  Chicago 
and  sent  articles  to  the  Little  Rock 
Arkansas  Democrat,  by  which  he  was 
employed  uixin  his  return.  He  became 
successively  reporter,  city  editor,  editor- 
in-chief  and  part  owner.  In  1911,  he 
and  A.  W.  Parke,  then  sports  editor 
of  the  Democrat,  established  the  Parke- 
Harper  News  Service  at  Little  Rock, 
and  later  entered  the  publishing  field  as 
the  Parke-Harn^r  Company. 

Mr.  Harper  was  for  many  years  a 
member  of  the  Little  Rock  City  Coun¬ 
cil,  president  of  the  Pulaski  County 
Board  of  Education,  a  member  of  a 
State  Council  of  Defense  during  the 
World  War,  and  president  of  the 
.\uthors  and  Composers  Society  of 
-Arkansas.  He  was  author  of  several 
volumes  of  verse  and  was  poet  laureate 
of  the  Arkansas  Press  Association. 

The  surviving  relatives  include  Mrs. 
Harper  and  one  son,  Armitage  Harper, 
lK)th  of  Little  Rock. 


(Obituary 

WILLIAM  EDWARD  BUCK¬ 

INGHAM,  83,  vice-president  and 
business  manager.  Meridian  (Miss.) 
Star,  died  Xov.  30  at  the  home  of  his 
daughter,  Mrs.  James  1 1.  Skewes,  in 
Meridian.  He  had  been  ill  for  the  past 
six  weeks.  \  native  of  Racine,  Wis., 
he  had  been  associated  in  the  publish¬ 
ing  business  for  more  than  20  years 
with  Mr.  Skewes,  his  son-in-law,  pub¬ 
lisher  of  the  Meridian  Star  and  other 
newspapers. 

Fred  S.  Crofoot,  70,  publisher,  De¬ 
troit  Justice,  monthly,  died  at  his  home 
in  that  city  Xov.  27. 

Joe  Massaguer,  47,  sports  editor  of 
El  Mundo,  Havana,  and  well  known  in 
sports  circles  in  Cuba  and  the  United 
States,  died  in  Havana  Dec.  3.  He 
recently  underwent  an  emergency  opera¬ 
tion  in  Xew  York. 

Louis  Blayblock,  83,  former  pub¬ 
lisher  and  mayor  of  Dallas,  Tex.,  died 
in  Dallas,  Dec.  4.  He  learned  the 
printers'  trade  in  the  office  of  The 
Texas  Christian  Advocate  at  Galves¬ 
ton,  and  later  became  publisher,  re¬ 
tiring  in  1924.  He  had  held  numerous 
city  positions. 

William  C.  Edgar,  for  many  years 
editor  and  manager  of  The  North¬ 
western  Miller,  Minneapolis,  and  asso¬ 
ciated  with  Herbert  Hoover  in  pro¬ 
viding  relief  for  Belgium  during  the 
war,  died  at  Minneapolis  Dec.  2.  He 
was  75  years  old.  He  joined  the  mill¬ 
ing  journal  as  manager  in  1882.  He 
was  the  author  of  numerous  books. 

Cou  John  F.  J.  Herbert,  prohibition 
administrator  for  the  Territory  of 
Hawaii,  died  in  Honolulu  Dec.  4.  He 
was  born  in  Worcester,  Mass.,  and  on 
completing  high  school  worked  on 
newspapers  in  Boston  and  Worcester. 
At  one  time  he  was  managing  editor  of 
the  Worcester  Evening  Post.  He 
joined  the  army  and  rose  from  the 
ranks,  serving  on  the  Mexican  border 
and  in  the  World  War.  He  had  served 
as  prohibition  administrator  in  various 
districts  since  1926. 

I.  Roy  Watfjibury,  63,  business  man¬ 
ager  and  editor  of  the  Michigan 
Parmer,  Detroit,  died  Dec.  1  at  his 
home.  For  30  years  he  had  been  with 
the  agricultural  weekly,  becoming  edi¬ 


tor  in  1902  and  business  manager  17 
years  later. 

Mi.ss  C.\TiiERixE  Smith,  manager  of 
the  Chicago  Herald  and  Examiner  sta¬ 
tistical  department  and  formerly  secre¬ 
tary  to  Homer  Guck,  publisher  of  the 
paper,  died  at  her  liome  in  Chicago 
Dec.  1.  She  had  been  employed  by 
that  newspaper  for  12  years. 

.\lfred  j.  Larden,  58,  of  the  Ot- 
tawa  (Ont.)  Citizen  pressroom  staff, 
died  Dec.  1  after  an  illness  of  one 
month. 

Miss  Letha  Alexander,  22,  business 
office  employe,  Kansas  City  Star,  died 
Dec.  1  of  effects  of  agranulocytic 
angina,  rare  disease,  of  which  little  is 
known.  Blood  for  transfusions  was 
offered  by  100  fellow  employes. 

George  E.  Carpenter,  62,  formerly 
city  editor.  Salt  Lake  City  Deseret 
Neios,  died  of  apoplexy  in  Glendale, 
Cal.,  recently.  He  was  born  in  London, 
England. 

M.  F.  Asmmon,  76,  of  the  business 
department.  Salt  Lake  Tribune,  died 
recently. 

John  A.  Welsh,  62,  veteran  re¬ 
porter  for  Attleboro,  Mass.,  papers,  and 
correspondent  for  the  Boston  Herald  in 
that  city,  died  at  his  home  there,  Nov.  30. 

J.  C.  Maltry,  50,  Tulsa,  Okla., 
printer,  on  Dec.  1  ended  his  life  by 
jumping  from  a  Tulsa  viaduct. 

Mrs.  Mary  Ellen  Withers,  84, 
mother  of  Harry  C.  Withers,  manag¬ 
ing  editor,  Dallas  (Tex.)  Journal,  died 
at  her  home  at  Denton,  Tex.,  Nov.  30. 

Mrs.  Mamie  C.  Bell,  59,  wife  of  Henry 
C.  Bell,  publisher  of  the  Potosi  (Mo.) 
Independent  Journal,  died  Nov.  28,  fol¬ 
lowing  a  long  illness. 

Alonzo  M.  C.^mpbell,  former  pub¬ 
lisher  of  the  Brookville  (O.)  Star,  died 
this  week  at  his  home  in  that  city. 

John  J.  Collier,  76,  at  one  time 
president  of  the  old  Evening  Telegraph 
of  Philadelphia,  and  prominent  in  bank¬ 
ing  circles  there,  died  in  the  Episcopal 
Hospital,  that  city,  recently,  follow¬ 
ing  a  four  months’  illness.  He  was 
treasurer  and  a  director  of  the  Central 
West  Virginia  and  Southern  Railroad 
Company  and  of  the  Buffalo  and  Depew 
Railway  Company. 

Horace  Ker.n  Ebert,  of  the  Tracy- 
Parry  agency,  and  formerly  with  the 
Philadelphia  Bulletin  advertising  staff 
and  the  advertising  force  of  John  Wana- 
maker  Philadelphia  store,  died  Dec.  4  at 
his  home  in  Overbrook  Hills,  Pa. 

John  A.  Welsh,  62,  veteran  reporter 
and  correspondent,  Boston  Traveler, 
died  at  his  home  in  Attleboro,  Mass., 
last  week. 

Joe  Cook,  21,  editor  of  the  Daily 
Trojan  and  senior  in  journalism  at  the 
University  of  Southern  California,  died 
Nov.  28  from  injuries  suffered  in  an 
automobile  accident.  He  was  the  uni¬ 
versity  correspondent  for  Los  Angeles 
Times. 

Hansell  Baker,  60,  veteran  news¬ 
paper  correspondent  of  Thomasville, 
Ga.,  died  Dec.  5  at  his  home  of  an 
attack  of  paralysis.  Mr.  Baker  was 
regarded  as  perhaps  one  of  the  best 
known  and  most  successful  newspaper 
correspondents  in  Georgia  and  Florida, 
having  represented  at  the  time  of  his 
death  a  number  of  the  leading  news¬ 
papers  of  these  states,  including  the 
Jacksonville  Times-Union. 

William  H.  Shinn,  65,  common 
pleas  judge  and  former  editor  of  the 
Montpelier  (O.)  Enterprise,  died  at 
his  home  in  Bryan,  ().,  last  week. 

Mrs.  Henry  H.  Baker,  78,  died  at 
her  home  in  New  Orleans  last  week. 
She  was  the  widow  of  Henry  H.  Baker, 
who  was  for  many  years  advertising 
manager  of  the  New  Orleans  Times- 
Democrat. 

Alonzo  M.  Campbell,  78,  former 
publisher,  Brookville,  (O.)  Star,  died  at 
his  home  in  Brookville  Nov.  28. 

William  R.  Baker,  formerly  editor 
of  the  Macon  (Mo.)  Chronicle-Herald, 
died  at  his  home  Dec.  5  after  an  illness 
of  several  months.  He  was  circuit  clerk 


of  Macon  County  at  the  time  of  hj, 
death. 

Paul  R.  ^IcKee,  53,  vice-presideit 
secretary  and  director.  Carnation  coiv 
pany,  died  Dec.  4  of  a  heart  attack  jt 
his  home  on  Lake  La  Belle,  Ocononw. 
woe.  Wis.  At  one  time  in  his  caree 
he  was  editor  of  the  Whiteioater  (Wis.i 
Register. 

Burne  Pollock,  54,  veteran  news 
paperman,  and  president  of  the  .Uncha 
State  Bank,  West  Milwaukee,  Wis 
died  Xov.  29,  following  an  illness  o 
one  year.  Born  at  Lancaster,  Wis.,  b 
started  his  career  in  the  office  of  hi 
father’s  paper  in  that  city.  .At  the  agi 
of  20  he  became  a  correspondent  fc 
the  Associated  Press  and  traveled  witl 
prospectors  along  the  Yukon  trail  t 
Skagway  and  Dawson  City  to  repor 
the  gold  rush.  .\t  Dawson  City,  he  be 
came  editor  of  the  Dawson  Bail 
Record.  Returning  in  1904  he  edite 
his  father’s  paper,  the  Lancaster  Tellet 
for  seven  years. 

John  S.  Arndt,  a  member  of  th 
Philadelphia  Stock  Exchange  and  man 
years  ago  financial  editor  of  tfi 
I'hiladelphia  Inquirer,  died  in  Lankena 
Hospital  Dec.  6  after  an  illness  c 
several  months.  He  was  in  his  sevent) 
second  year. 

LEFT  $7,000  TO  PUBLIC 

Herbert  F.  Gunnison,  former  put 
lisher  of  the  Brooklyn  Daily  Eagle,  le: 
$7,000  to  public  institutions  and'  b 
queathed  the  bulk  of  his  estate  to  h; 
wife  and  three  children,  it  was  di.' 
closed  Dec.  3  with  the  filing  of  his  \vi: 
in  the  Surrogate’s  Court  in  Brooklyi 
Mr.  Gunnison  died  Nov.  25.  The  \vi 
gave  $5,000  to  St.  Lawrence  Universit' 
Canton,  N.  Y.,  for  the  Almon  Gunn 
son  Memorial  Chapel  Fund,  l.egacit 
of  $1,000  each  were  bequeathed  to  th 
Brooklyn  Bureau  of  Charities  and  .A 
Souls  Universalist  Church  of  Brookl,\: 

ALBERT  C.  FARR 

Albert  C.  Farr,  64,  former  prumin.r 
newspapermen,  in  recent  years  a  put 
licity  director,  died  in  Pittsburgh  Dec.  • 
He  started  newspaper  work  on  the  Nc: 
York  Sun,  and  later  became  telegra; 
editor  of  the  Chicago  Tribune.  H 
went  to  Pittsburgh  30  years  ago  as  mar 
aging  editor  of  the  Chronicle  Tel, 
graph.  He  was  made  managing  edite 
of  the  Gazette-Times,  and  later  becam 
chief  editorial  writer.  In  1927  h 
joined  the  Philadelphia  Public  Led,i,- 
for  a  time. 


STARTS  SHOPPING  GUIDE 

The  Owatonna  (Minn.)  Journa. 
Chronicle  issued  the  first  edition  of  th 
Journal-Chronicle  Shopping  Guide  De 
2.  Advertising  in  the  publication  is  so’ 
at  a  combination  rate  with  the  Journa! 
Chronicle  as  a  means  of  coniUlilr.: 
mimeographed  competition.  Eight  fu' 
pages  of  advertising  were  carried  in  th 
first  issue.  The  Shopping  Guide  wa 
largely  the  result  of  the  efforts  of  Can 
Marx,  advertising  manager  of  th 
Journal-Cronicle. 

HARRY  A.  WILSON 

Harry  A.  Wilson,  63,  for  more  tha 
17  years  traffic  manager  in  the  Cincir 
nati  bureau  of  the  Associated  Pre- 
died  in  Cincinnati  Dec.  5  of  a  hear 
attack.  He  collapsed  while  attending  . 
motion  picture  with  his  wife.  Mr.  Wii 
son  joined  the  A.P.  as  a  telegraph  oper 
ator  ill  Texas  in  1894.  Later  he  wentt 
Des  Moines.  In  1901  he  entered  tb 
insurance  business  in  Milwaukee,  btr 
he  rejoined  the  organization  there  r 
1905. 

RADIO  STORES  TOOK  SPACE 

The  Ashoznlle  (N.  C.)  Ctttzen-in<^- 
of  Sunday,  Dec.  4,  devoted  four 
to  advertisements  inserted  by  storr' 
handling  electrical  appliances  under  t.. 
heading,  “Make  This  a  Radio  a- 
Electrical  Christmas.’’ 


MARKS  SSth  YEAR 

The  Fargo  (N.  D.)  Forum  enters 
its  55th  year  with  the  daily  issue 
Nov.  17.  It  was  launched  as  a  se®' 
weekly,  the  Republican,  by  Major  A.  " 
Edwards  and  J.  B.  Hall. 


RE 

I 

Po 


Ed 

quart 

(N. 

New: 
had  1 
grant 
tion 
the  b 
night 
morn 
Foi 
in  cc 
All  > 

start 
punisl 
vied  I 
that  ' 
vestig 
Mr 
releas 
charg 
in  the 
Imr 
E.  B( 

suspei 
Staten 
his  fa 
cence 
Say 
would 
ment 
by  thi 
any  bi 
and  P 
veal  tl 
him. 
knowl 
thefts 
or  cor 
“Of 
under 
been  1 
duties 
“As 
news 
Learv 
(Long 
nearly 
gangst 
have  I 
ballot 
Smith 
to  ha 
that  1 
Police! 
days  f( 
ballots 
“Am 
arousei 
of  the 
Rivien 
man  al 
The 
ance  t 
known 
“Lea 
jrand 
would 
iore  th 
“The 
first  h: 
ration 
aiy  w; 
it  stam 
The 


SEI 


7( 


/v  di  t  or  &  l*u  b  I  i  s  h  v  r  T  h  v  F  our  t  h  K  s  t  a  t  o  for  I)  r  r  r  m  her  10,  1932 


41 


reporter  arrested 

IN  VOTE  SCANDAL 

i^ewark  (N.  J.)  Star-Eagle  Suspend* 
Police  Writer  But  Editor  Affirms 
Faith  in  Hi*  Integrity  — 
Charges  Not  Disclosed 

Edward  J.  Leary,  night  police  head¬ 
quarters  reporter  for  the  Netcarlc 
J.)  Star-Eaqle  was  arrested  in 
Mewark  Dec.  1,  after  he  and  13  others 
had  been  indicted  by  the  Essex  County 
grand  jury  for  conspiracy  in  connec¬ 
tion  with  the  stealing  of  ballots  from 
the  basement  of  the  City  Hall  on  the 
night  of  Nov.  15  or  the  following 
morning. 

Forty-eight  arrests  have  been  made 
in  connection  with  the  vote  scandal. 
All  Newark  newspapers  have  from  the 
start  of  this  scandal  advocated  stiff 
punishment  for  the  offenders  and  have 
vi^  with  each  other  in  uncovering  facts 
that  would  sustain  the  grand  jury  in¬ 
vestigation. 

Mr.  Leary  pleaded  not  guilty  and  was 
released  in  $20,000  bail.  The  specific 
charges  against  him  were  not  contained 
in  the  indictment. 

Immediately  after  his  arrest,  Willard 
E.  Bowman,  editor  of  the  Star-Eagle, 
suspended  the  rejwrter,  but  issued  a 
statement  Dec.  2  in  which  he  affirmed 
his  faith  in  Leary’s  integrity  and  inno¬ 
cence  in  the  case. 

Saying  there  had  been  rumors  Leary 
would  be  indicted,  Mr.  Bowman’s  state¬ 
ment  said  that  “searching  investigation 
by  this  newspapers  has  failed  to  reveal 
any  basis  for  the  charges  against  Leary 
and  Prosecutor  Smith  has  refused  to  re¬ 
veal  the  nature  of  any  evidence  against 
him.  Leary  makes  firm  denial  of  any 
knowledge  of  the  ballot  or  roll  book 
thefts  or  of  complicity  in  the  planning 
or  concealment  of  the  crime.” 

“Of  course,”  he  said,  “while  he  is 
under  indictment  and  until  his  case  has 
been  heard,  he  will  be  relieved  of  his 
duties  as  a  reporter. 

“As  a  newspaperman  covering  crime 
news  at  Newark  police  headquarters, 
Learv  is  well  acquainted  with  Abe 
(Longey)  Zwillman  as  well  as  with 
nearly  all  of  the  other  politicians  and 
gangsters  of  high  and  low  degree  who 
have  been  suspected  of  a  part  in  the 
ballot  and  poll  book  thefts.  Prosecutor 
Smith  and  the  grand  jury  are  reported 
to  have  counted  significant  the  fact 
that  Leary  had  a  conversation  with 
Policeman  Raymond  J.  Herter  two 
days  following  the  disappearance  of  the 
ballots  from  city  hall. 

“.Another  matter  that  has  apparently 
aroused  suspicion  of  Leary  in  the  minds 
of  the  authorities  is  that  he  lives  at  the 
Riviera  Hotel,  where  ‘Longey’  Zwill- 
nian  also  resides.” 

The  statement  said  Leary’s  acquaint¬ 
ance  with  Zwillman  “has  long  been 
known  to  his  employers.” 

“Leary  was  not  called  before  the 
grand  jury,”  it  added,  “or  asked  if  he 
would  waive  immunity  and  testify  be- 
iore  that  body. 

"The  Newark  Star-Eagle  from  the 
first  has  insisted  upon  vigorous  prose¬ 
cution  of  every  individual  connected  in 
any  way  with  the  ballot  scandal  ancl 
t  stands  by  that  policy.” 

The  statement  also  recalled  that  on 
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.Mig.  24,  1930,  Mr.  Leary  shot  and 
killed  a  negro,  whose  arrest  was  sought 
on  a  murder  charge  and  who  had 
wounded  the  acting  captain  of  detectives 
while  attempting  to  escape  under  cover 
of  gun  fire.  At  that  time  Mr.  Leary 
was  commended  by  police  and  city  offi¬ 
cials.  The  reporter  had  been  given  a 
permit  to  carry  a  pistol  after  threats 
had  been  made  against  his  life  because 
of  articles  he  had  written  during  a  cam¬ 
paign  of  the  Star-Eagle  against  vice. 

SPONSORING  JOB  DRIVE 


New  Brunswick,  N.  J.,  Daily  Has 

Cooperation  of  Business  Firms 

(Special  to  Editok  &  Publishgu) 

New  Brunswick,  N.  J.,  Dec.  8 — A 
inovement  designed  to  stimulate  all  pre¬ 
vious  efforts  to  aid  the  jobless  of  this 
city  and  county  and  to  provide  jobs  for 
every  unemployed  person  between  now 
and  Christmas  is  under  way  here  with 
the  cooperation  of  merchants,  manufac¬ 
turers  and  individuals.  The  movement 
is  sponsored  by  the  Daily  Home  Scu’s 
and  the  Sunday  Times  of  New  Bruns¬ 
wick. 

Within  a  few  hours  after  the  start 
of  the  campaign  pledges  of  approxi¬ 
mately  40,000  new  work  hours  were 
obtained.  In  New  Brunswick  alone 
there  are  3,376  unemployed.  Local 
manufacturers  who  for  months  have 
been  carrying  unnecessary  help  as  their 
contribution  to  relieve  the  depression, 
have  agreed  to  take  on  several  addi¬ 
tional  men  and  women,  not  one  of  whom 
is  needed  in  the  regular  business  oper¬ 
ation,  but  for  whom  some  type  of  work 
will  be  found. 

Department  store  men  have  agreed  to 
employ  twice  the  number  of  sales  people 
usually  taken  on  to  handle  the  Christmas 
business.  Private  citizens  also  have 
promised  to  supply  jobs. 

City  and  county  officials  and  many 
prominent  citizens  are  lending  aid  to  the 
movement  which  has  every  indication  of 
supplying  from  one  day  to  three  weeks’ 
work  for  all  the  jobless. 

Representatives  of  the  newspaper  and 
many  volunteers  have  been  used  in  solic- 
itating  all  employers. 

E.  B.  Boyd  is  publisher  of  the  Home 
News. 


PRINTED  10-PAGE  SECTION 

.A  ten-page  advertising  section,  com¬ 
memorating  the  12th  anniversary  of 
Gates  &•  Lyiard,  local  grocers,  was  pub¬ 
lished  by  the  Medford  (Ore.)  Mail- 
Tribune  recently.  The  first  page  was 
in  color. 


PAYS  PREFERRED  DIVIDEND 

Directors  of  the  Chicago  Daily  News 
this  week  declared  the  regular  quarterly 
dividend  of  $1.75  a  share  on  preferred 
stock.  The  dividend  is  payable  Jan.  1 
to  stockholders  of  record  Dec.  20. 


BUTLER  GOES  ABROAD 

E.  H.  Butler,  publisher  of  the 
Buffalo  News,  sailed  from  New  York 
Dec.  7  to  join  his  wife  and  daughter  in 
Paris.  Thp"  will  return  Dec.  28. 
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NEW  GRUNOW  ICEBOX 
TO  USE  NEWSPAPERS 

Production  of  Electric  Refrigerator 
Will  Begin  in  January  Deal¬ 
ers  Told  at  Chicago 
Convention 


{Special  to  Editor  &  Publisher) 

Chicago,  Dec.  5 — Plans  of  William 
C.  Grunow,  formerly  president  and  one 
of  the  founders  of  the  Grigsby-Grunow 
Company,  to  launch  the  new  Grunow 
electric  refrigerator  shortly  after  Jan. 
1.  were  announced  at  the  first  sales  con¬ 
vention  of  the  Grunow  Corporation  here 
late  last  week.  More  than  40  distribu¬ 
tors  from  all  parts  of  the  United  States 
attended  and  were  enthusiastic  about 
the  new  product  which  is  to  be  sold  in 
three  sizes,  varying  in  price  from 
$127.50  to  $167.50,  f.o.b.,  Chicago. 

Advertising  promotion  will  be  han¬ 
dled  by  Duanne  Wannamaker,  former 
Majestic  advertising  manager.  Mr. 
Wannamaker  told  Editor  &  Publisiikr 
that  while  advertising  plans  were  not 
as  yet  complete,  indications  were  that 
newspapers  would  play  a  prominent  part 
in  the  sales  promotion  campaign  to  in¬ 
troduce  the  new  product. 

“We  have  always  used  newspajiers,” 
he  said,  “and,  no  doubt,  will  again  Vlace 
them  first  on  our  media  list.” 

He  explained  that  the  Grunow  Cor- 
Iioration  had  made  an  agreement  with 
local  distributors  and  dealers,  who  will 
handle  the  Grunow  refrigerator,  for 
them  to  spend  money  locally  for  ad¬ 
vertising  purposes.  Dealers  will  be  per¬ 
mitted  to  use  newsjiapers  or  any  other 
form  of  advertising,  he  said. 

Discussing  the  copy  theme  of  the 
proposed  campaign,  Mr.  Wannamaker 
said  that  the  safety  and  simplicity  of  the 
liquid  chemical  refrigerant  used  would 
be  featured. 

Mr.  Grunow,  who  is  reported  to  have 
spent  $1,000,000  in  setting  up  his  man¬ 
ufacturing  plant  at  4127-M  George 
street,  Chicago,  was  well  pleased  with 
the  interest  shown  by  the  distributors. 
They  evidenced  their  approval  of  the 
new  product  by  giving  liberal  orders, 
he  stated.  Production  is  scheduled  to 
begin  Jan.  1,  with  the  sales  promotion 
campaign  shortly  thereafter. 

The  new  company,  incorporated  in 
Delaware,  has  a  capital  of  $3()0,000.  Mr. 
Grunow  is  president. 


THE  MAN 
YOU  WANT— 

TURNOVER  is  a  problem, 

I  even  in  these  times.  Often 
you  must  fill  a  position  in  a 
hurry. 

It  is  possible  quichly  to 
reach  men  who  will  meet 
your  most  exactins  editorial 
or  business  staff  requirements 
—  men  whose  records  have 
been  carefully  investigated  to 
eliminate  risk  and  save  you 
time. 

Every  man  bears  the  stamp 
of  approval  of  one  of  the 
largest,  most  selective  of  all 
journalistic  organizations  — 
Sigma  Delta  Chi. 

Solve  your  personnel  prob¬ 
lems  by  writing  or  wiring  — 

Personnel  Bureau 
of 

SIGMA  DELTA  CHI 

836  Exchange  Avenue,  Chicago 
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NEW  DAILY  IN  HACKENSACK 

Former  Record  Printers  Publishing 
Eight-Page  Tabloid 

Twciity-six  members  of  the  Hacken¬ 
sack  (N.  J.)  TyiK)graphical  Union  who 
lost  their  jobs  Oct.  1  on  the  Bergen 
Evening  Record  after  that  paper  went 
“open  shop”  following  failure  to  agree 
with  the  publisher,  John  Borg,  on  a 
wage  scale,  have  started  a  daily  tabloid 
called  the  Bergen  County  Daily  Times. 

The  first  issue  appeared  Nov.  23. 
Starting  with  four  pages,  the  paper  is 
now  printing  eight. 

Arnold  Burnett,  who  has  had  experi¬ 
ence  on  numerous  New  York  and  New 
Jersey  papers,  is  managing  editor.  He 
is  28  years  old.  Other  executives  are 
Edmund  L.  Gavin,  news  editor;  James 
R.  Heffernan,  Jr.,  business  manager; 
B.  Fred  Painter,  business  manager; 
Charles  A.  Byers,  circulation  manager, 
and  Wilbur  Libby,  mechanical  super¬ 
intendent. 


PROGRESS 

in  any  field 
depends  upon  consistently 
putting  forth  the  best  we 
have  to  offer. 
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for  the  success  of 
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The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCULATION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  Ill. 
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UNIFIED  ADVERTISING 
PROGRAM  FOR  SEARS 

New  Executive*  Will  Coordinate 

Copy  and  Promotion  Effort*  For 
All  of  the  Firm**  Retail 
Store* 

{Special  to  Editor  &  Publisher) 

Chicago,  Dec.  5. — A  functional  defi¬ 
nition  of  the  national  retail  advertising 
department  of  Sears,  Roebuck  &  Com¬ 
pany  was  completed  last  week  with  the 
announcement  by  L.  S.  Janes,  Sears’ 
publicity  director,  of  tlie  appointment 
of  Irving  Price,  formerly  advertising 
manager  of  L.  Bamberger  &  Co.  of 
Newark,  as  retail  advertising  manager, 
and  John  B.  English,  formerly  of  the 
Scripps  -  Howard  national  advertising 
organization,  as  supervisor  of  field  ad¬ 
vertising.  P'xplaining  the  plan,  a  Sears 
executive  said ; 

“The  organization  of  the  department 
into  two  parallel  divisions  headed  by 
Mr.  Price  and  Mr.  English  marks  a 
step  in  the  Sears  plan  to  carry  out  a 
unified  advertising  program  through  its 
entire  retail  system.  The  new  policy 
will  move  toward  the  establishment  of 
greater  uniformity  in  respect  to  lay¬ 
out,  art,  copy,  tyjKigraphy  and  promo¬ 
tional  effort  in  all  of  the  company’s 
retail  advertising.  Deviations  from  the 
national  policy  will  be  made  only  in 
acquiescence  to  local  preferences  where 
such  an  adjustment  of  national  stand¬ 
ards  to  established  local  conditions 
seems  desirable. 

“Sears  is  spending  approximately  $7,- 
000,000  a  year  on  newspaper  advertis¬ 
ing  and  there  are  indications  that,  if 
any  change  is  made,  this  figure  will  be 
increased  rather  than  diminished.  The 
company  has  committed  itself  definitely 
in  favor  of  the  local  newspaper,  and 
more  intensive  investigation  of  local 
newspapers  in  cities  where  the  Sears 
stores  are  located  will  be  made  by  the 
newly  organized  research  division  of 
the  national  advertising  department. 

“The  national  advertising  office’s 
cut,  copy  and  layout  service  will  be  cre¬ 
ated  under  the  supervision  of  Mr.  Price. 
It  will,  of  course,  be  based  on  the  mer¬ 
chandising  and  sjiecial  promotional 
schedules  of  the  national  organization 
which  will  draw  more  uniformly  to¬ 
gether  the  selling  activities  of  the  stores.” 


HASSELMAN  RESIGNS 

Despite  efforts  in  his  behalf  by  a 
committee  of  Michigan  publishers,  Prof. 
James  B.  Hasselman,  director  of  publi¬ 
cations  and  professor  of  journalism  at 
Michigan  State  College,  _  was  ousted 
from  his  position  Nov.  25.  The  state 
board  of  agriculture,  governing  body  of 
the  college,  accepted  Hasselman’s  forced 
resignation,  effective  July  1,  1933,  to¬ 
gether  with  that  of  Joseph  F.  Cox,  dean 
of  agriculture.  The  board  declined  to 
designate  the  charges  against  Hassel¬ 
man,  but  it  was  intimated  the  move  was 
taken  for  disciplinary  reasons.  The 
committee  of  publishers  were  denied  a 
petition  for  a  public  hearing  in  Hassel¬ 
man’s  behalf. 


FRATERNITY  MEN  REBUKED 

Fifteen  members  of  the  DePauw 
University  chapter  of  Sigma  Delta  Chi, 
journalistic  fraternity,  have  been  sus- 
jiended  from  all  honorary  activities  in 
the  university  as  result  of  publication 
of  “offensive”  material  in  the  Yellow 
Crab,  humor  magazine.  The  charter  of 
the  chapter  was  temporarily  suspended. 
Earl  Mushlitz,  assistant  to  the  manager 
of  the  Indianapolis  Star,  has  been  ap- 
(Miinted  by  President  Charles  E.  Sny¬ 
der  of  the  Chicago  Drovers’  Journal,  to 
investigate  the  chapter.  Sigma  Delta 
Chi  was  founded  in  DePauw  iq  19fKl. 


RECEIVERSHIP  ASKED 

A  petition  asking  receivership  for 
Southern  Newspapers,  Inc.,  publishers 
of  the  Hot  Strings  f.^rk.)  .Sentinel- 
Record,  was  filed  Dec.  5  in  the  Federal 
court  at  Little  Rock  by  Louis  Helbron, 
Dallas,  Tex.,  a  creditor.  Hearing  was 
set  for  Dec.  10.  C.  E.  Palmer  is  presi¬ 
dent  of  the  corporation. 


NEW  GROUP  BUYING  SPACE 


Bo*toii  Window  Shade  Firm*  Plac¬ 
ing  Copy  Cooperatively 

{Special  to  Editor  &  Publisher) 

Boston,  Dec.  6. — .■Kn  industry  that 
has  given  but  little  attention  to  news¬ 
paper  advertising  in  the  past  is  that  of 
the  window  shade  manufacturers.  It  is 
made  up  of  a  large  number  of  inde- 
Iiendent  dealers,  most  of  whom  operate 
on  a  comparatively  small  scale.  In 
Boston  alone  there  are  more  than  50 
of  these  firms. 

In  spite  of  depressed  trade  conditions 
the  Boston  manufacturers  have  decided 
on  a  policy  of  cooperative  and  indi¬ 
vidual  newspaper  advertising  under  the 
direction  of  their  local  group,  the  Bos¬ 
ton  Shade  &  Screen  Manufacturers' 
.Association. 

Cooperatively,  certain  of  the  dealers 
will  use  space  that  will  average  from 
()0  to  100  lines  per  insertion,  running 
over  a  period  of  several  months.  In¬ 
dividual  dealers  will  insert  smaller  ad¬ 
vertisements  of  their  own,  carrying  out 
the  plan  of  the  larger  cooperative  copy. 
The  advertising  will  feature  strictly 
quality  merchandise,  service  and  work¬ 
manship. 

This  is  the  first  advertising  of  its 
kind  by  the  industry  and  is  being 
watched  in  other  cities.  The  advertis¬ 
ing  program  is  under  the  direction  of 
the  association  secretary,  C.  E.  Pellissier. 


SEEKS  GREATER  POWER 


McClatchy  Radio  Station  Would 
In*tall  1,000-Watt  Tran*mitter 

(Special  to  Editor  &  Publisher) 
Washington,  Dec.  3 — Frequencies 
of  competing  stations  at  Los  Angeles 
and  Burbank.  Cal.,  have  been  requested 
by  station  KFBK  at  Sacramento,  Cal., 
owned  by  the  James  McClatchy  Com¬ 
pany,  affiliate  of  the  James  McClatchy 
Publishing  Co.,  which  owns  the  Sacra¬ 
mento  Bee  and  the  Fresno  Bee. 

The  Sacramento  station  has  filed 
with  the  Federal  Radio  Commission  an 
application  for  a  construction  permit  to 
install  a  new  transmitter,  change  fre¬ 
quency  from  1,310  kilocycles  to  1,430 
kilocycles  and  boost  power  from  100 
watts  to  1,000  watts.  This  would  mean 
granting  of  facilities  of  KTM  at  Los 
•Angeles  and  KELW  at  Burbank  to  the 
McClatchy  station. 

Neither  of  the  two  other  stations  have 
as  much  power  as  the  Sacramento  sta¬ 
tion  seeks  and  it  is  expected  that  not 
only  these  transmitters  but  other  sta¬ 
tions  m  the  vicinity  will  fight  the  action 
of  the  McClatchy  Co.  Whether  the 
Commission  will  order  a  hearing  on 
this  petition  has  not  been  decided. 


BOSTON  VETERANS  ELECT 

Boston  Veteran  Journalists’  Associa¬ 
tion,  at  its  25th  annual  meeting,  elected 
Courtney  Guild,  Boston  philanthropist, 
president,  and  James  W.  Reardon,  asso¬ 
ciate  editor  of  the  Boston  Sunday  Ad¬ 
vertiser.  vice-president.  Other  officers 
are:  William  U.  Swan,  secretary;  Eve¬ 
rett  W.  Shumway,  treasurer,  and  the 
following  directors:  .Anthony  J.  Phil- 
pott,  chairman ;  Thomas  F.  .Anderson, 
Marshall  G.  Clarks,  George  H.  Ellis. 
William  H.  Holden,  former  Mayor 
Malcolm  P'.  Nichols,  James  D.  Coady, 
William  E.  Brigham,  Judge  Daniel  T. 
O’Connell.  Richard  T.  Howard,  Charles 
C.  Lee,  Mrs.  Harriet  L.  Lynch,  Jacob 
C.  Morse  and  George  .A.  Rich. 


RETURNING  TO  ENGLAND 

Capt.  C.  J.  Ketchum,  M.C..  who  for 
more  than  ten  years,  until  stricken  by 
illness  a  few  months  ago  in  Canada, 
traveled  the  world  as  special  foreign 
corresiKindent  of  the  London  Daily  E.r- 
press,  is  returning  to  London  to  resume 
his  journalistic  activities  in  Fleet  Street. 
.After  serving  for  two  years  in  France 
and  Belgium  as  an  officer  he  gained 
his  first  newspaper  experience  on  the 
Ottatc’a  fOnt.)  Citicen  and  the  Van¬ 
couver  (B.  C.)  Province.  In  the 

autumn  of  1921  he  went  to  England 
and  shortly  afterward  joined  the  edi¬ 
torial  staff  of  the  Daily  Express. 


WHAT  OUR  READERS  SAY 


HISTORY  REPEATING 

To  Editor  &  Publisher  —  That 
Canada  and  the  United  States  should 
suffer  with  the  remainder  of  the  world 
in  the  financial  chaos  brought  about 
by  the  war  was  inevitable,  but  the  re¬ 
cuperative  powers  of  this  continent  are 
unquestioned  and  it  should  lead  in  world 
recovery. 

Mankind  can  not  engage  in  world¬ 
wide  war  without  paying  for  it  on  a 
universal  scale.  It  is  this  fact  which 
has  caused  the  conditions  under  which 
we  labor  today.  It  has  been  so  after 
every  prolonged  and  costly  war  in  his¬ 
tory.  The  Napoleonic  wars  ending  in 
1815  caused  a  depression  so  great  in 
Europe  that  millions  of  persons  were 
forced  to  migrate  to  America  to  escape 
starvation. 

Men  now  living  in  this  country  can 
reniemlier  a  time  when  the  .American 
dollar  was  worth  si.xty  cents  in 
Canadian  funds  during  the  great  de¬ 
pression  which  followed  the  close  of 
your  Civil  War.  .At  that  time  the  sol¬ 
vency  of  your  government  was  ques¬ 
tioned  at  home  and  abroad,  made  un¬ 
certain  by  the  terrific  cost  of  that 
struggle;  yet  you  did  recover,  as  did 
Europe  after  the  post-NapoIeonic  de¬ 
pression. 

One-third  of  the  wealth  of  Europe 
was  destroyed  in  the  recent  catastrophe, 
and  recovery  there  is  bound  to  be  slow. 
But  here  in  North  .America  the  cost  of 
the  war  was  relatively  small  in  propor¬ 
tion  to  our  wealth,  actual  and  potential. 
On  this  continent  we  are  suffering  more 
from  iieace-time  extravagance  than 
from  the  costs  of  war — extravagance 


in  government,  in  business  and  in  tfi 
personal  affairs  of  millions  of  indi 
viduals. 

1  count  it  a  genuine  gain  that  the  oil 
virtues  of  thrift  and  economy  are  bein- 
rediscovered  in  the  present  depressio 
and  put  into  effect  in  every  walk  o 
life,  business  and  government.  It  j 
this  fact,  more  than  any  other,  whicl 
has  turned  the  tide  throughout  tht 
world  and  causes  me  to  believe  that  thi 
worst  is  over.  By  reducing  anti 
eliminating  extravagances,  privately  and 
collectively,  we  arc  paving  the  road  to 
recovery. 

F.  J.  Burd, 

Publisher,  I  aiieoiiver  Daily  Province 

$56,000  JUDGMENT 

Justice  .Aaron  J.  Levy,  sitting  in 
Manhattan  Supreme  Court  in  Special 
Term,  this  week  granted  a  summary 
judgment  for  $56,000  to  Ralph  J 
Cebrian,  of  San  Francisco,  against 
Cornelius  Vanderbilt,  Jr.  The  suit  was 
over  500  shares  of  preferred  stock  in 
the  Vanderbilt  Newspapers,  Inc.,  oi 
which  the  defendant  was  president.  He 
charged  that  when  he  bought  the  shares 
in  1924  the  defendant  promised  to  re¬ 
deem  them  at  par  at  the  end  of  three 
years.  This  was  not  done.  The  judg 
nieiit  was  obtained  by  default. 

VISITING  IN  U.  S. 

John  L.  Craddock,  assistant  managing 
editor,  and  John  E.  Pickering,  cable 
editor,  respectively,  of  the  Paris  Herald, 
are  spending  the  Christmas  season  in 
the  United  States.  Mr.  Craddock  arrived 
aboard  the  Europa  Dec.  5,  while  Mr 
Pickering  took  the  Conte  di  Savoia 
from  Genoa,  incidentally  covering  the 
liner’s  maiden  voyage  for  his  paper 
Both  will  return  to  Paris  in  January. 


Supplies  and  Equipment 


Drive  and  Control 
for 

Newspaper  Presses 

Send  for  potticutors 
to  four  nearest 
6*E  tales  office 

GENERAL  ELECTRIC 

■ 


Tail  B  OARDS 

in  all 

SIZES 

For  FLAT  or 
CURVED  CASTING 
BOXES 

Reliable  and  Ex.  Tough 

American  Publishers  Supply 

P.  O.  Box  131,  West  Lynn,  Mas*. 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 

CabI*  Addr***  NENSCtV— Worca*tar 
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new  fuel  thrives 

ON  TEST  CAMPAIGN 

“PetroKarbon”  Launched  in  Boston 
With  Program  of  Using  Small 
Newspaper  Space  Every 
Day — In  Brooklyn  Now 

Beginning  Oct.  25  of  this  year,  Uowd 
4;  Ostreiclier,  Boston  agency,  ran  a 
test  campaign  in  Boston  newspapers, 
featuring  the  new  "PetroKarbon”  fuel 
product  of  H.  I-  Hartwell  &  Son,  Inc., 
Boston. 

The  results  ot  this  brief  campaign 
have  been  so  successful,  far  c.KCcediiig 
even  the  most  optimistic  expectations, 
that  the  company  has  now  decided  to 
extend  the  campaign,  first  to  Brooklyn 
and  then  to  other  sections  of  the 
country. 

Before  this  campaign  was  launched 
the  company  figured  that  the  present 
production  facilities  were  sufficient  to 
handle  the  demand  for  some  time  to 
come.  At  the  conclusion  of  this  six- 
week  drive  it  finds  itself  swamped  with 
orders,  and  now  work  is  being  rushed 
to  increase  the  facilities. 

The  advertising  in  the  test  campaign 
>eldom  exceeded  84  lines.  It  invariably 
appeared  on  the  first  page  of  the  news¬ 
papers  used.  All  the  Boston  newspapers 
were  used  and  the  insertions  were  so 
planned  that  an  advertisement  api>eared 
in  some  Boston  newspaper  every  day. 

The  Boston  campaign  is  supplemented 
by  a  weekly  radio  program  of  orchestra 
music  and  guest  artists  over  station 
WN'AC.  In  addition  billboards  on  main 
arteries  are  also  used. 

In  connection  with  the  radio  program 
newspaper  advertising  space  is  used  on 
radio  pages  to  call  attention  to  the  pro¬ 
gram.  An  interesting  situation  arose 
that  proved  the  value  of  this  advertis¬ 
ing  on  radio  pages.  In  seven  weeks  of 
broadcasting  the  time  and  the  day  of  the 
broadcasts  were  changed  on  two  occa¬ 
sions.  Ordinarily,  a  sudden  change  of 
hour  would  mean  a  falling  off  of  in¬ 
terest.  By  using  newspaper  advertising 
telling  of  the  changes  and  featuring  the 
program  the  company  not  only  main¬ 
tained  the  interest  in  their  program  but 
artually  increased  it. 

One  of  the  star  artists  featured  in  the 
broadcasting  is  “Tip”  O’Neil,  well- 
known  Boston  police  reporter. 

Many  independent  agents  for  “Petro¬ 
Karbon”  are  using  paid  newspaper 
space  in  the  classified  sections  of  the 
Mon  papers  to  feature  this  product. 

It  is  the  plan  of  John  C.  Dowd,  of 
Dowd  &  Ostreicher  to  place  the  bulk 
01  the  advertising  in  newspapers,  prob¬ 
ably  using  also  radio  and  billboards, 
the  Brooklyn  campaign  opened 
December  7  and  soon  will  extend  to 
other  cities. 

“PetroKarbon”  is  the  result  of  modern 
methods  of  distilling  petroleum.  After 
the  lubricating  oils,  gasolines,  gases  and 
Iterosenes  have  been  removed,  the  re¬ 
maining  substance  is  subjected  to  a 
toking  process  which  drives  off  smoke 
ind  odors.  The  result  is  almost  pure 
1  orbon. 


FLORIDA  DAILY  SOLD 

<By  telegraph  to  Kditor  &  Pi'BLISHKk) 
Sebring,  Fla.,  Dec.  7 — The  Scbriiifi 
j»tricaii  has  been  sold  to  Frederick 
'  Jones,  formerly  of  Pittsburgh  and 
^ark,  it  was  announced  today.  He 
whased  the  iwper  last  night  from 
Iderick  .\rkell.  Mr.  .Xrkell  has  left 
k  New  York.  \o  staff  changes  are 
the  made  on  the  paper,  Mr.  Jones 
«ted. 


BECKWITH  AGENCY  NAMED 

The  Beckwith  Special  Agency,  Inc., 
W  York,  has  been  appointed  exclusive 
knited  States  advertising  representative 
'w  Lc  ,^olc{l.  Qsiebec.  The  appointment 
« effective  Jan.  1.  1933. 


LUKE  LEA  TRIAL  JAN.  9 

The  trial  of  Col.  Luke  I  .ea  and  J. 

Ramsey  has  been  set  for  Jan.  9 
1*  the  Federal  court  at  Knoxville, 
Teim.  They  are  under  indictments 
^fRing  violations  of  the  national  bank¬ 
'll  laws. 


A.F.L.  TO  STUDY  RADIO 

Members  of  the  American  Federa¬ 
tion  of  Labor,  in  convention  in  Cin¬ 
cinnati.  O.,  last  week,  instructed  their 
executive  council  to  study  the  problem 
of  radio  advertising  in  view  of  the  de¬ 
crease  in  newspaper  advertising,  which, 
it  was  said,  could  not  be  ascribed  wholly 
to  the  depression.  The  council  will  seek 
to  ascertain  if  it  may  be  feasible  to 
obtain  national  legislation  to  prohibit 
long  advertising  lectures  over  the  radio 
and  to  limit  advertising  to  the  mere  an¬ 
nouncement  of  the  sponsors. 

CORRECTION 

Official  Chicago  World’s  Fair  Cer¬ 
tificates  are  only  distributed  by  Chicago 
Merchandise  Certificates,  Inc.,  and  Cen¬ 
tury  of  Progress  Tour  Bureau.  Chi¬ 
cago.  In  a  news  story  in  the  Dec.  3 
issue.  Editor  &  Publisher  referred  to 
“World  Fair  Certificates”  in  connection 
with  the  Centennial  Popularity  Cam¬ 
paign,  Inc.,  contest.  These  are  “vot¬ 
ing  coupons”  and  not  merchandise  cer¬ 
tificates. 


52  YEARS  ON  DAILY 

John  William  Ousterman,  stereo¬ 
typer  on  the  IVezv  York  Rveniiig  Post, 
marked  his  52nd  year  of  association 
with  the  Post  recently.  He  started  in 
the  mailing  room  at  $3.50  a  week,  and 
has  been  with  the  stereotyping  depart¬ 
ment  since  it  was  started  in  1886,  when 
Carl  Schurz  was  editor. 


CALIFORNIA  GROUP  MEETS 

Members  of  the  Riverside-San  Ber¬ 
nardino  counties  unit  of  the  California 
Newspaper  Publishers’  Association  met 
at  the  Desert  Inn.  Palm  Springs,  Cal., 
Dec.  3.  Addresses  were  made  by 
George  R.  Barker,  editor,  Pci'erly  Hills 
fCal.l  Citizen,  and  John  E.  King,  edi¬ 
tor,  Hemet  (Cal.)  Hews. 

EDITOR  &  PUBLISHER 

Classified  Advertising 

RATES 

SITUATIONS  (Cash  with  Order) 

1  Time  —  .50  per  line 

3  Timet  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  line 

4  Timet  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charted  at  same  rate  per  line 
per  insertion  as  earned  hy  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  A  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 


Brokers 


Time  to  buy  a  daily  or  weekly  newspaper. 
There  is  no  safer  or  better  investment  for 
those  with  mone.v  and  experience.  Have  real 
harsains  in  Massachusetts,  Rhode  Island,  Con¬ 
necticut,  New  York.  New  Jersey,  Pennsyl¬ 
vania,  Virginia.  J.  B.  Shale,  Times  Building, 
New  York. 


Daily  and  weekly  newspapers  in  California.  M. 
C.  Moore,  Newspaper  hrdker,  272  North  Rodeo 
Drive.  Beverly  Hills,  California. 


Circulation  Premiums 


Exceptional  Premiums — Strange  As  It  Seems 
Jig-Saw  puxzles.  Books— cloth  and  paper 
covered.  Jacobsen  Publishing  Company,  Inc., 
G1  East  llth  St..  N.  Y.  C. 


Premiums  That  Pull — Aluminum  kitchenware. 
“The  Better  Ware.”  American  Aluminum 
Ware  Co.,  378  Jellitf  Ave.,  Newark,  N.  J. 


Circulation  Promotion 


No  “forced  oiroulation,”  no  premiums,  no  cot 
prices,  no  bargain  offers,  no  inducements  of 
any  type  to  the  snbscrlber.  Every  subscription 
seenr^  in  a  PARTLOWB  PLAN  campaign  Is 
sold  to  the  snbecrlher  through  nnusaal  sales¬ 
men  and  saleswomen,  strictly  upon  the  merits 
of  the  publication.  Charles  Partlowe  added 
circulation  is  clean  circulation.  Charles  Part¬ 
lowe  Company — Circulation  Specialists  for 
over  28  years — Indianapolis,  Indiana. 


Promotion  now,  to  bring  “better  times.”  Hud¬ 
son  De  Priest  A  Associates,  world's  record 
circnlatlon  bonders.  246  IStb  Ave.  N.  T.  C. 

Editor  A  Publisher  reaches  the  buying 
power  of  the  newspaper  world.  Let  it  carry 
your  message  direct  to  the  man  who  buys. 


S.  VANDENBERG  PROMOTED 

William  F.  Rogers,  director  of  ad¬ 
vertising,  Boston  Evening  Transcript. 
announced  this  week  the  appointment  of 
Shedd  \'andenberg  as  national  advertis¬ 
ing  manager.  Mr.  X'andenberg  has  been 
with  the  Transcript  six  years,  working 
from  the  local  into  the  national  field. 
He  was  educated  at  Chauncy  Hall 
School,  Boston,  and  the  Massachusetts 
Institute  of  Technology,  Class  of  1925. 
He  is  a  nephew  of  Senator  Arthur  H. 
X’andenberg  of  Michigan. 


DEER  CRASHES  COLUMNS 

A  year-old  buck  deer  plunged  through 
the  back  window  of  the  Spring  Valley 
(N.  Y.)  Rockland  County  Leader  plant 
Dec.  4,  bringing  e.xciteinent  to  church¬ 
goers,  $5  worth  of  damage  to  the  news¬ 
paper  office  and  death  to  himself.  The 
deer  apparently  had  been  chased  by  dogs 
along  a  stream  that  runs  through  the 
city.  A  policeman  attempted  to  capture 
the  animal  in  the  newspaper  office,  but 
finally  had  to  shoot  it. 

SENDING  PAPERS  BY  PLANE 

(By  telegraph  to  Editor  &  Publisher) 

Chicago,  Dec.  8 — Starting  at  mid¬ 
night  tonight,  the  first  consignment  of 
75  copies  of  the  Chicago  Tribune  will 
go  east  on  a  United  Air  Lines  plane  and 
will  be  delivered  at  the  doors  of  guests 
from  Chicago  in  the  Waldorf  Astoria 
Hotel  in  New  York  City  at  8  a.m.  to¬ 
morrow.  The  shipment  will  be  made 
nightly.  Editions  as  late  as  11  o’clock 
will  be  sent. 


SCOTT  JOINS  FREE  PRESS 

Kingsbury  Scott,  well-known  western 
Michigan  nevvspapernian  and  fiction 
writer,  has  joined  the  Lansing,  Mich., 
bureau  of  the  Detroit  Free  Press.  Scott 
is  handling  city  news  while  Frank  M. 
Morris  remains  on  the  statehouse  run. 


Newspaper  For  Sale 


Exclusive  Virginia  county  seat  weekly,  $12,- 
iiOO;  $13,000  down.  Exclusive  county  seat 
weekly  Eastern  Texas,  $11,000:  $8,000  down. 
Bis  weekly.  Eastern  state,  exclusive.  $00,000; 
$20,000  down.  Exclusive  daily  and  weekly, 
Arkansas  county  sent,  $10,000;  half  cash. 
Splendid  daily  and  weekly,  Tennessee  county 
seat,  sacrifice  account  Illness.  Only  paper 
New  Jersey  town  10,000,  One  equipment, 
$30,000;  $10,000  down.  Many  others;  ask  me. 
Len  W.  EelBhner,  “Old  Reliable”  Newspaper 
Broker,  Nashville,  Michigan. 


Investment  Wanted 


Former  editor  leading  metropolitan  daily 
seeks  position  and  will  invest  $.3,000  to  $15,000 
in  going  daily:  city  of  20,000  up;  Central 
or  Western  I’ennsylvania,  or  goo<I  town  in 
South.  D-714,  Editor  &  Publisher. 


Will  make  initial  investment  of  $5,000  in  sub¬ 
stantial  daily  that  needs  services  of  outstand¬ 
ing  editorial  exe<'utlve.  Excellent  references. 
D-719,  Editor  A  Publisher. 


Help  Wanted 


Circulation  Manager 

Wanted — A  man  who  has  bad  experience  in 
handling  all  branches  of  Circulation  and  capable 
of  writing  necessary  promotion  for  the  de¬ 
partment.  Must  furnish  A-1  references.  State 
age,  experience  and  salary  expe<'ted  In  your 
first  letter.  Box  D-684.  Editor  A  Publisher. 


Newsprint  Paper  Salesman  —  Experienced. 
Please  apply  giving  full  particulars  and  re¬ 
ferences.  Confldence  assured.  Address  Box 
D-695,  Editor  A  Publisher. 


Special  Service 


Newspaper  Analyses 

I  offer  my  services  to  Publishers  by  tbe 
day,  week  or  month,  to  go  into  an  analysis 
of  newspaper  and  advertising  problems. 

Back  of  this  service  are  years  of  newspaper 
and  department  store  advertising  experience. 

Know  retail  advertising  and  merchandising 
from  merchant's  viewpoint,  and  can  contact 
accounts  of  all  kinds. 

Show  how  to  create  new  business  and  In¬ 
crease  lineage  of  business  now  running. 

Point  out  weak  spots  on  paper  and  show 
how  to  strengthen  them — thereby  helping 
circulation. 

Know  type,  makeup,  promotion  work,  and 
can  write. 

Can  anal.vse  markets  and  give  merchants 
something  to  think  about  regarding  getting 
more  business. 

Bring  fresh  viewpoint  and  ontside  Ideas  to 
staff  and  pep  them  up.  Conserve,  rather  than 
Increase  expenses. 

No  “Ballyhoo”  methods.  No  “revolutionary” 
ideas.  Just  calm,  unprejudiced  common 
sense,  plus  experience  and  observation  in 
every  state  in  tbe  Dnion.  Business  building 
methods  rather  than  business  yanking  methods. 

Per  diem  fee  basis  of  remuneration.  Will 
go  anywhere  for  any  length  of  time.  Ask 
your  New  York  Representative  about  me. 

HARRY  R.  DRUMMOND. 

1707  Times  Bldg.,  42d  A  Broadway,  New  York. 


SituAtiont  WAnted 


Advertising  man,  with  a  highly  successful 
l>ackKround  of  7  years'  experience  as  display 
salesman,  copy  writer  and  reporter.  News- 
pu|>er  and  trade  paper  contacts.  Age  30,  mar¬ 
ried,  member  Masonic  fraternity.  Have 
credentials  attesting  executive  ability  Will 
go  anywhere.  Manuel  Shapira,  129  Lynch 
Street,  Brooklyn,  N.  Y. 


Advertising  Man — Seasoned  executive  12  years' 
experience  thoroughly  qualified.  Write  copy, 
make  layouts  develop  campaigns.  Now 
employed,  beat  references.  D-699,  Editor  A 
I'liblisber. 


Assistant  to  Publisher  —  Former  editor  and 
publisher,  capable  of  acting  in  that  capacity 
to  publisher  who  wants  to  be  rid  of  details 
of  nninagement.  Available  now.  D-716.  Edi¬ 
tor  A  Publisher. 


Cartoonist,  newspaper  artist.  28  years  old.  11 
years'  experience.  Can  furnish  samples. 
D-71S.  Eilitor  A  Pnlilisher. 

Circulation  Manager.  Experienced,  organizer. 
Boy  Pn>motion.  8  years  with  chain  newspaper 
group.  Available  immediately.  Box  D-717. 
Editor  A  Publisher. 


Circulation  Manager  available  short  notice. 
Knows  all  angles  and  is  a  pro<lucer.  Best 
references.  D-711,  Editor  A  Publisher. 


Editorial — College  graduate,  experienced,  desk 
or  street.  Age  23,  married.  Work  on  daily 
anywhere.  D-708,  Editor  A  Publisher. 


Editor  and  Business  Manager,  trained  in  every 
branch  of  newspaper  work.  Education,  per¬ 
sonality,  training  and  experience,  combing 
with  expert  knowledge  of  production  costs  and 
extraordinary  business  ability,  enables  me  to 
perfect  a  superb  organization  and  manage  It 
along  e<-onomic  lines.  Exceptional  ability  in 
all  phases  of  editorial  work  with  emphasis  on 
management  and  special  editorial  features. 
Will  accept  a  position  on  large  or  small 
dallies  anywhere.  D-689,  Editor  A  Publisher. 


Newspaper  business  and  advertising  executive 
with  wide  metropolitan  and  provincial  ex¬ 
perience  and  training  force<i  to  seek  new  con¬ 
nection  because  of  consolidation.  Will  con¬ 
sider  position  of  equal  or  lesser  responsibilities 
In  another  field.  Would  entertain  spei'ial 
representative,  advertising  agency,  newsprint 
manufacturing  representation.  Willing  to 
travel.  Excellent  record  and  references. 
Anxious  to  make  change  immediately.  D-714, 
Editor  A  Publisher. 


News  Writer — Reporting,  rewrite,  copy  desk, 
experienced  gained  in  Gotham  and  adjacent 
cities,  seeks  post.  Age  34,  untrammeled,  well 
re<'ommended,  will  go  anywhere.  Modest 
salary.  Joseph  Duffy,  559  Broadway,  Pater¬ 
son,  N.  J. 


Picture  Editor — 8  years'  metropolitan  tabloid 
experience.  Expert  photography,  photo  re¬ 
production.  picture  make-up.  Capable  caption 
writer.  D-675.  Editor  A  Publisher. 


Shopping  column,  reporting,  society,  publicity 
position  wanted  hy  woman,  24.  Journalism 
school  graduate,  2  years'  experience,  promo¬ 
tion.  exclusive  apparel  shop.  Is>w  salary. 
Write  D-715.  Editor  A  Publisher. 


Books  W  An  ted 


Copies  of  following  book  by  Jason  Rogers; 
“Newspaper  Making.”  Address  Library,  Edi¬ 
tor  A  Publisher. 


MecIiAnicAl  Equipment  For  Sole 


Ludlow — Due  to  consolidation  of  plants  have 
I.udlow,  in  good  condition.  Will  sell  to  re¬ 
liable  party.  Small  down  payment  and  reason¬ 
able  monthly  payments.  Write  E.  M. 
Manning,  17  Varmim  Park,  Waltham,  Mass. 


Newspaper  Mechanical  Equipment  consisting 
32  page  Goss  High  Speed  Press — dloss  Dry  Mat 
Stereotype  equipment — Model  14 — Model  5— 
Model  K  Linotypes.  Lndlow-Elrod  and  other 
composing  room  equipment.  Will  sell  as  whole 
or  separately  at  extremely  low  price  for  cash. 
Court  order  makes  immediate  sale  necessary. 
R.  Rex  Wallace  and  J.  B.  Criswell,  Re¬ 
ceivers.  Knoxville  Times. 


Photoengraving  equipment  for  sale.  Complete 
idant  or  any  part.  Miles  Machinery  Co.,  480 
West  Broadway,  N.  Y. 


Equipment  Wunted 


Wanted  to  Buy:  One  dry  mat  roller.  Must 
be  cheap.  No  dealers.  C-977,  Editor  A 
Publisher. 


NEWSPAPER 


PROPERTIES 


Bought,  Sold  and  Appraised 


All  negotiations  confidential 


Palmer, Suter&  Palmer 

Busineaa  EatabllsliMl  In  1895 


350  Madison  Ava.  New  York 
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shKSthIM 


By  MARLEN  PEW 


Query  from  tlie  field:  “At  this 
l)eculiar  stage  of  our  national  life, 
with  discmirageinent  and  defeat  permeat¬ 
ing  the  atmosphere  of  every  city  and 
town,  what  in  your  opinion  constitutes 
the  best  kind  of  news  and  feature 
service  r" 

Answer :  Well,  naturallv,  the  “best” 
news  concerns  a  return  of  prosperous 
conditions,  that  industrial  plants  have 
reopened  their  doors,  giving  employment 
to  men  and  women  at  fair  wages,  that 
prices  of  materials  and  wages  and  earn¬ 
ings  have  advanced,  that  retail  trading 
has  been  accelerated,  that  bank  deposits 
have  increased,  that  building  has  been 
resumed,  that  everyone  in  “our  town” 
has  at  least  been  fed  and  clothed.  News¬ 
papers  cannot  print  such  material  unless 
it  is  true,  but  when  it  becomes  fact  1 
think  they  should  herald  the  news  in 
conspicuous  form  and  lilting  style. 

Readers  of  this  column  know  I  favor 
realistic  publication  of  the  causes  of  the 
economic  nightmare  so  that  the  forces 
of  public  opinion  may  be  exerted 
against  the  monstrous  evils  that  have 
dragged  us  down.  I  think  of  such  as 
uncontrolled  monopoly,  unnatural  po¬ 
litical  restraints  on  the  exchange  of 
merchandise  and  credits  among  the 
nations,  s|)ecial  favors  for  insiders  at 
the  expense  of  the  many,  uncontrolled 
speculation  in  securities  and  commodi¬ 
ties.  fraudulent  promotion  and  banking 
practices,  rackety  business  .schemes,  de¬ 
ceit  in  advertising,  misgovernment  and 
maladministration,  and  perhaps  above 
all  else  full  exposure  of  the  inhumanity 
of  an  industrial  and  technological 
scheme  which  will  pile  up  fabricated 
materials  in  Himalayan  stacks  by  ma¬ 
chine  process,  with  no  consideration 
of  the  consequences.  Some  15.000.000 
.American  wage-earners  are  today  thus 
deprived  of  the  natural  right  to  work 
and  thrive  and  also  the  ability  to  con¬ 
sume  the  products  of  the  nation.  Yet 
few  know  what  has  struck  them.  Who 
will  appraise  a  machine,  or  so-called 
“efficiency  management.”  above  a  man  ? 

These  are  among  the  grave  complexes 
of  the  day,  and  while  sophisticated  per¬ 
sons  are  familiar  with  causes,  the  rank 
and  file  of  .American  society  sees  only 
effects  and  continues  dazed  and  be¬ 
numbed.  All  of  which  calls  for  a  first- 
class  interpretation  job  in  the  popular 
press — simplification  in  graphic  form  of 
these  run-awav  forces.  This  stuff  is 
now  being  written  almost  exclusively 
in  the  technical  language  of  the 
economist.  The  man  who  will  make 
it  real  to  the  fellow  in  the  street 
and  the  woman  in  the  home  will  go 
down  as  the  hero  of  the  age. 

♦  *  ♦ 

MAK  does  not  live  hy  bread  alone, 
and  newspaper  material  which 
provides  the  element  of  wish-fulfillment 
has  its  uses  in  this  day.  It  is  one  thing 
to  starve  the  stomach  and  something 
else  to  starve  the  heart  and  the  mind. 
.\lmost  everyone  has  managed.  I  dare 
say,  to  get  this  morning’s  breakfast,  at 
the  Ritz  or  on  the  breadline,  but  per¬ 
haps  _never  in  this  generation  are  so 
many  people  going  mentally  hungry. 
Too  often  we  find  scant  comfort  in  the 
average  newspaper,  the  movies  are  no 
better  and  radio  seems  to  me  98  per 
cent  unimaginative.  One  of  the  best 
wnsh-fulfillment  stories  I  have  seen  in 
recent  months  came  from  the  West 
Coast  in  a  press  service  item  about  60 
adventurers  starting  out  on  the  broad 
Pacific  aboard  an  old  sailing  vessel. 
They  sought  to  escape  from  economic 
worries.  They  are  off  on  a  three-year 
cruise,  with  time  to  write  and  dream 
and  paint  and  talk  and  read,  amid 
exotic  scenes  and  at  minimum  cost. 
They  can  live  grandly  for  a  few  pen¬ 


nies  per  (lay.  Thi.s  news  story  stirs 
imagination.  You  and  1  may  not  be 
.(hie  to  join  the  party  in  the  flesh,  hut 
shall  we  not  go  along  in  spirit?  .\ 
running  story  of  the  voyage  would  thrill 
millions  of  persons  like  us,  bound  by- 
chains  of  duty  or  iKJverty  to  the  dull 
routine  of  work-a-day  e.xistence. 

The  st(jry  of  a  successful  chicken 
farm,  in  a  metropolitan  newspaper 
would.  I  venture,  pull  better  today  than 
an  equal  space  given  to  the  tattered 
feature  material  which  floods  most  of 
the  big  city  papers,  all  about  movies, 
little  sfKjrts,  historic  romance,  hack¬ 
neyed  humor,  or  any  of  the  old  themes. 
It  would  provide  a  means  of  worry- 
cscaiie  for  countless  readers,  especially 
women  tied  to  tiresome  homes  and  un¬ 
eventful  careers.  1  got  a  kick  out  of 
the  story  of  the  poor  painters  of  Green¬ 
wich  \'illage,  selling  their  daubs  in  the 
public  parks  of  this  city,  last  Fall.  It 
supplied  varied  dream  stuff  to  many 
readers,  no  doubt,  .‘\nother  story  which 
stirred  my  imagination  concerned  the 
thousands  of  men  who  were  roaming 
the  worn-out  gold  fields  of  California, 
Nevada  and  Colorado,  living  in  rude 
huts,  and  eking  out  an  existence  by  pan¬ 
ning  a  few  cents’  worth  of  gold  from 
ancient  gravel  pits.  It  was  so  much 
better  than  pounding  the  sidewalks  of  a 
city  in  futile  search  of  work.  I  judge 
that  men  in  every  community,  tortured 
in  their  thoughts,  received  mental 
stimulus  from  that  romantic  news  item 
out  of  the  life  of  the  depressed  day. 
.\nother  e.xcellent  human-interest  story, 
in  my  view,  told  about  a  man  and  his 
wife  who  existed  in  an  improvised  hut 
in  a  New  York  City  jiark  for  a  whole 
Summer,  not  starving,  really  enjoying 
the  beauty  of  the  scene,  and  clinging 
together  amid  the  storms  of  adversity. 
The  image  which  this  news  created 
must  have  jirovided  solace  to  number¬ 
less  women  in  real  homes,  hut  living 
with  men  made  ugly  and  uncompanion¬ 
able  by  economic  torments.  Many  wish- 
fulfillment  stories  arc  only  what  the 
Russians  call  “dojie  for  the  masses.” 
.\dmittedly.  they  do  not  solve  the  riddle 
of  1932.  Hut  man  does  not  live  by 
bread  alone. 

it  *  * 

SPACE  surely  can  be  put  to  g(K)d 
use,  in  hard  times,  to  direct  atten¬ 
tion  to  the  sore  spots  in  civil  life.  .\s 
a  parent  I  am  indignant  today  to  read 
in  a  morning  newspaper  that  in  the  Bor¬ 
ough  of  Manhattan,  where  the  iKXjr  are 
dreadfully  crowded.  25.6  per  cent  of 
school  children  have  been  found  suffer¬ 
ing  from  malnutrition.  What  an  eye- 
oj^ener  that  information  is,  if  you  are  in 
a  mood  to  consider  whether  modern 
civilization  is  really  a  success  or  a 
mocking  failure.  From  the  same  source 
I  learn  that  only  2.4  per  cent  of  the 
school  children  of  the  Borough  of  Rich¬ 
mond.  which  composes  Staten  Island, 
are  suffering  from  malnutrition.  Staten 
Island  holds  many  poor  families,  many 
of  them  foreign-bom.  but  there  is 
plenty  of  o])en  space  in  the  fields  and  on 
the  shore  for  child  play,  no  rotting 
tenements,  no  slimy  streets  or  reeking 
basements.  Staten  Island  must  have  its 
share  of  misery,  but  the  children  man¬ 
age  to  get  enough  to  eat. 

A  friend  is  a  volunteer  fireman  in 
one  of  the  richest  suburbs  of  New  York. 
The  other  night  he  and  his  mates  re¬ 
sponded  to  a  call  from  the  submerged 
section  of  the  community,  where  negro 
servants  exist.  In  one  tiny  house,  with 
only  one  sleeping  room,  they  found  16 
adults  herded.  The  owner  of  the  real- 
estate  is  a  sort  of  modern  Hetty  Green, 
who  buys  up  whole  sections  of  shat¬ 
tered  tenement  property  and  exploits 


poverty  to  the  limit.  Such  an  incident, 
in  the  hands  of  an  editor  who  compre¬ 
hends  city  planning,  might  serve  to 
sweep  that  vile  housing  blot  from  an 
otherwise  pleasant  community,  and  in¬ 
cidentally  give  work  to  some  wreckers 
and  builders. 

*  *  * 

THESE  random  suggestions  of  news 
interests  are  i)erhaps  pat  to  the 
times.  They  may  appear  exaggerated 
in  some  cities  where  social  relationships 
are  not  quite  so  bald  and  harsh  as  in 
this  metropolis.  However,  one  may 
doubt  if  any  community  is  at  peace  this 
winter.  The  wave  of  depression  has 
left  no  stone  unturned. 

The  negative  side  of  the  news-interest 
picture  must  be  something  like  this : 
The  nerves  of  the  populace  are  no  douht 
grated  when  newspai)ers  print  extrava¬ 
gant  stories  about  the  high-hatting  and 
reactionary  mouthings  of  “Captains  of 
Industry”  and  “Merchant  Princes”  and 
the  “Royal  Family  of  Stuffed  Shirts” 
with  glittering  details  of  their  wasteful¬ 
ness,  pomp  and  peccadillos.  Such  stuff, 
when  glorified,  seems  as  out  of  place  as 
jazz  in  a  funeral  parlor.  Such  people 
are  often  discredited  in  the  public  mind 
this  winter.  Their  boasting  has  become 
a  rattle.  "Big  Shots”  of  yesterday  are 
not  necessarily  “news”  today,  by  reason 
of  mere  posing  at  the  opera  or  race 
track.  Some  are  pathetic  ghosts,  im¬ 
pressive  when  things  were  going  their 
way,  but  now  as  deflated  as  the  stocks 
that  floored  them.  Admirable  folk  of 
the  changed  day  are  those  who  have 
something  important  to  say,  some  valu¬ 
able  principle  to  advance.  Intellectuals 
from  the  Universities  actually  now 
manage  to  get  an  occasional  word  in 
edge-wise.  1  see  their  pictures  in  the 
papers.  Time-wasting  news  tittle-tattle 
of  the  exploded  years  up  to  1929  is  pain¬ 
ful  when  the  very  foundations  are 
quaking.  Imagine  Lippmann,  the 
wordy  academician,  doing  one  of  the 
most  successful  syndicate  features  of 
1932!  Imagine  editors  throwing  out 
cross-word  puzzles  and  comics  to  make 
room  for  Washington  articles  or  “high 
brow”  stuff  on  international  relations ! 
Imagine  space  given  to  the  full  text  of 
speeches  by  such  as  Nicholas  Murray 
Butler.  Owen  1).  Young  and  Newton  1). 
Raker !  .Xny  morning  we  may  see 
Stuart  Chase  syndicated,  or  Prof.  Rip¬ 
ley  doing  a  column.  Verily,  the  “new 
deal”  includes  radical  alterations  in  the 
news  scheme,  with  some  established 
truth,  some  solid  fact  about  real  things, 
supplanting  drool  we  fed  on  for  twenty 
years,  growing  thinner  dav  bv  dav. 

♦  ♦  ♦ 

This  journal  has  recently  com¬ 
mented  on  indecent  advertising  copy 
used  by  local  film  exhibitors,  no  doubt 
attractive  to  jazz  hounds  and  morons 
of  the  “Great  White  Way,”  but  in  de¬ 
cidedly  bad  taste  for  the  respectable 
element  that  is  the  backbone  of  news- 
l>aper  circulation.  The  motion  picture 
in(lustry  seems  aware  of  the  fact  that 
offensive,  palpably  immoral  advertising 
images,  have  been  dragged  out  and  aired 
by  certain  exhibitors.  The  excuse  is 
that  they  are  at  their  wit’s  end  to  fill 
their  houses  in  hard  times.  It  is  a  sit¬ 
uation  difficult  to  control,  for  the  local 
exhibitor  is  at  liberty  to  advertise 
rented  movies  as  he  will,  though  he  has 
been  urged  by  the  associated  industry. 

I  am  told,  to  conserve  good  taste  and 
also  the  advertising  rule  prohibiting 
false  pretense.  •  Both  of  these  tenets  are 
flouted  in  many  cities.  Often  half-tone 
pictures  shown  in  newspaper  advertising 
are  raw  fakes,  since  they  do  not  by  the 
wildest  stretch  of  imagination  reflect 
situations  actually  appearing  on  the 
screen.  Nothing  is  left  for  the  news¬ 
paper  advertising  manager  but  flatly  to 
refuse  objectionable  copy.  This  is 
being  done  in  numerous  offices.  It  is 
the  way  out. 

*  *  * 

SOME  day,  I  think,  the  country  will 
conspicuously  express  its  objection  to 
the  practice  obtaining  in  the  motion 
picture  field  whereby  the  standards  of 
Broadway  are  accepted  for  the  whole 
American  field.  You  know  how  it 
works.  A  picture  is  brought  out  and 
tested  on  Broadway.  If  it  succeeds 


there,  exhibitors  and  critics  immediatelii 
assume  that  it  must  be  acceptable  mate? 
rial  for  the  whole  country.  So,  in  tiln,' 
land,  as  New  York  goes,  so  goes  tlu 
nation.  Being  familiar  with  Broadwa> 
and  its  practices,  with  esi)ecial  refer¬ 
ence  to  at  least  a  minority  of  its  pro¬ 
fessional  critics,  I  am  one  who  does  not 
feel  its  appraisal  is  necessarily  sound  or 
final.  On  the  contrary,  the  cultural 
standards  of  Broadway  seem  to  me  to 
be  more  generally  doubtful  than  valid. 
Dirt  they  eat  with  glee  is  a  sour  dose 
in  hundreds  of  communities  where  peo- 
l)le  are  living  upon  an  ethical  plane 
which  Broadway  calls  “old  stuff.”  By 
reason  of  this  system,  the  tired  mother 
dragging  her  flock  of  kiddies  to  a  Satur¬ 
day  matinee  out  in  the  so-called 
“sticks,”  is  asked  to  accept  as  her  stand¬ 
ard  stuff  which  a  bunch  of  hard-faced 
Broadway  sophisticates  have  validated 
by  reason  of  their  patronage.  Nearly 
all  advertising  copy  is  geared  to  this 
Broadway  O.K.  1  imagine,  by  this  time, 
it  must  be  a  warning  to  many  hun¬ 
dreds  of  thousands  of  intelligent  and 
decent  people,  rather  than  a  recom 
mendation. 


IN  HOLLYWOOD  last  year  I  mel 
a  fine  old  gentleman,  attached  to  the 
Hays  organization,  whose  business  is 
to  travel  in  rural  districts  to  visit  mo¬ 
tion  picture  exhibitors  and  study  the 
business  from  their  angle.  In  no  un¬ 
certain  terms  he  assured  me  that  what 
“goes”  in  New  York  is  no  sure  success 
criterion  in  small-town  America.  Often 
it  is  quite  the  reverse.  The  sexy,  gang¬ 
ster,  Winchell  stuff  that  has  made  box- 
office  registers  tinkle  in  this  city,  is 
pretty  much  dead  letter  goods  where 
people  live  with  some  appreciation  of 
wholesome  atmosphere  and  some  sense 
of  rational  story  telling.  Certain  classi¬ 
cal  films  “go”  in  any  community.  They 
are  great  portrayals  of  the  cssentisd 
decency  and  the  nobility  of  man. 
Broadw’ay  cannot  make  or  unmake 
them.  The  stuff  which  Broadway  does 
aj)prove,  and  which  most  of  the  country 
rejects,  is  synthetic  story  materid, 
faked  up  to  sell,  usually  by  the  old 
familiar  sex  curiosity  route. 

*  *  * 

Admittedly,  the  worst  advertise¬ 
ments  of  the  film  exhibitors  are 
mild  offenses  against  common  American 
standards  of  decency  when  compared 
with  certain  book  advertisements.  Stull 
that  the  press  is  asked  to  stomach  from 
that  quarter  beggars  even  the  sordid 
efforts  of  the  burlesque  boys  of  West 
Forty-second  Street.  Here  are  a  few 
specimens,  all  clipped  from  high-class 
New  York  newspapers : 

“  ‘The  Scorpion’,  by  Anna  Weirauch. 
.^s  a  study  of  Lesbianism,  this  novel  is 
frank  without  the  vulgarity  of  full 
physical  detail  and  honest  without  ad¬ 
vertisement.  An  exquisite  handling  of 
a  delicate  subject.” 

“  ‘Stallion  From  the  North,’  by 
Thomas  Bourke.  Twelve  short  stories 
dealing  with  white  men  and  brown 
women  .  .  .  exotic  .  .  .  passionate  .  . 
primitive  .  .  .  with  Pablo,  the  prond 
father  of  15  children  who  didn’t  look 
like  him.” 

“  ‘Love  and  the  Sex  Emotions',  by 
Wm.  J.  Fielding  .  .  .  many  delicate 
phases  of  the  sex  question  are  discussed 
with  refreshing  candor  and  clearness.^ 
Newspaper  advertising  of  this  kind 
has  made  best  sellers  in  a  type  of  New 
York  book-shop  of  not  only  the  currert 
flood  of  literature  based  on  the  theme  of 
sex  perversion,  but  all  of  the  old  clas¬ 
sics,  Casanova,  Flaubert.  Balzac,  Bos- 
schere  to  Boccaccio,  now  done  up  m 
modern  bindings  and  with  art  as  raw  is 
a  pork-chop. 

Reading  this  stuff,  particularly 
Sunday  newspapers,  I  think  we  may 
have  been  a  little  unfair  to  the  moTW 
offenders.  After  all,  they  drew  the 
line  at  “The  Well  of  Loneliness.” 
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McCORMICK  SPEAKS  IN  N.  Y 

Col.  Robert  R.  McCormick,  Chi^ 
Tribune  publisher,  spoke  at  a  .SP**?! 
conference  at  New  York  University  ^ 
week  on  local  and  national  governnCT 
costs,  excessive  taxes  and  bureaucram 
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